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Knoll International Ltd 
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may we send you one of our illustrated brochures ? 
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Construction problem 


It isn’t just a matter of putting them one on top of another. 
There’s more to it—-the lie of the carpet and 

the selection of colours and a very steady hand. 

Maybe his urge to build will stay with him, and when he grows up 
the chances are he will specify the same plastic 

from which his blocks are made today—Shell’s ‘Carinex’ polystyrene— 
in all its grades and all its colours. ‘Carinex’ is 

easy to mould, of good appearance, rigid and of high purity. 
Its grades are tailor made to meet the needs of your 

specific application or fabrication technique. 


CARINEX 


POLYSTYRENE 


Ask Shell Chemical Company Limited, 
Plastics & Rubbers Division, 170 Piccadilly, London, W.1. 


anand SHELL & CARINEX are Registered Trade Marks. P.S.L 
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chairmanship... 


«+. is the art of choosing not only the right chair 
for the right man but also the correct contract 

7 furnishing service for your offices. That's why 
i good chairmen pick ESAVIAN furniture! They know 
how cleverly it's designed—how well it's made— 
< how ESAVIAN furniture is always in fashion! 
: Call in ESAVIAN today! Our contract service will 
> furnish your office from floor to ceiling, including 
: any special fitments you may require. 


Have your secretary phone or write for 
a full details of the Executive Desk illustrated, 
Z and other desks in the ESAVIAN range. 


Esavian Limited 

Esavian Works, Stevenage. Herts. Stevenage 500 

London Showrooms, 185 Tottenham Court Road, London, W.1. 
Birmingham Showroom, Charies Street, West Bromwich Tipton 1631. 
Glasgow Showroom, 101 Wellington Street. Glasgow. C.2. Central 2369. 
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“ Plaid” designed by Fritz Werthmiller. \11015 shown to scale. 


A new collection of machine printed wallpapers has just been compiled by the London Office of 
The Wall Paper Manufacturers Limited 19/21 Mortimer Street, W.1. 
and is now available through wallpaper suppliers. Many prominent designers are associated with this collection 
; among them Lucienne Day, Jacqueline Groag, Terence Conran, Joyce Storey and William Gear. 
Modus wallpapers, because machine printed, are moderate in price, 
and in order to increase their usefulness to Architects and Interior Designers 
all these papers have been treated with a special protective coating. 
YOU ARE INVITED TO VISIT THE EXHIBITION OF THESE WALLPAPERS AT 
MORTIMER STREET (FIRST FLOOR) 


THE WALL PAPER MANUFACTURERS LIMITED 
19/21 MORTIMER STREET LONDON wii 
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AND COMPANY LIMITED 


The 707 range of Recessed Modular Fittings incorporates 
all the refinements necessary for quick fixing and easy 
maintenance. 


Pictorially are shown the salient points: 
; 1 Finger tip fixing (quick fix catch Patent Application 
No. 39587 /60). 
2 Plug and socket connection. 
- 3 Detachable and hinged gear trays. 


: 4 A pull-push method of opening and shutting diffuser, which 
rh. can be hinged and detached. 
(Locking device—Patent application No. 32933/59). 


Apply for leaflet Series 707 


17 MONTPELIER STREET - KNIGHTSBRIDGE - LONDON - SW7 - KNIGHTSBRIDGE 6897-8 
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Originals by Herman LJ iller of America HAS 

B EEN ALUMINUM GROUP —ALUMINIUM GROUP Hille have anglicised the name but 
CHANG ED otherwise are producing chairs and tables identical with those created by Charles 
Eames for Herman LJjiller of America. At right you see the lounge chair, at left the 
reclining model, with ottoman. A dining chair completes the seating. All employ a new upholstery principle; pads contained in elastic-backed P.V.C- 
coated fabric are held within moulded and satin-polished frames of aluminium. You are hammocked in very remarkable comfort. They are light, strong 
and stable. Black nylon-dipped arms can be fitted to the swivelling lounge and reclining chairs, these latter provided with a simple and sturdy tilting 
arrangement and, if you wish, head pillows. Companion circular dining and coffee tables are topped with Botticino marble, opaque white glass, or white 
melamine laminate lipped with dark grey vinyl. Charcoal, white, light ochre and orange are the upholstery colours available. Perhaps surprisingly, the 
Aluminium Group is proving relatively more popular here than in its native home. Increasing numbers of Hille Contracts are employing this handsome, 
sturdy furniture in reception areas, showrooms, and offices, where its long life expectancy is part of its value. Visit our showrooms, 39/40 Albemarle 

Street, London, W.1. Hyde Park 9576, or 24 Albert Street, Birmingham 4, Midland 7378, or write for brochures. 


a 
NEW MATERIALS AND METHODS bfriumph again in these now-famous fibre- 
glass chairs. The seat shells are moulded in polyester resin reinforced with glass fibre, 
and immaculate top and underside. Their fluid elegance, intrinsic or upholstered colours 
and comfort are quite extraordinary. And they are virtually indestructible. Under- 


frames are attached by shock-absorbent rubber mounts and fitted with self-levelling 
floor-protecting nylon glides. The permutations of shell shape, upholstery, colours and 
wire, tubular steel leg or pivot bases are immense. And most exciting. 


INTERNATIONALLY-HONOURED FURNITURE FOR HOMES & OFFICES CONTRACT DIVISION 
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AHEAD 
BUSINESS 


New high-performance fibre- 


Acrilan 15—dramatically lowers cost 


of carpet maintenance 


New Acrilan 15 carpet fibre is a real business proposition. 
It has been specially developed by Chemstrand Ltd. for 
the carpet industry and it is very well worth considering 
for anyone involved in large-scale carpeting projects. 
Consider its many advantages: 

Acrilan 15 has excellent soil and stain resistance. The 
individual fibres are smooth and rounded, so loose grime 
is not ground in, but easily lifted out by vacuuming. The 
fibre also has very low moisture absorbency, which means 
that stains are quickly washed off by ordinary spot- 
cleaning methods, without special solvents. Carpet of 


Acrilan 15 responds excellently to overall shampooing 
when necessary, and dries fast. 


Acrilan 15 is the most resilient fibre ever used in carpets. 
This means, of course, that the pile of a carpet of Acrilan 15 
stays rich and springy long after other carpets would crush 
or mat down. 

Acrilan 15 has excellent abrasion resistance too. Tests in 
which hard twist carpets of Acrilan 15 and traditional 
carpet were shampooed with high-speed rotary brushes 
proved that Acrilan 15 has far greater twist and texture 
retention than traditional carpet. Commercial cleaning 
methods blur neither the texture nor the pattern of carpets 
of Acrilan 15. Acrilan 15 is proof against moth and mildew. 

Tosum up, carpets of Acrilan 15 save money in two main 
ways. First, in maintenance, because Acrilan 15 cleans so 
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easily 


and resists permanent stains. And second, in replace- 


ment costs, because Acrilan 15 resists both wear and 


crushing so magnificently. Carpets of Acrilan 15 are now 
made by many leading manufacturers in all modern 
weaves and textures. And they cost no more than tradi- 


tional carpets of equivalent quality. 


If you would like more detailed information about the 
capabilities of carpet in Acrilan 15, write to Chemstrand 
Ltd., 8 Waterloo S.W.1. for list of 


manufacturers. 


Place, London, 


Acrilan is the regd. trademars for acrylic fibre supplied by Chemstrand Ltd. Chemstrand makes only the 
fibre —Britain’s Guest Carpet Manufacturers do the rest. 
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Big hotels throughout the world use carpet made with Acrilan 15, 
Naturally—it’s sound business. This picture of the dining-room of 
the Bauer au Lac Hotel, Zurich, shows new Acrilan 15 carpet. It is 
not difficult to imagine the tremendously hard wear, and the 
constant traffic to which this carpet is subjected. Wherever carpet 
made with Acrilan 15 is laid—in public buildings, restaurants, 
luxury liners, reports on wear, colour retention, and easy main- 
tenance, are always completely satisfactory. Now, very soon, look out 
for further dramatic proof of this new high-performance fibre— 
Acrilan 15! 


ACRILAN 
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—construction and decoration 
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Weydee surfaces. 
The We yroc core 
No wonder Architects, Shop-Fitters and Builders are so enthusiastic ee 
4 about using WEY DEC. These cost-cutting boards—with their colourful hal —— 
plastic surface factory-bonded to a core of famous Weyroc wood 
chipboard—are constructional and decorative at one and the same time! 
A ready-bonded plastic-surfaced material like this costs less than buying 
4 the board and surface separately, so WEYDEC saves money. And, by 


doing away with complicated gluing, WEY DEC saves on time and labour, too. 


SURFACED WEYROC 


Whatever plastic-surfaced unit you want to specify or make in 
hard-wearing WEYDEC, you'll find the choice of colours and 
patterns can be considerably varied outside the standard range. 


Ask your WEYDEC Distributor for full details —today! 


CUT COSTS WITH Aw 
Write for free sample to: THE AIRSCREW COMPANY & JICWOOD LTD . DEPT. DN.20 . WEYBRIDGE . SURREY 


MELAMINE 
W.P.S.89 
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Drum series. A range of 25 
pendant, wall and ceiling units, 
from 5” to 15” in diameter, 
available in 6 colours. 

Its salient feature is the translucent 
opal precision moulded louvre. 
Designed by Paul Boissevain. 


Merchant Adventurers Limited 


Feltham, Middlesex. Telephone FEL 3686 
Full information is given in publication D6 
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GENTS 


ELECTRIC CLOCKS 


Maximum legibility and good taste are combined 
in the Gents wall clocks shown here. 


Styled by a leading industria] designer they 
provide a choice of standard models which fit 
happily into present-day surroundings and décor. 


These and others in the extensive Gents range 
have been selected by the Council of Industrial 
Design for inclusion in Design Index. 


All are available for operating either on A.C. 
Mains or as part of a Master Clock System. 


May we send you literature? 


GENT & COMPANY LIMITED, 
Faraday Works, Leicester. Telephone: 36151 


London Office & Showroom: 
47, Victoria Street,S.W.1. Telephone: ABBey 6888 
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London Electricity Board fascia sign made by Haskins, St. John 
Street, London, E.C.1, to the design of Watson & Coates, 
Architects & Planning Consultants. The fascia is edge lit, 

and consists of clear ‘Perspex’ acrylic sheet engraved on the 
back, and mounted against black ‘Perspex’. The lettering 
was designed by Mr. John Farleigh and Miss Ann Camp. 


This strikingly simple fascia sign, the first of its 
kind in this country, shows the scope ‘Perspex’ acrylic 

sheet offers for eyecatching and imaginative design. It was 
made by Haskins for the London Electricity Board. 

The lettering is engraved on the back of clear 

‘Perspex’ sheet, which is itself mounted against black ‘Perspex’, 
The whole fascia panel is edge lit so as to illuminate all the 
engraved surfaces. In addition to being suitable for 

engraving and inlaying, ‘Perspex’ can be easily shaped 

into virtually any letter form. It is made in a very 

wide range of colours, and takes printing perfectly; 

its smooth but very durable surface is easy to maintain 

and will stand indefinite exposure to the weather, 

To combine eyecatching design with durability, 

specify signs made from ‘Perspex’, 


*PERSPEX’ 


Signs made 
from ‘Perspex’ 


*Perspex’ is the registered trade mark — | 
for the acrylic sheet manufactured by 1.C.I. 


IMPERIAL CHEMICAL INDUSTRIES LIMITED - LONDON .- S.W.I 
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EDINBURGH § 
WEAVERS 
102 MOUNT ST 
LONDON WI1 


PRINTED COTTON TWEED 
DESIGNED BY TREVOR BATES 


<< HENGE >> 
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Advertisement designed by Conran Design Group 


ITALIA 61 


The International Labour Exhibition B 
marks the centenary of the Unification of Italy, 

proclaimed in Turin in 1861. 

In the British Section the offices of the ; 
Commissioner General and the 

Assistant Commissioner General, together 

with the reception area and the a Ep 
management offices have been designed and 
furnished by Conran and Company Limited.* 


We are proud to be associated with this os 
important international exhibition and to have ay 
had a part in the design of the ‘ 
British display. 
Conran and Company Limited 5 Hanway Place, London W.1 Langham 4233 
*The greater part of the furniture | 
and furnishings have been selected from our em 
current production ranges. | 
4 
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DANISH 
FURNITURE 
BY FRANCE & SON 


Froni the drawing boards of Finn Juhl, Hvidt and Mglgaard, Kindt-Larsen and others like them, 
furniture that is design at its Scandinavian greatest, beautifully realised in solid teak. See chairs 
of every kind, settees, tables, in a setting worthy of them, at the showroom of France & Son, 
18, New Bond Street, London, W.1. (Tel: Hyde Park 4757.) Or be sent catalogue and price list. 


Above, settee by Hvidt and Mgigaard (model 417 

ab), in solid teak and many fabrics. Available in 

4 ft., 6 ft. and 8 ft. sections, with and without 
‘ armrests, to combine with the matching corner 
table. Retail price, as above : £72.10.0. 


Left to right (model numbers in brackets) ; table by Finn Juhi (534) £21.15.0: armchair by Finn Juhl (152) £53.10.0: settee by Hvidt and Melgaard 
(147 3) £58.0.0: chair by Arne Vodder (205) £16.15.0: chair by Kiingenberg and Littell (193) £9.15.0: chair by Kindt-Larsen (189) £28.0.0. 


149 


. 
i 
‘ 
é 


M 


Functional, decorative, resistant to corrosion, colour anodised Expanded 
Aluminium is helping to solve the problems of manufacturers and 
designers throughout the world. Light in weight, colour anodised 
Expanded Aluminium is patterned in imaginative designs in colours 
that never flake or peel. Easy to fabricate and economical to use, 
colour anodised Expanded Aluminium can fit brightly into your future 
in so many ways ...ask the people who use it. 


illustrated brochure. 


EXPANDED METAL —at the heart of more things than most people realise 


THE EXPANDED METAL COMPANY LIMITED -16 CAXTON STREET - LONDON - 8.W.1 - TELEPHONE: ABBey 7766 
Branch Offices at: Aberdeen - Belfast - Birmingham - Bristol Cardiff Exeter Glasgow Leeds Manchester Newcastle-on-Tyne Nottingham 


pestan 149 


¢ 
4 
eee 
2 
ae 


Cosmocord are experts in plastics moulding to their fingertips. Within arms reach 
at the modern Cosmocord factory they have powerful and up-to-date plant including 
over 50 injection and compression machines. There's skill and know-how in the palms 
of their hands. There are designers keen to solve problems neatly 
and economically, and production people who are as fussy about 
their products as you are about yours. Cosmocord will make 
your new moulds for you. Try Cosmocord and you'll raise your 
hat to them for speed, quality, price. 


jade by the 
Aeronautical Electronic 
& Engineering Co Ltd 
for the English 
Telephone Co Ltd 


COSMOCORD 


plastics moulding at their fingertips 


Cosmocord Ltd, Waltham Cross, Herts. Tel: Waltham Cross 27331 (London subscribers please dial WS27331) 
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Well dressed walls are wearing Mural ‘Vynide’ 


Mural ‘Vynide’ gives the interior designer all the ad- 
vantages of conventional wall coverings plus a touch 
of high fashion of its own. Dressed in Mural “Vynide’ 
a wall can be gay or restrained, colourfully patterned 
or gently tinted, smooth, textured or luxuriously em- 
bossed — whatever the scheme demands. And every 
one of its fashionable finishes is not only impressive 
but stays impressive, because Mural “Vynide’ is easy to 


CHYDE) LIMITED: 


clean and difficult to damage. It wipes clean, doesn’t 
stain, won’t scuff. In fact one of the Mural ‘Vynide’ 
range — the pure white version of the design ‘Pierrot’ 
—has demonstrated both its fashionable appearance 
and its practical nature by winning one of the 1960 
Design Centre Awards. If you are interested in better, 
more fashionable, interior design, you will be won 
over by Mural ‘Vynide’, too. 


HYDE + CHESHIRE 


The showrooms of Maribeck Fashions, Leeds. 
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The Gay-Day washing machine — spin dryer, manufactured from STELVETITE, 


by Gay-Day (Domestics) Ltd., 47 Chorlton St., Manchester, 1 


STELVETITE (ecastic sonven to stee.) Can Cut production time and costs 


Stelvetite saves a considerable amount of 
money by eliminating an expensive produc- 
tion operation—surface finishing. And the 
P.V.C. surface of Stelvetite is more than 
just decorative. It is durable. It won't chip 
or deteriorate, it’s weather-proof, an in- 
sulation, and heat resistant. 

And Stelvetite can be worked just like 
ordinary steel. Deep draw it, cut it, bend it, 
fold it, shape it, and weld it. These standard 
production operations will not impair 
Stelvetite’s surface. 


Colours and textures are available from a 
very wide range, and delivery can be by the 
sheet or coil. Prices are competitive. 
Stelvetite can be used outside (building 
cladding for instance) as well as inside, and 
its overall potentialities are enormous. 
Everything from decorative jewel-boxes to 
office partitioning, from desk tops to the 
Bank Travolator roof, is a subject for 
Stelvetite, and by using it surface finishing 
becomes a thing of the past. 


AMONG THE MANY WELL-KNOWN USES OF STELVETITE ARE: 


STANDARD TRIUMPH TR 3 FACIA - 
GOBLIN WASHING MACHINES SMITHS CLOCKS 
PRESTCOLD FROZEN FOOD CABINETS 


As an architect, as a manufacturer, as a builder, asa 
designer, or as an industrialist with curiosity, it would 
be well worth your while writing for further particulars 
of this remarkable material to 


JOHN SUMMERS AND SONS LIMITED 


DEPT. D.N. HAWARDEN BRIDGE STEEL 
WORKS - SHOTTON - CHESTER 


Made in co-operation with 
BX PLASTICS LIMITED 
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BALDWIN AND FRANCIS SWITCH GEAR 
BLEND FURNITURE ~- PYE CAR RADIO . 
BRITISH RAILWAYS TRAVOLATOR LINING LCL, 


SALESMASTER SHOPFITTINGS 


* LUXFER PARTITIONING 
SELFRIDGES COUNTERS 
EXTERIOR OF FLATS 
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status symbol 


DON’T WORRY if you can’t afford a statue in your garden, 


Come and see Balacuir. 

It can be found exclusively 
(naturally!) at all showrooms of 
John Line & Sons Ltd 

London showroom: 

213-216 Tottenham Court Rd. W1 


5 a built-in radiogram, a second car, or a picture by Sidney 
; Nolan. Just so long as you have one wall to call your own, you 
can out-symbol the status brigade with BALACUIR, It is this 

wt year’s most successful way to upset the Joneses and make 
- *The Movement’ look like a school crocodile. BALACUIR is 
J a completely new idea in vinyl wallcovering, and though it 
gleams like burnished metal with a top-income-bracket air, 
it is just not expensive. With BALACUIR you can leave the 

‘statusticians’ miles behind—for as little as 8/- a yard. As 


long as you get there first! b i 


VINYL WALLCOVERING 


Branches throughout Great Britain 


20 
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Efficiency and design appeal... 


Whether you are an architect, designer or a business executive you will have experienced 
some of the problems associated with furnishing complete suites of offices. That they 
should incorporate the best in British design and decor is obviously commendable, but 
the day-to-day operation within their walls accounts for a considerable proportion of the 
overhead expenses of a business undertaking. So it is equally important that they must 
be planned for complete efficiency of operation—in other words, function and design 
must be combined. 

This is where Shannon can help. Their Office Planning Advisory Service is available to 
architects, designers and business executives alike without either charge or obligation. A 
Shannon consultant is competent to analyse the complete organisational structure and 
methods of any business and plan its offices accordingly. In addition, he has behind him 
the complete range of * 846’ unit furniture designed on Time and Motion Study principles 
but combining those intrinsic design qualities necessary to harmonise with either modern 
or traditional decor. Write for details now. 


... With ‘846’ unit furniture by (Shaman Systems) 


THE SHANNON LIMITED 52 SHANNON CORNER NEW MALDEN SURREY 
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furniture built to the 21" module 


VANSON FURNITURE LIMITED 


By adopting the 21” module, Vanson 
achieves within the 21 range an 
almost unlimited number of designs 
from a few basic components. Quality 
is high: prices, low. 

With Vanson 21, the furniture of 

any room can be reduced, enlarged 
or dismounted at any time with ease. 
And even without the obvious 
practical advantages implicit in 

the module, Vanson 21 is superb 
furniture: simple, modern, 
distinguished, and of unlimited 
usefulness. Our illustrations are 
merely an introduction to an 
ever-growing series of units and 
ranges already in production 

at the new Vanson factory. 


Park Royal Road London NW10 
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lighting 


Lumenated Ceilings offer three systems of practical but 
imaginative lighting—Standard, Module, and the new low- 
cost Westminster ceiling. Our engineers know a great 
deal about every aspect of lighting and welcome oppor- 
tunities of collaborating with the architect in the earliest 
stages of design. Please send for details of the Lumenated 
Ceilings range and services. 


A WESTMINSTER ceiling wifh one panel removed 


LUMENATED CEILINGS LIMITED 4 Member of the Hotl-Thermotank Group ALLIANCE HOUSE, 12 CAXTON STREET, LONDON SW1 ABBEY 7113 TGA U4 
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PROFILE OF A CREATIVE MIND 


No. 2l Cartographer Christopher Saxton, the father of English cartography, was born in 


Yorkshire about 1542. After leaving the University of Cambridge, 
he came under the aegis of the Surveyor of the Court of Wards 
and Liveries and, on Royal Warrant, surveyed and drew maps 

of all the counties of England and Wales. 


g 


With the completion of his detailed cartography 
of England and Wales, Saxton exceeded in extent 
the work of any other cartographer of his day 


His maps are outstanding in every way: 


they are valuable as the first maps 


of any county, important as original work and, 


considering the means at his disposal, 


both accurate and well produced. 

Strikingly decorative, they provided virtually the first standards in English cartography and the basis 

of succeeding county map-making for more than a hundred years. With their emblazoned coats-of-arms, 
their intricate patterns of strapwork, ships and figures, they are among the most pleasing maps of any age. 
Saxton’s work covered the period from 1574 to 1579, the most notable of his later achievements being a 
magnificent map of England and Wales engraved on 21 sheets on the scale of eight miles to the inch. 


This masterpiece led subsequent cartographers to call Saxton “the pioneer of the national atlas”. 


In 1.C.1., creative minds are constantly searching for new products and processes, 


and for improvements to existing ones. 
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stripes are in... 


; The glowing beauty of Rivington Living Colour in SEE THE RIVINGTON “NEW LINE” 


stripes! That's ‘‘The New Line’’ by Rivington, the IN THESE LOVELY COLOURS 
entirely new range of striped carpets with the brilliant 


~ contemporary appeal. Rivington NEW LINE comes SURNT OAK _ Peat and black 
<a in rich two-tone co'our schemes in glorious Living WOOD GREEN Bay green and Greenstone 
Colours. The beautiful striped pattern is the latest, PARK ROYAL Monaco blue and Chinese turquoise 


most successful creation of the famous Rivington BOND STREET Chili red and cardinal red 
Design Panel. 


TEMPLE Grey mist and graphite 
The New Line”’ by Rivington is as preston as it is ANGEL end tins 

lovely. It has all the hard-wearing qualities that make 

Rivington Carpets so ideal for contract work. It is 65%, VISCOSE RAYON AND 15%/, NYLON 

mothproof, and has exclusive Permapad backing to “The New Line’’ is available in all widths and retails at 
p increase stability and improve handle of the cloth. 59/6 per sq. yd. 


the NEW LINE RIVINGTON 


Retailers, Wholesalers, Architects and Contract users are invited to write for further information to: 


RIVINGTON CARPETS LTD., London Office and Showrooms: | Clifford Street, Savile Row, W.1. 
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at The British Aluminium Company Ltd announces a competition for the design of aluminium furniture. A major purpose 
ie of the competition is to foster an appreciation of aluminium as a modern furniture material and to encourage its wider 
use by designers and manufacturers. 

The rules of the competition require the design of a single article or a group of related articles — to be used either 
indoors or outdoors, and in the domestic, industrial, institutional or public service markets. In judging designs the 
criteria will be: originality - function - ease and economy of manufacture - appearance - suitability of material 
for the application. Entry will be by design sketches, and winners will be asked to collaborate on full working drawings. 

The first prize will be £250; second prize £150; third prize £75. In addition, there will be a special prize of £50 for 
the best entry from a student providing it does not qualify for the first three prizes. 

The judges will be: Mr. Alec Gardner-Medwin, of the Council of Industrial Design, Mr. Ashley Havinden, op &, 
RDI, PPSta, Mr. Nigel V. Walters, Fs1a, Mr. Basil James, Mr. Alec B. Kirkbride, Ba. 

The closing date of the competition is 30th June, 1961. 

Full details of the competition, together with entry forms, may be obtained by writing to: Furniture Design 
Competition, The British Aluminium Company Ltd, Norfolk House, St James’s Square, London S.W.1. 


THE BRITISH ALUMINIUM COMPANY LTD Norfolk House, St. James's Square, London, S.W.1 Trafalgar 8888 
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Art Galleries, Airports, Aircraft, Abbeys. 
Banks, Balirooms, Banqueting Halls. 
Cathedrals, Churches, Cafes, Concert Halls. 
Drawing Offices, Dance Halls. ime” 
Exteriors, Entrance Halls, Exits, Embassies. ; 
Floodlighting, Factories, Football Grounds, Film Studios. 
Garages, Guildhalls. 

Hospitals, Houses, Hotels, Highways, Halls. 
Industry, Institutes, Inns. 

Jibs, Jewellers, Jetties. 

Kitchens, Kindergartens. 

Lecture Halis, Lodges, Libraries, Lobbies. 
Museums, Milk Bars, Mosques, Mines. 
Nurseries, Nursing Homes, Night Clubs. 
Offices, Oratories. 

Palaces, Public Buildings. 

Quarries, Quadrangles. 

Restaurants, Railways, Restrooms. 

Shops, Streets, Schools, Stages, Ships. 
Theatres, Transport, Town Halls. 
Universities, Underwater. 

Van Docks, Vestibules, Vaults. 
Workshops, Waiting Rooms, Warehouses. 
Xmas Street Decorations. 

Vards, YMCA Hostels. 

Zoos, Zebra Crossings. 
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Seat and back are instantly 
removable for cleaning 
or re-covering. Patented 


CINTIQUE 


CHAIRS 
GIVE YOU 
EXCEPTIONAL 
COMFORT 


AND GOOD DESIGN 
AND RELIABILITY 
AND AT REASONABLE PRICES 


toomy, luxurious, head-resting armehair 
Model No. 728-15 
Compact, crisp in line, and very comfortable 
Model No. BE 82. designed by Ward & Austin inth ue 
Aluminium-legged and with 
zip-fastened covers: the ‘Italian’ chair 
Model No. 685-19 
Unit chairs for use singly or banked in CHAIRS & SETTEES 
twos or threes settee-wise: Model No. U 22 
Chairs with Cintique’s patented springing 
known in four continents for exceptional 
comfort : Model No. E 20 and contract furnishers 
6 One of the Firmback group of chairs: rugged construction but 
elegant: Model No 70 
7 Various settees, in different sizes, team-up with Cintique chairs: made by Cint ique Chair Co, 
this one is Model No, T lor 


sold by good house furnishers 


Andrews Road, London EX 


and there are mang other entique models 
including stacking chairs) chairs with removable brochures and prices gladly sent 
zip fastened covers sectional seating with or without on request: please mention 


corner units DESIGN 
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everywhere you look 


Art Galleries, Airports, Aircraft, Abbeys. 
Banks, Balirooms, Banqueting Halls. 
Cathedrals, Churches, Cafes, Concert Halls. 
Drawing Offices, Dance Halls. 
Exteriors, Entrance Halls, Exits, Embassies. 
Floodiighting, Factories, Football Grounds, Film Studios. 
Garages, Guildhalls. 
Hospitals, Houses, Hotels, Highways, Halls. 
Industry, Institutes, Inns. 
Jibs, Jewellers, Jetties. 
Kitchens, Kindergartens. 
Lecture Halls, Lodges, Libraries, Lobbies. 
. Museums, Milk Bars, Mosques, Mines. 
Nurseries, Nursing Homes, Night Clubs. 
Offices, Oratories. 
Palaces, Public Buildings. 
Quarries, Quadrangles. 
Restaurants, Railways, Restrooms. 
Shops, Streets, Schools, Stages, Ships. 
Theatres, Transport, Town Halls. 
Universities, Underwater. 
Van Docks, Vestibules, Vaults. 
a Workshops, Waiting Rooms, Warehouses. 
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Seat and back are instantly 
removable for cleaning 
or re-covering. Patented 


CINTIQUE 
CHAIRS 
GIVE YOU 
EXCEPTIONAL 
COMFORT 


AND GOOD DESIGN 


1 Roomy, luxurious, head-resting armchair: 
Model No. 728-15 

2 Compact, crisp in line, and very comfortable: 
Model No. E 82, designed by Ward & Austin 

3 Aluminium-legged and with 
zip-fastened covers: the ‘Italian’ chair: 
Model No. 685-19 

4 Unit chairs for use singly or banked in 
twos or threes settee-wise : Model No. U 22 

S Chairs with Cintique’s patented springing, 
known in four continents for exceptional 
comfort : Model No. E 20 

6 One of the Firmback group of chairs: rugged construction but 
elegant: Model No. F 70 

7 Various settees, in different sizes, team-up with Cintique chairs: 
this one is Model No. T 102 


.. . and there are many other Cintique models 
including stacking chairs/ chairs with removable 
zip-fastened covers] sectional seating with or without 


corner units 
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AND RELIABILITY 
AND AT REASONABLE PRICES 


Model F 74 reception chair for 

hotels/offices/showrooms, et« 
There are dining chairs to match 
Design: Ward & Austin 


Cintique 


sold by good house furnishers 
and contract furnishers 


made by Cintique Chair Co, 
Andrews Road, London E8 


brochures and prices gladly sent 
on request: please mention 
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ctually—it's a Chuckerbutz 


But any moment now some brilliant designer, think- 

__ ing in terms of U.S. Royalite, will make this kind of — 
U.S. Royalite can be vacuum formed to almost any 
design, produced in a variety of textures and pat- 


comes in a practical range of colours. 

The limitations of this wonderful material-are on 
those which man himself imposes. So don't impose 

_ them! Consult the North British Design Service and 


NITRILE THERMOPLASTIC SHEET 


NORTH BRITISH RUBBER CO. Sales Office 204-208 Tottenham Court Road, London, 


terns; it can be made very fine or 


G 4005 Winner of a Design 
Centre Award 


The attractiveness of the satin-finished opal glassware, 
the delicacy of the bracket arms, and the general 
elegance of the range in all sizes are the result of close 


collaboration between the company’s. design staff and 


leading industrial design consultants. For full partic- 


ulars write for the illustrated Satina catalogue to: 
AEI LAMP AND LIGHTING CO LTD Melton Road Leicester 
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TITANIUM 
PIGMENTS 


ritish Titan Products Co Ltd 


es 10 STRATTON STREET LONDON W.1 
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From our stock 
range of 500 
moulds, we can 
supply the perfect 
Handle or Knob 

to suit your 

new product —- and 
no tooling costs. 


The colour choice is liberal - ivory, grey, yellow, 

white, red, black, blue, walnut and Hemo bronze. 

May we send samples or, better still, our representative 
will gladly call upon you at your request. 


HEALEY MOULDINGS LTD. 


WOLVERHAMPTON RD., OLDBURY, BIRMINGHAM. Tel. BROADWELL 2731 -2-3-4-5 


London Office: 170 St. Stephens House, Westminster, S.W.1. Tel. Trafaigar 2828 
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ALL PART THE BOWATER 


Research is always active at Bowaters. 
Atthe moment, for example, Bowaters 
Research Division is busy developing 
special grades of board and processing 
techniques for a variety of applica- 
tions—the right board for the right 
job. This line of research is particu- 
larly fruitful. It will enable us to give 
our customers an incomparable ‘off- 
the-peg’ service, as well as ‘made to 
measure’ facilities where needed. 


OTHER ASPECTS OF BOWATER SERVICE 


When-you-want-it delivery— Home production means Bowater Board 
can be delivered exactly to suit your production schedule. 


Plain or fancy—there’s practically no limit to the treatment our con- 
verters can give to Bowater Board—veneering, laminating, blanking, 
routing or bending (even to a 1” radius). 


At your service! Our technical representatives are always at your 
service for advice on any point of board performance or treatment 
—at any stage from the first sketch onwards. 


Send now for a copy of ‘A GUIDE TO BOWATER BOARD IN INDUSTRY’ and 
a sample pack of Bowater Boards. They'll surely start you thinking. 


Bowater Board = 


as you like it, when you want it 


RVI 


CE 


BUILDING PRODUCTS DIVISION BOWATERS SALES COMPANY LIMITED BOWATER HOUSE KNIGHTSBRIDGE LONDON SW1 TELEPHONE KNI 7070 


34 


CRC BBI 88 


DEsION 149 


: 
# 
— 
— 
. 
AS 
it 
= 
= 


149 


May 1961 


EDITOR 


EDITORIAL ADVISERS 


ART EDITOR 


ASSISTANT EDITOR 


NEWS EDITOR 


EDITORIAL ASSISTANT 


PRODUCTION 


STAFF PHOTOGRAPHER 


BUSINESS MANAGER 


AUSTRALIA 


AUSTRIA 


BELGIUM 


CANADA 


DENMARK 


FINLAND 


FRANCI 


GERMANY 


HOLLAND 


ITALY 


JAPAN 
NEW ZEALAND 
NORWAY 
SOUTH AFRICA 


SWEDEN 


SWITZERLAND 


DESIGN 149 


John E. Blake 
Paul Reilly 


7 Noel White 
Mu hael Farr 


Kenneth Garland 


Malcolm J. Brookes 


Gillian Naylor 


Dennis Cheetham 
Valcolm Cole 
1/fred Lammer 


{rthur Sudbery 


()verseas 
correspondents 
Aeith Newman 
Bettina Hirsch 


Josine des Cressonniéres 


Joh Kettle 


Thi Trier Merch 
Olof Gummerus 
Roger Cario 

Heinrich hing 


Nico Verhoeven 


Letizia Frailich Ponti 


Hisaci Yamamoto 


Roge r Lascelles 
Ferdinand Aars 
Charles Winckley 
Eva Ralf 

d fre d Altherr 


Lazette Van Houten 


40) 


bb 


76 


81 


83 


How much does appearance matter? 
Pointers 


FoB 10 
After a full decade, it should be possible to assess the Festival of Britain with detachment. This 
symposium of those people connected with the Festiwal and thosé outside it considers its claim to 


have made a lasting contribution to the Modern Movement 


The vans that trail behind Dennis Cheetham 


\ brief report on current design trends in the caravan industry 


Lighting fittings Richard Stevens 
Continuing the series of industry surveys, the author describes the great diversity of the lighting 
industry and suggests that by developing more functional fittings for the domestic market, manu- 


facturers would open up a potentially large but comparatively unexplored outlet for their designs 


Ancient and modern = John Gra 


Part of Southampton’s medieval fortifications has been turned into a museum 


Overseas review 

Europe: competitive imports Rosetta Desbrow 

Manufacturers from the Common Market and European Free Trade Association are entering the 
British home market with zest 


Denmark: hotel in Copenhagen 

People 

Experiment and experience Audrey Levy 
Miscellany 

Reports 


News 89 Letters 9! Books 


Addresses of British manufacturers in this issue are on page 93 


Editorial Circulation Advertisements Council! of Industria! Design, The Design Centre, 
28 Haymarket, London sw! Tel: rrafalgar 8000 ann the Council of Industrial Design Scottish 
Committee, Scottish Design Centre, 46 West George Street, Glasgow c2 Tel: pouglas 3914 


Design may be obtained from booksellers at home and abroad or from the addresses above. 
Yearly subscription rate: UK 40s post paid 
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The snail, most thought- 
fully, goes to some 
pains to reconcile his 
own needs with those 
of the conchologist 
e As home and protection, 
his shell must be tough, 
portable, and very much 
made to measure. At 
the same time, it must 
have just those qualities 
which—in due course— 
will delight the collector 
e Sheet steel from the 
City of Steel follows no 
less closely its intended 
purpose e Each order 
is treated as a separate 
assignment so that 
you, the manufacturer, 
MA D E TO M EASU RE get the particular kind of 
steel your product needs 
e Steel, in fact, made to 
measure—to your exact 


requirements. 
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COMMENT 


How much does appearance matter? 


The charge is sometimes made that the ColD ts interested only in good 
looking products regardless of whether or not they work. At the same time 
the current preoccupation with consumer protection has given birth to the 
idea that functional efficiency is the only criterion of value. Indeed, so 
sharply has the emphasis swung in this direction that ‘appearance’ has 
almost become a dirty word. 

An artificial conflict is thus being created between two factions which 
actually have never been at war. Appearance versus function may provide 


a suitably brittle situation for iconoclasts who are never quite sure on 


which side their axes sHtould be ground, but distinction between the two 
oa ought not to be made at all. That it is possible to find products that super- 
ficially look attractive but do not work, or work well but are ugly, is no 
counter to the argument. It merely indicates a failure to achieve that unity 
of conception that all serious designers are striving for. 

Unfortunately, the growing complexity of our lives makes this unity the 
more difficult to attain. Often rule of thumb solutions that were satis- 
factory in the past have now become separate studies each of which 
demands detailed examination — standardisation, safety, consumer needs, 
marketing, maintenance, production, packaging and so on. All these 


factors must be drawn together and embodied in a product which has a 


visible form — an appearance. 
When we say a product has a good appearance, we mean, in broad 


terms, that these things have been brought together in a sensible and 


logical way. Even so there is plenty of room for refinement. Thus a chair 
may meet our modern requirements of comfort but still be unattractive 


because it lacks refinement. If, on the other hand, it is attractive but un- 


comfortable, we shall soon begin to associate that type of appearance with 
discomfort and grow to dislike it. 


What we are saying in this roundabout way is that appearance matters 


as much today in product design as it ever did. And that it must arise out 
of an appreciation of function is as true as it has always been — even though 
our interpretation of function today is greatly extended. To select products 
in which this unity of function and appearance has been carried through 
with particular success has been the difficult and unenviable task of the 


Design Centre Awards judges, whose decisions will be announced by the 


Duke of Edinburgh later this month. Whether you, DestGn’s readers, will 
agree with that choice, when it is presented in next month’s issue, is an- 
other matter. The important thing is to agree on the criteria on which it 


is based. ]-E.B. 
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How much does appearance matter? 


The charge is sometimes made that the CoID is interested only in good 
looking products regardless of whether or not they work. At the same time 
the current preoccupation with consumer protection has given birth to the 
idea that functional efficiency is the only criterion of value. Indeed, so 
sharply has the emphasis swung in this direction that ‘appearance’ has 
almost become a dirty word. 

An artificial conflict is thus being created between two factions which 
actually have never been at war. Appearance versus function may provide 
a suitably brittle situation for iconoclasts who are never quite sure on 
which side their axes sHould be ground, but distinction between the two 
ought not to be made at all. That it is possible to find products that super- 
ficially look attractive but do not work, or work well but are ugly, is no 
counter to the argument. It merely indicates a failure to achieve that unity 
of conception that all serious designers are striving for. 

Unfortunately, the growing complexity of our lives makes this unity the 
more difficult to attain. Often rule of thumb solutions that were satis- 
factory in the past have now become separate studies each of which 
demands detailed examination — standardisation, safety, consumer needs, 
marketing, maintenance, production, packaging and so on. All these 
factors must be drawn together and embodied in a product which has a 


visible form — an appearance. 


When we say a product has a good appearance, we mean, in broad 
terms, that these things have been brought together in a sensible and 
logical way. Even so there is plenty of room for refinement. Thus a chair 
may meet our modern requirements of comfort but still be unattractive 
because it lacks refinement. If, on the other hand, it is attractive but un- 


comfortable, we shall soon begin to associate that type of appearance with 


discomfort and grow to dislike it. 


= What we are saying in this roundabout way is that appearance matters 


as much today in product design as it ever did. And that it must arise out 
of an appreciation of function is as true as it has always been — even though 
our interpretation of function today is greatly extended. To select products 
in which this unity of function and appearance has been carried through 
with particular success has been the difficult and unenviable task of the 
Design Centre Awards judges, whose decisions will be announced by the 
Duke of Edinburgh later this month. Whether you, DEstGn’s readers, will 
agree with that choice, when it is presented in next month’s issue, is an- 
other matter. The important thing is to agree on the criteria on which it 


is based. ].E.B. 
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POINTERS 


Advance in consumer protection 

“‘Consumption is the sole end and purpose of all produc- 
tion .. .”’. So wrote Adam Smith, the eighteenth century 
political economist. And in quoting his words in Parlia- 
ment during the second reading of the Consumer Protection 
Bill Robert Edwards, mp for Bilston, argued that the 
current interest in satisfying the consumer is not a passing 
fad but is deeply rooted in the past. 

Mr Edwards gave some impressive figures on the 
number of accidents in the home during 1959 — including 
7,010 persons killed (compared with only 1,061 fatal 
accidents at work) quite apart from the hundreds of thou- 
sands of accidents which did not result in death. The bill is 
based on the interim report of the Malony Committee 
and recommends early legislation to prohibit from sale or 
hire goods not complying with specified requirements. 

The likelihood of the bill reaching the Statute Book 


was confirmed during the debate, but its final success will 


depend on the establishment of satisfactory safety stand- 
ards, and it is doubtful if the present procedures for com- 
piling standards are quick or comprehensive enough to 
keep pace with technical and social developments. 
Patricia McLaughlin, mp for Belfast, got to the root of the 
problem when she urged that more money should be 
spent on research and testing facilities so that new prod- 
ucts can be thoroughly investigated before they are put 


on the market. 


Organization for research 

The point was taken up by both Elizabeth Gundrey, edi- 
tor of Shoppers’ Guide, and by Caspar Brook, director and 
secretary, Consumers’ Association Ltd, at a recent DIA 
lunchtime meeting. Both urged the formation of some 
national organization to deal with consumer research and 
to look into the whole question of quality marks. 

An excellent indication of the type of fundamental re- 
search into consumer needs that such a national body 
might undertake was given to members of the furniture 
industry in a recent talk at the RSA by Erik Berglund. 
Mr Berglund, of the Swedish Society of Industrial De- 
sign, described the investigations he has carried out into 
the dimensional requirements of dining tables and chairs 
and domestic storage furniture. The remarkable results 
that were achieved are referred to on pages 78-79, and 


will be fully reported in subsequent issues. 


Farm buildings in the House 
Consumer protection is not the only matter of concern to 
designers that has come up in Parliament recently. W. F. 


Deedes, mp for Ashford, raised again the question of 


farm buildings and asked Sir Keith Joseph, Parliamentary 
Secretary to the Ministry of Housing and Local Govern- 
ment, what contribution his ministry could make to im- 
proving the design and siting of these buildings. 

Both Mr Deedes and Sir Keith referred frequently to 
the work of the CoID and pesiGn in promoting better de- 
sign standards. There are, in fact, a number of bodies 
which are now concerned with this problem but ulti- 
mately it is with the manufacturers of prefabricated farm 
buildings that the responsibility for design improvement 
rests. These manufacturers,” Sir Keith said, “‘are fewer 
but larger than most of their customers and if they can 
pay a little more attention to architecture as well as to 
engineering they will do a great service to their customers 
and to the community.”’ 

One way of enc ouraging manufacturers to produce 
better designs is by Competitions, and the Country Land- 
owner’s Association made a valuable start recently by 
organizing a competition the results of which we hope to 
report in a subsequent issue. Another way is by the publi- 
cation of informative literature, and a technical publica- 
tion on farm building design is at present being con- 
sidered by the Ministry of Housing and Local Govern- 


ment, the Ministry of Agriculture and the CoID. 


Analysis in depth 

A leaflet put out by a domestic appliance manufacturer 
includes a drawing showing the firm’s new washing 
machine neatly lined up with a sink unit and storage 
cabinets. The machine itself has the square corners and 
flat surfaces of the current design idiom — an idiom whose 
logic is based on the simple commonsense premise that it 
is a good idea to be able to group individual appliances 
together in an orderly arrangement. 

If the unwary housewife takes the drawing of the wash- 
ing machine on trust and buys the appliance, she will be 
in for a shock when she gets it home; far from lining up 
with her BS sink unit, she will find that it sticks out 
several inches in front. The fact that the washing mach- 
ine is several inches deeper than the BS makes nonsense 
of the square cornered style. 

A quick check on the dimensions of a variety of kitchen 
appliances revealed a remarkable variety of depths — the 
chances of getting a cooker, refrigerator, washing mach- 
ine, dish washer and sink unit to line up clearly seem to be 
remote. 

Surely it is time that the kitchen appliance industry 
recognized the need to relate its equipment to the BS 
dimensions for kitchen storage. Where it is impossible to 
conform, a different approach would be better. 


< The art editor's page 


As one of the contributors to our FoB + 10 feature points outs molecule-type balls on rods are definitely Festival of Britain 


(=Out). Space-type balls, however, are just as definitely In 


Way Out). This one happens to be a golf ball, but its visual 


affinity with larger flying bodies is obvious. Photograph by Alfred Lammer. 
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Sir Gerald Barry, some time editor, News Chronicle, Saturday Review and Richard Hamilton, painter and exhibition designer; lecturer in the fine art 
Weekend Review, and director, The New Statesman and Nation: now executive, department, Durham University; and tutor in interior design, Royal College of 
Granada TV Network Ltd. Sir Gerald was Director General of the Festival Art. Exhibitions he has designed include Growth and Form, 1951; Man, Machine 
of Britain. and Motion, 1956: Exhibit, 1957; and a section of This is Tomorrow, 1956. 


Misha Black, senior partner of Design Research Unit: Professor of Industrial John Murray, economist, architect, journalist, consultant in design and 
Design (Engineering), Royal College of Art: President of the International modern management methods; member and pamphleteer of the Fabian 
Council of Societies of Industrial Designers; co-ordinating architect for the Society; director, Prospect Manufacturing Co Ltd; and vice chairman, 
South Bank exhibition, and a member of the Festival Presentation Panel and T. Bond Worth Ltd. 


the Design Group. 
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Question 1: The term ‘Festival style has 


often been used. Was there, in fact, a single 
Festival style and, if so, what was it? 


Gerald Barry: Yes, there was definitely something recognisable as a 
Festival stvle — or rather, a South Bank style. ‘To define it is not so easy. 
Broadly, it was the outcome of a fusion of several elements, among which 
the most significant were (in no order) (a) bold use of strong primary 
colour; {b) careful blending and contrasting of building textures; (c) use 
of varying levels; (d) scrupulous attention to detail in design of interior 
and exterior fittings, furniture, lettering and so forth; (e) close relating of 
landscaping to building the whole resulting in a new freshness and 


clegan e of total appearance, a new ov erall style. 


John Murray: There was no Festival style. The term is most frequently 
used in a pejorative sense by those who believe that modern design was 
dreamed up in 1951 by a group of subversive intellectuals in Petty France 
at that time the CoID’s headquarters) who have spent the last decade 
trying to prove that it was all a flash in the pan. 

The tremendous visual impact of the Festival did, of course, give to 
some of the ideas and motifs employed in Festival designs an abnormal 
longevity and influence among people who, seeing such things for the 
first time, confused the specific item with the general idea. 

Although there was no Festival style, there was a Festival spirit. For me, 
and I believe for many others, the Festival was the high point of our post 
war dream of a better world. There on the South Bank we asserted our 
conviction that the labour and the wounds had not been in vain and that 
a shining new world was being born; a world in which the things men 
made and used would be both beautiful and sensible. 

In our naive optimism we thought we could also afford a little nonsense 
and a bit of fun. Some of that nonsense and fun later hardened in insensi- 
tive hands into the clichés which got on our nerves. But we should not 


blame the Festival for that. 


Misha Black: The Festival spotlit and gently pushed forward an already 
existing style — it did not create one. The commissioning of designs for the 
major buildings and the small individual pieces of equipment was the task 
of the Festival Design Group*, who felt responsible only to the Director 
General. They employed those architects and designers who shared their 
views; when the resultant preliminary designs differed from the Design 
Group’s concept they were modified after discussion or jettisoned for a 
fresh start. 

This centralised control resulted in the design concept’s being, through- 
out the Festival exhibitions, positive and coherent, clearly arising from con- 
victions about technique and form commonly shared by the architects 
and designers concerned. It thus had, to the uninitiated, the appearance 
of a new ‘style’. But it was, in fact, no new system of building, it was not 
based on any revolutionary design concept or new aesthetic theory. The 
Festival provided the opportunity for a small primary group of architects 
and designers (and fanning out from them, the larger number of those 


commissioned to design buildings, displays, litter bins, flags and signs) to 


* Sir Hueh Casson, Misha Black, James Gardner, James Holland, Ralph Tubbs. 
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Murray: “ ... no style, there was a Festival spirit...’ (the Skylon) 


Black; ... positive design concepts .. . in buildings, displays, litter bins, flags and signs...” 
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Hamilton: “ . .. current delight in molecular models . . 


demonstrate publicly and dramatically their concept and standards. That 
which had previously been seen in Britain only on a small scale was trans- 
formed in a year into a massive public enterprise. But there was nothing 
new that had not been mulled over and tried out a thousand times during 
the previous two decades by the architectural cognoscenti. 

Richard Hamilton: [In so far as industrial design is concerned it cannot 
be said that there was a Festival style. Style is the projection into form of a 
well defined attitude — aesthetic, social or philosophical. Style, any kind 
of style, emerges with the attainment of desired objectives. There was no 
stylistic unity of purpose in the consumer goods exhibited at the Festival 
of Britain. 

The objects that I now regard as characteristic of the Festival were all. I 
think, commissioned by the Festival authorities. They hung together 
because the designer had a precise specification both at the material level 
and in relation to the mood of the occasion: Ernest Race’s outdoor chairs: 


balustrades and barriers; some of the display detailing. ‘Thin rod struc- 


Hamilton a disastrous perpetuation of the style 


tures often with balls at the terminations (a sympathetic echo of the cur- 
rent delight in molecular models); an eager use of expanded metal as 
an infilling material; decorative perforations in metal; printed spots 
these are the characteristics which made Festival a style. Perhaps it is 
unfair to include this photograph of an umbrella stand recently purchased 
by the Senior Common Room at King’s College, Durham University, 
but it is an exaggeration which vividly demonstrates the disastrous per- 
petuation of the style in furnishing. 

The most successful objects in the Festival, stylistically, were the build- 
ings — but here the stvle was borrowed, not indigenous. I doubt if the 
normal visitor to the South Bank exhibition now recalls a single item 
among the goods displayed there but there is a good chance that he will 
remember with pleasure the total environmental experience. 

The Festival was an elegantly prepared platform from which to jump 
into a newly designed future — unfortunately the leap found us just where 


we were. 
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Question 2: Has this style made an important contribution 
to subsequent developments in design? 
How did it relate to contemporary developments overseas: 


Gerald Barry: At home, this style certainly stamped itself on subsequent 
design — not so noticeably in actual architecture but strongly in both 
interior and exterior décor, in landscaping, in street furniture, in lighting. 
So much was this so that South Bank quickly deteriorated into a cliché 
for every coffee-bar and renovated pub; but it is to be seen to advantage 
even today in the New Towns, in airports and terminals, in many shop 
facias, in travel bureaux interiors, apartment blocks and directors’ office 
suites. The trouble is that it seems to have got stuck — design has not gone 
forward from where South Bank (deliberately an experimental style, 
remember, evolved for an exhibition) left off. Though there were certain 
tricks and indulgencies permissible in an exhibition but not for repetition, 
the main effect was new and clear-cut. Undoubtedly it borrowed a good 
deal that was good from other countries, and to this extent its style was in 
step with international trends at the time. 

John Murray: The impression that there had been a Festival style was 
fostered by philistine manufacturers who, confronted with and confound- 
ed by the commercial success of Festival products, clambered hastily, if 
incredulously, on to the band wagon. Never having dealt in creative 


ideas they assumed that this was just another move in the plagiarist game, 


so they mass-produced ‘contemporary with knobs on’. These Franken- 
steins of our unconscious making have leered out at us from miles of mis- 
begotten textiles and acres of jazzy carpets during the past decade. 

Many designers also fell into the pitfalls of Festival plagiarism. For 
several years after 1951 designers’ portfolios bulged with frozen mobiles 
and pseudo South Bank cleverness. 

Overseas markets awoke very slowly to the importance of the Festival. 
Continentals dismissed the whole thing as yet another English provincial 
jamboree. The vital fact which esc aped their notice was that, unlike such 
showpieces as the Triennale, the Festival exhibited goods which were in 
many cases being mass produced. Indeed, when foreign producers were 
driven by our success to recognise the potentialities of, for example, mass 
produced, well designed textiles, they had the effrontery to pretend that 
they were pioneering something new. The extraordinary thing is that so 
many people, even in this country, were prepared to believe them. 

Misha Black: There were two basic Festival design conc epts, the urban 
excitement of the South Bank exhibition, and the ingenious gaiety of the 
Festival Gardens with the Emmett Railway a symbol of its popularity. 


The Design Group was debarred from architectural control of the 


Murray: * acres of jazzy carpets ” resulted from such Festival designs 
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Black: ... South Bank culture (Dome of Discovery) . .. 


... and Battersea whimsy (tea kiosks 


Festival Gardens (although James Gardner served both projects) so two 
styles emerged: one for South Bank culture, and a second for fun at 
Battersea. 

The division between South Bank architecture and Battersea whimsy 
confused the public image of the Festival style and it was the minor 
frippery and the odd panel of bright colour which seem to have made the 
most lasting impression. The Festival triggered off a deep unsuspected 
need in Britain which, blacked out for too long, was suddenly released by 
that kind of colour and gaiety for which one must return to Morris 
dancers and maypoles for comparison. 

It would be facile to argue that an overdecorated clock in a New Town, 
a lamp post painted bright blue, and some improved signposting have 
been the sole results of the Festival. But more, in fact, radiated from the 
transitory capital on the South Bank and its satellite Festival towns. 

It was proven once and for all time that public acceptance was ahead of 
the Jeremiahs of lethargic planners, architects and business men. There 
was no public protest about the kind of buildings on the South Bank. The 
style (new to at least 85 per cent of the visitors) was accepted with en- 
thusiasm for ‘the latest thing’ which needed retreat to 1851 for equal. 

From 1951 no valid excuses remained for eclectic architecture, at least 
as far as public buildings are concerned. The Festival, on this front, had 
done its job well; whether sufficient advantage has been taken of the door 


it opened is a matter for separate evaluation. 


Overseas there was mild surprise that the British could do anything of 


this scale and character so well, and an appreciation of the success of the 


South Bank plan in which a monumental informality created the atmos- 


phere of a city on a mere 29 acres. 


Richard Hamilton: You will have gathered that my response to Festival 
style is negative. It was, and is, a subclassification of ‘contemporary’, a 
term sanctioned and frequently used by the Council of Industrial Design 
prior to the Festival, and with it has doubtful value. 

Other styling characteristics of the Festival have also left an onerous 
heritage. The treatment of type on buildings has suffered badly. Most 
architects during the last 10 years have succumbed to the use of hideously 
distorted Egyptian types to label quite presentable buildings. The 
official Festival choice gave a bad lead to architects, whose addiction has 
since been nourished by the Architectural Review. 

I regret also the hangover of the Festival delight in pageantry. This is 
coupled with an idea that our industrialists cherish — that an aura of 
tradition, some scent of our Royal heritage, is what makes our goods at- 
tractive to overseas markets. However true this may be, it is a dangerous 
belief to rely on when markets can change overnight. The inversion of this 
attitude affects our present design position too, for the orientation of 
design to specific overseas markets can only be a short-term solution 
copying current American styles is the best way to stay a year or two out 
of date in America. 

The success of German, Italian and American design during the past 
10 years has derived from products which create a national character 
simply through their consistent excellence, because sufficient, brilliant 
designers have been available and have been given the generous backing 
of leaders of industry to exploit their flair. Braun, Olivetti, 1B M achieved 
their standing largely through their design policy. It seems that British 
industrialists have yet to be convinced that a dedicated approach to 


design is the primary factor in the establishment of brand character. 
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Murray: . . . furniture exhibits set new standards...” 
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Question 3: What do you consider were the main 
pace setting industries that were represented 
at the Festival? Has the pace been maintained ? 


Gerald Barry: Industries whose products showed to advantage on the 
South Bank were principally in the light or ‘domestic’ sectors, using the 
word broadly — furniture indoor and outdoor, lighting equipment, tex- 
tiles, glass and so on. The standard then set has not in some cases been as 
imaginatively developed as one had hoped. In the heavier industries 
there is, alas, no progress that I can point to as definitely due to Festival 
stimulus — in fact too little design progress of any sort. 

John Murray (answering questions 3 & 4): In this context there are two 
distinct typts of pace-setting: industries in which some sections make a 
break through to new standards of design; and industries in which the 
best design standards spread rapidly to all sections. 

Festwal furnishing fabrics certainly triggered off a revolution; a 
revolution which ultimately greatly influenced a very successful burgeon- 
ing of better wallpapers and a not so successful attempt to modernise car- 
pet design. The long-term results have been disappointing. Design stand- 
ards in furnishing fabrics are not so high today as they looked like being 
in 1951. But one thing the Festival did accomplish: it destroyed the 
Manchester palette, and colours have been consistently better throughout 
the past decade. 

The Festival furniture exhibits set new standards which sounded the 
death knell of the shiny, bulbous school, but the school took a long time 
to die. The depressing feature of the furniture industry is that the Festival 
pioneers never moved on to better things: their influence passed to the 
brassed-up status symbol approach, which has led the British furniture 
industry up a blind alley. The furniture industry is still very, very good 
when it is good, but this year’s Furniture Show demonstrated just how 
horrid it can get when it is horrid. The new rash of brassy monstrosities 
demonstrates quite clearly that there are still all too many furniture 
makers for whom design is a kind of commercial three card trick. 

The motor car industry, too, which showed such promise in 1951, has 
in the main shirked the difficulties of creative design and borrowed both 
Continental and American designs and designers. This is always a short 
sighted policy, and ultimately eliminates the last residue of national 
character in design which alone imparts that difference from the local 
product on which exports depend. 

Machinery design, of which some excellent examples were shown at 
the South Bank, has progressed in patches. But much British machinery 
is produced by relatively small firms and many of these have not yet 
learned that the solution of a technical problem is no longer enough, and 
that it is the elegant solution which sells. Our instrument design is con- 
spicuously better, probably because it is so analogous in scale to hardware 
design, in which so much progress has been made. All too often our 
instruments stand out as the only considered piece of design on a machine. 

The radio industry has steadily improved from the solid sense of the 
Festival exhibits to the quite brilliant designs which are now commonplace 
in the shops. Success here has been derived from consistent recognition of 
one of the main keys to good design: sympathetic use of materials. 


If I were to give a prize to the most improved section I would give it to 
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the potters. The Festival pottery display was bad. It did not show our 
masterly traditional pieces to advantage, and the modern pieces were 
attempts at modern design by men who manifestly had no great appetite 
for it. Today the potters are beginning to produce modern work worthy 
of their great tradition. They still have a long way to go and they are not 
helped by constant sniping at them by critics unaware of the realities of 
their commercial problem; but something is certainly stirring in Stoke. 

Much the same could be said of the cutlers. 

Misha Black: Capital goods were impressive. The railway engines were 
handsome enough, but they were already at the end of a line with too little 
indication that Britain was conscious of the need to lead the world in 
diesel and electric locomotives. English Electric’s diesel electric for Egypt 
did, however, set a pace later to be discredited by their overstyled De/tic; 
presumably sophisticated simplicity was considered suitable only for the 
Middle East. 

The 1951 motor cars equally showed a leadership later to be dissipated. 
‘The Frazer-Nash sports car was still on show, Jaguar was still making the 
Xk 120, Armstrong-Siddeley had attempted a new line even if it was too 
self-consciously English. The comparison of British cars of today with 
their foreign competitors would be less encouraging. 

The objects which look as good today as they did in 1951 are, almost 
without exception, those engineering products in which the design 
solutions arose from the continuing refinement of technical and ergonomic 
requirements, rather than from assumed sales necessity. Some of these 
objects, such as the Hilger & Watts Microptic horizontal measurer and 
the Oertling « hemical balance designed by John Barnes, remain classics 
which serve as well today as a decade ago. 

In electrical consumer goods, farm machinery, sports gear, photo- 
graphic equipment, bicycles, motor cycles, commercial vehicles and 
machine tools, Britain, in 1951, clearly had much to teach the world, but 
I doubt whether we have, in any of these industries, improved or even 
maintained the lead we had a decade ago. 

Britain’s outstanding products deservedly retain their reputation, but 
their position as pace makers is declining (or at the best remaining static) 
if measured against present total world production. 

Black 


sophisticated simplicity for the Muldle Bast.” Hamilton 


* clarity of desien”’ 


Black : 


motor cars showed a leadership later to be dissipated 


Hamilton: * great distinction . . 


Richard Hamilton: When looking through Design in the Festival (an 
illustrated publication produced by the CoID in 1951) one is struck by 
the good impression that the transport section makes. The Rolls, the 
Morris Minor and the Jaguar YA/20 all have great distinction, achieved 
through consciously different styling approaches, and all have sold phe- 
nomenally. The success of the Morris Minor owes a lot to the executive 
decision which gave Alec Issigonis his head. But it took another 10 years 
before BMC let him come up with the Mini-Minor — they were too busy 
flirting with Farina. 

Domestic appliances and kitchen equipment too had reached a very 
high standard during the postwar surge but, although the standards of 
1951 may have been maintained, little development of the position has 
been made. Machine tools showed a promise which has not been ful- 


filled 


its job properly has now been tempered by a demand for machines which 


the market which then assured sale for a machine which could do 


also look as though they are capable of producing the elegance and pre- 
cision of modern consumer goods. But very few English manufacturers 
pay much attention to the way machines are labelled — dials and opera- 
tional symbols are often badly detailed in comparison with German 
machines, for example. Operators’ handbooks are sadly ill-considered. 
The clarity of design and finish in the Bridges micro-precision drill shown 
at the Festival has yet to gain full acceptance as a standard for larger 
industrial machines. 
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Question 4: If you agree that some industries reveal 


weak design standards, do you think that these 
industries subsequently have made major improvements : 


Gerald Barry: No. 

John Murray: (See under 3) 

Misha Black: Yes: for once an unequivocal aflirmative. One has for- 
gotten to what insipid prettiness had degenerated the once justifiably 
proud weavers, printers and potters of Britain. The official review Design 
in the Festiwal sorted out for permanent record the best Festival exhibits, 
and yet included Axbury amongst six carpets illustrated. The Valentine, 
which “ . . . represents a trend away from formalism towards patterns no 
less compromising than American ties’, is one wallpaper out of the seven 
commemorated in this publication. 

There are hints of the future, an excellent wallpaper by Graham 
Sutherland, some workmanlike jobs by Kenneth Holmes in metal 
and plastic for BOAC, the Denby earthenware, a few traditionally 
based decorations for china and earthenware. But it did not add up to 
much. 

Furniture was in no better shape. The best was solid and woody, still 
evocative of hand craftsmanship and, I suspect, produced for the most 
part in short runs. The radio sets and the curious cube shaped television 
receivers were equally well bred and boring. 

The harbingers were there, a chair by Robin Day of pre-formed ply- 
wood, a welded steel rod chair by Ernest Race, some school equipment 

a first step on the road to the 1960 Gran Premio at the twelfth Triennale). a 


simple cheap plastics condiment set by A. H. Woodfull for Streetly. But 


they were the few odd swans amongst the carefully selected family of 


domesticated ducks. 
There is no aspect of British design which allows us more than a mo- 
ment of wan self congratulation before re-entering the battle for higher 


standards, but, measured against their showing in 1951, the consumer 


Black: .. . curious cube shaped television receivers Black; ** . the harbingers . . 
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industries have made spectacular advances. Whether this 10 years’ 
spurt has given them the impetus to plunge forward into world leadership 
remains to be seen, but we can now at least compare some of the best of 
our products with those of other countries and not attempt only to ex- 
plain them away. 

Richard Hamilton: Among the weaker industries, from the design 
standpoint, were the furniture manufacturers exhibited at the Festival. 
Perhaps because their design is dominated by furnishing ideas, television 
and radio cabinets also made a poor showing. T V and radio are pulling 
out from under the drab weight of the woodworkers’ crafts now, but the 
notion seems to have got about that if the cabinets need not match the 
furniture today then they will have to match the curtains. Once again | 
must say that it is the conservatism of manufacturers that holds back pro- 
gress in design. Every manufacturer seems content merely to match his 
competitors’ ranges. There is too little stress laid on product design re- 
search in the consumer goods industries, too little initiation of product 
programmes at the design level, not enough probing of markets and too 
many curbs on imagination; production programming is all too often 
restricted by backward-looking sales executives. This string of complaints 
is prompted by the thought that if we were to repeat the Festival in 1961 
we would not be able to put on a much better show than 10 years ago, in 
spite of the increased efforts of the CoID. And perhaps some of the fault 
lies with the CoID, for it has been slow in finding standards for itself. The 
ColD’s publications at the time of the Festival were miserably designed 
and wantonly inconsistent in design theory. No clear lead had been given 
by the CoID, only vague well meaning generalisations. We can only 
hope that the change in the CoID’s own policy in recent years will have 


an effect and will lead to a firmer realization of its responsibilities. 


. a chair by Ernest Race 
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Question 5: What contribution 


4 


and display techniques 


Barry: “ ... British’Pavilion at Brussels (BOTTOM) descended from South Bank...” 
(Lion and Unicorn Pavilion BELOW) 


Gerald Barry: This question is partly answered under (1). The South 


Bank exhibition was an innovation in being entirely selective, which set 


certain problems and in some cases evoked solutions not appropriate to 
ordinary commercial exhibition techniques (but what has become of the 
selective principle?). Some general improvement in exhibition layout and 
display has been discernible over the past decade, whether influenced by 
South Bank or attributable to general progress in experience and exper- 
, tise is debatable. The British Pavilion at Brussels, eg, was directly 
descended both in style and standard from South Bank. 


did the Festival make to exhibition 


Murray: “ ... new standards in display...” (The Living World) 


John Murray: Undoubtedly the most pervasive result of the Festival has 
been to set new standards in packaging, presentation and display. In our 
shops, stores and exhibitions nothing ever looked the same after 1951 and 
it all looked better. One is left wondering why, in the light of our much 
emphasised export needs, we are not giving another such vigorous and 
imaginative boost to Britain in 1961. After all, on the exponential time 
curve of modern history a twentieth century decade covers a nineteenth 
century of change and in 1961 this nation of shopkeepers has more need 
than ever to look to her window dressing. 

Misha Black: There were no major technical innovations at the South 
Bank, at the Science Exhibition or at the admirable (and too seldom re- 
membered) exhibitions at Glasgow and Belfast. 


Hamilton: “ . .. a space of rare and vital proportions. . 
Dome of Discovery) 


. wrecked by the display men...” 


| 


Hamilton: “ . . . display features of historic importance..." 
1925 Paris Exhibition; Kiesler and Le Corbusier Spanish Pavilion, Paris, 1937 aa 
Much of the display was exciting, ingenious and beautiful. But nothing th 
was more dramatic than the pavilion by Norman Bel Geddes for General 
; Motors at New York in 1939, more direct as communication than the bi 
be, 


best work of the Ministry of Information during the war, or gayer than 
Britain Can Make It in 1946. 


Exhibition display technique had, by 1951, passed the period when 


major innovations were possible, but the scale of the Festival exhibitions 


magnified and thus clarified the potentialities and limitations of exhibi- 


tions as media for information. : 
It was clear in the Dome of Discovery that too much had been attemp- 
ted and that the most persuasive technique was overwhelmed by the 
sheer weight of script, exhibits and display. 
The Dome of Discovery and the other scientific displays at the Festival 
probed the limits of exhibition technique for scientific exposition; their 
partial failure was a contribution towards a clearer appreciation of the 


problem of communication between the scientist and the lay mind. 


For balance The Lion and the Unicorn Pavilion on the South Bank, 


and parts of the agriculture building raised the extravaganza of Britain 


Can Make It to a more sophisticated level, where it was as successful and 


as much enjoyed. 
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But the major contribution of the Festival was the support it has given 


to those who value quality above quantity, worth more than wealth. The 


South Bank exhibition proved that 29 acres could become a magical city ~ 
proved chat aces 8 Milan, 1933-4: Persico and Nizzoli 
which 8-5 million people would want to visit. It broke through the soar- se 


” 


; ing spiral of larger and yet larger exhibitions which had expanded from —_ Hamilton: “ . . . one of the few exhibition details of real international class. . . 
the 26 acres of the Crystal Palace to the 1,216 acres of the New York "°°" PEA ee ee *, 


World's Fair. 1t made it possible for Brussels to be content with a mere 500 


acres in 1958 without feeling unduly humiliated. 


Richard Hamilton: Display technique, the contribution of the pro- 


fessional exhibition designers, was lamentable. Most of the great exhibi- 
tions since 1851 have produced some display feature of historic import- 
ance; a manipulation of interior space which commands respect to this 
day. The work of Frederick Kiesler and le Corbusier in the Paris Exhibition, 
1925; that of Persico and Nizzoli in Milan, 1933-34; the Spanish Pavilion 


and the Temps Nouveaux Pavilion in Paris, 1937; Ruscone’s exhibition 


of studies in proportion and Ernesto Roger’s Architecture, the measure of : 

man, both from the Milan Triennale, 1951; the contribution of Charles : 
Eames and Alexander Girard in the ‘fifties — the list is as long as your arm, bs 


but why go on? The Festival of Britain was singularly lacking in authority 
in its confined spaces and it was the display technique which failed. The 
Dome of Discovery provided a space of rare and vital proportions, yet it 


was wrecked by the display men who converted it into a warehouse full 


of clobber. In general, one trailed through corridor after corridor of frilly 


whimsy, glad to escape into the open and the prospect of exhilarating 
exhibition architecture — and Richard Huw’s fountain, one of the few 


exhibition details of international class. 
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THE VANS THAT TRAIL BEHIND 


Seven years ago, in a series of articles by John E. Blake on the caravan industry (DESIGN 62/24—30, 64 22-26 
and 66 /22-—26), the conclusion was reached that ‘there is much that is unsatisfactory in the industry and much 


that can be improved. Seldom has design played a more important part, and seldom has it been less consistent” 
Where are the improvements and is there any evidence of consistency of approach ? 
DENNIS CHEETHAM 
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1 Travelmaster Trident 

2 Universal! A ingston International 
3 Campmaster Cranham 

4 Car Cruiser Carissima 

5 Eccles Eversure Traveller 

6 Stirling Sixteen 

7 Falk Veritas Tulip lighting 
fitting 

8 Ernley Gem 

9 Ernley Queen 


As when pesicn last looked at it, the caravan industry is 
expanding. Board of Trade figures for 1954 gave a total 
production of 14,293 vans; the 1959 figure was 38,976; 
the 1960 International Caravan Exhibition was the biggest 
yet; and public confidence in the advantages of caravan 
living has been considerably increased by, for instance, 
the Caravan Sites and Control of Development Act 1960, 
which set minimum standards for approved sites through- 
out the country. It looks, then, as if the manufacturers 
have never had it so good; and it would be reasonable to 
suppose that design problems which had not been met in 
1954 might well have been solved by now. 

For the industry’s main problem remains the same as 
before; it is to reconcile, in one of DESIGN’s previous 
articles, “the conflicting requirements of a miniature 
home with those of a vehicle capable of being towed at 
high speeds’. Even here the regulations prohibiting the 
towing of caravans longer than 22 ft and wider than 7 ft 
6 inches have partially brought their own solution. There 
is an evident dichotomy in the market between the light- 
weight towing vans and the static caravan homes: a 
dichotomy which easily makes for a special design ap- 
proach to each genre. 

But the picture that emerges is one of complacency and 
unplanned mediocrity. Even a certain deterioration has 
set in; after all, 1954 had its compensations: “the jazzy 
modern styles are avoided because the public is not con- 
sidered to be ready for them’’. Apparently the industry 
has decided that its public is now more sophisticated ; for 
among the imitation villas, 1, an addiction to wilful 
angles and sharply restless ‘styling’ has set in, 2, whose 
visual logic is as hard to follow as its function. 

But interiors are almost universally worse than ex- 
teriors. 1954's catalogue of faults can, depressingly 
enough, be repeated verbatim: “Finish is often shoddy 
and the range of standard fittings available to manu- 
facturers is poor. .. . The designs are mainly conventional, 
out of character, and of the wrong scale”’. The vans seem 
to fall once more into two fairly distinct sections (sections 
which do not, however, follow the division into sizes al- 
ready mentioned, but which reflect rather the more hap- 
hazard demands of ‘styling’). One approach is deter- 
mined to recreate a home that could hardly look more 
static, 3. The other fills all available space with suitably 
fantasticated details, §, and relies on a cramped baroque 
to achieve a self-consciously gorgeous effect (in some 
cases one half expects an ornate Madame, or a “Beat the 
Street Act with our mobile salons de joie’ campaign 

One van with a particularly neat exterior reveals at 
best uninviting interior design, 4; and the available fit- 
tings remain ill considered and fustian in appearance, 6, 
despite occasional exceptions, An interior that is 
exceptional in this context is 8; significantly enough, the 
manufacturer suggests that its appearance is due to its 
being a cut-price van “brought out to beat the credit 
squeeze”, and certainly the firm’s next van in the price 
scale rejoins the dreary procession of heavily varnished 
oak and poor detailing, 9. It is difficult to shake off the 
impression that the industry's few design successes are no 
more than lucky strikes, giving little sign of more construc- 


tive work ahead. 
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SURVEYS OF INDUSTRY 


LIiGHh TinG 


RICHARD 


STEVENS 


With the present interest in lighting systems 
stimulated by such studies as those carried out at 
the Building Research Station into the effects of 
lighting on the comfort and attention of the 
worker, it is a continued source of mystification 
that lighting in the home is hardly considered 
important by the consumer. The reasons for this 
apparent oversight by both manufacturer and 
householder are discussed in this third industry 
survey, and the author indicates the diverse re- 
quirements which the lighting industry covers. 
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A survey of the British cheese industry would give a misleading 
impression if it devoted itself entirely to the discussion of Stilton, 
Wensleydale and Double Gloucesters, and ignored Cheddar and 
Cheshire cheeses. Similarly when surveying the lighting industry 
it would not be possible to confine oneself to that sector devoted to 
the domestic market and ignore the industrial Cheddar and the 
commercial Cheshire. The analogy is not entirely valid, but it is 
good enough to indicate how false an impression the limited 
viewpoint would give. 

One of the striking things about the lighting industry is its 
exuberant diversity; a catalogue of some of the fields for which 
equipment must be designed and manufactured gives perspective 
to the industry’s set up: 

Aircraft and airfield lighting Hospitals 
Cinema and television studios Marine navigation 
Domestic Mines 


Equipment for hazardous Science 


locations Shipping 


Floodlighting Sports 
General commercial applications Street lighting 
General industrial applications Vehicle lighting 

It must be stressed that each of these is a separate field of appli- 
cation — each needing a range of equipment to meet all require- 
ments, some of which are remarkably stringent such as those to 
be met in the design of flameproof equipment or lighting units for 
operating theatres. A designer specialising in lighting will hardly 


be bored for lack of diversity. 


Complex industry structure 

What is the make-up of this industry? How many firms are there? 
How many people does it employ? What is its annual turnover? 
We do not know. The diversity defeats any attempt to gain an 
accurate overall picture. All that can be done is record impres- 
sions, make guesses at possible figures, and try to assess the situ- 
ation from what little data has been published. Here, then, is how 
it seems from one individual's viewpoint. 

The wide range of applications leads one to expect a great 
number of firms in the game, and this is true. But there is no 
correlation with the various fields. A large proportion of the 
smaller firms concentrate on the domestic market. On the other 
hand, the larger companies would claim to cover nearly all 


activities without having more than a small share of the domestic 
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Lighting 


4 Anglepoise, model 1227 
Carwadine. maxes Herbert Terry & Sons Lid 
From £4 145 8d 


DESIGNER G 


2 School fitting, model $2/. maker Troughton 
& Young ( Lighting) Lid. From £1 115 6d. 


Some facets of the industry 
A variety of lighting equipment needed for some diverse applications is illustr- 
ated in this selection, from hospitals to garage pits, from air fields to oil jetties. 
Without the public eve on it, this equipment has generally received what is known 
as ‘the straightforward engineering approach”. Sometimes the effect is aestheti- 
cally pleasing in a robust way, sometimes a limited stvle is introduced with results 
that are not always satisfactory. In most fields there is enormous scope for the 
industrial designer. The types of fitting shown here, however, are not the kinds 
of equipment that first come to mind at the menticn of lighting fittings; rather 
do we think of the more domesticated variety shown on the following pages, 
although they represent only a small facet of the industry as a whole. 


short runs with the minimum of tooling. Yet it is quite likely that 


3 Flameproof fluorescent fittings on an oil jetty 
MAKER AEFI Lamp and Lighting Co Lid. 


turnover. In the case of these firms, the lighting interest is part of 

a still larger group engaged in the manufacture of a wide range of 
electrical equipment, and, significantly, is closely associated with 
the large scale manufacture of fluorescent tubes, incandescent 
filament lamps and other light sources. 

Considering only the larger companies, it is not possible to 
arrive at an accurate estimate of the size of the industry; it is only 
possible to arrive at a rough idea of the size of some of the markets. 
As an example, in the case of the domestic outlet it has been esti- 
mated that there are some 14 million electrically wired homes in 
the British Isles, each with an average of 9 lighting points — a total 
of some 130 million lighting points. If the life of a fitting is some 
10-15 years, there may be an annual demand for some 10 million 
lighting fittings. Similarly, in street lighting we know, from the 
tender documents issued by local authorities, that there is an 
annual demand for roughly 60,000 main road columns and lan- 
terns. Most other lighting fields, however, defy analysis. Many are 
small in value but collectively must account for a sizeable turn- 
over. In contrast, the commercial and industrial fields are large 
and important for, after all, they are the ones that engage the 
attention of the largest manufacturing units, and the turnover is 
certainly larger than that of the domestic market. 

Is the industry a buoyant one? Yes, undoubtedly, for it has not 
been depressed by the recent slump in output of other industries. 
Moreover, it seems to be one still capable of considerable expan- 
sion. People are becoming more light conscious. Everywhere 
lighting standards are rising; yet potentialities of the domestic 
market can still, in many respects, be regarded as latent. Is it ask- 
ing too much to expect a married couple who have spent £100 on 
furnishing a room, to spend more than {1 on lighting it? A com- 
parison with the Continent is enlightening. In Germany and 
Italy, people tend to take more care in the lighting of their homes. 
There, the lighting fitting is regarded as part of the furnishing, and 
elaborate fittings can be seen in modest homes. This trend is re- 
flected in the size of the industry. Visitors to the Hanover Fair are 


impressed by the magnitude of the pavilion devoted entirely to 


lighting 


and lighting largely of a domestic nature. 


Functional fittings needed for the home 
The industry’s view is that the diversity of tastes in designs for the 


home precludes anything but those fittings that can be made in 


4 Runway lighting fitting 
MAKER The General Electric Col 
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domestic requirements could be met by fewer designs which could 
be produced more economically and in greater numbers. However, 
a clear idea of the role of lighting in the home has yet to be estab- 
lished by both the «ser and the manufacturer, but it is significant 
that, in the few cases where quantities demanded have been large 
enough to warrant tooling and large scale production methods, 
the function of the fitting is unclouded by unnecessary additions 
and embellishments. 

A notable example is the Terry Anglepoise. Introduced as long 
ago as 1935, it is consistently advertised in the home magazines 
today and still sells in large numbers although virtually un- 
changed. It is somewhat ironic that this success should be achieved 
by a company largely interested in selling springs. Another 
example is the Atlas Adtchenlight, the first fluorescent lighting 
fitting to achieve a marked success in the domestic field. But it is 
not easy to think of others, and all the varying needs of the home 
are met by the output of a hundred and one different makers. 
Few firms have achieved any large scale output for the domestic 
market, a possible exception being Rotaflex, whose consistently 
high standard of design and presentation has surely been re- 


warded by a widespread acceptance by the public. 


Lighting for commerce and industry 
The requirements of industry and commerce present quite a 
different picture. The role of lighting for applications in these 
fields can be more clearly defined and must sometimes meet statu- 
tory requirements, such as those for schools or the mining industry. 
Its part in the quest for increased productivity and in creating 
pleasant working conditions is unquestionable. On the technical 
side, the merits of the fluorescent tube are universally accepted 
and a wide range of equipment, using this source, has been de- 
signed to meet the diverse needs that exist. Today, incandescent 
lighting plays a comparatively minor part in these fields. 

The need for rationalisation has lead to the concept of a family 
of fluorescent fittings, first introduced in 1947 and now adopted 
by all the leading companies. In all cases the basic unit has been a 


simple batten fitting with one or two tubes, to which could be 


added a reflector, diffuser and other attachments, so that a wide 


range of fittings could be built up from a relatively small number 
of components. In fact, if a complete permutation were carried 
out for the length of the tube, the number of tubes, switch-start or 


quick-start control gear, the different diffusers, reflectors and 


§ Lighting for an operating theatre at St Thomas’ Hospital. 


finishes available, etc, the numbers would be astronomical. Today, 
the tendency on the part of manufacturers to create stock control 
problems for themselves is avoided, while ranges wide enough to 
meet most needs are maintained. The success of this approach has 
allowed manufacturers to make the basic components economi- 
cally in very large numbers, Atlas, for instance, makes over 2,000 
Super Slim batten fittings every working day of the year. 

In contrast, more specialised requirements, moisture-proof fit- 
tings for food factories, say, can only be tackled in their own right 
and the design must be tailored to the smaller production runs 
involved. 

The design and manufacture of equipment for all the other 
fields listed at the beginning of this survey, deserve individual 
attention that cannot be given in the space available. However, 
there are many design problems which are common to the various 


divisions of the industry. 


Common theme in lighting design 
Firstly, attention must again be drawn to the diversity involved, 


not only in the type of equipment embraced, from a trivial lamp- 


shade to a vital air field approach lighting system, but also in the 
scale of manufacture involved, from the one off job to meet the 
requirements of a consulting engineer or an Arabian sheik, to the 
fitting that will be made in quantities which are rivalled by few 
other manufactured products. 

Secondly, though not immediately apparent, a common theme 
can be found throughout the wide range. On the one hand 
there is a source of light and, on the other, there is a need to con- 
trol the light emitted, perhaps in a general way as in an opal 
glass shade, perhaps in a very precise manner as in a lighthouse. 
This is the starting point. The number of ways of producing light 
are limited, and so are the ways of controlling it; for instance, light 
may only be controlled by specular or diffuse reflection, refraction 
or diffusion. 

The fundamental requirements of any piece of lighting equip- 
ment must be met in terms of these basic factors. The equip- 
ment must then be made suitable for its intended environment, it 
must be easily installed and readily maintained. This approach 
applies equally to a pocket torch or to a marine searchlight. In 
addition, practical light sources dissipate a large proportion of 
their energy input as heat and this heat must be dispersed without 


text continued on page 65 


7 Heavy duty flood light 
maker Philips Electrical Lid 


6 Dialux industrial bulkhead fitting. 
MAKER Dorman and Smith Lid 
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Ceiling 

Fittings for contract work, which are also used 
domestically, tend to employ variations of a few 
basic elements ~ the smooth whiteness of opal glass 
or plastics, the contrast of painted or polished 
metals, the decorative effect of pierced metal or 
concentric louvres — but the variations are endless. 
Some designs are functionally efficient although 
high efficiency is often not the aim. For functionally 
efficient fittings one must look to those designed to 
comply with the requirements of the Ministry of 
Education (such as 2 on page 56) and the LCC for 
school lighting. 
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8 Model /C. pesicner A. Last. MAKER SLR Electric 
Ltd. 6s Id. 

9 Model RS 2 S2. pEsIGNER Noel Villeneuve. MAKER 
Allom Heffer & Co Ltd. £10 10s 3d. 

10 Model F923. Maker Troughton & Young 

Lighting ) Ltd. {4 7s 

11 Model Hermes L 3752. pesicner 7. M. Barnicot 
MAKER Falk Stadelmann @ Co Lid. {3 16s 10d 

12 Ceiling fitting from the Executive modular system 


see also 17 oppostrE). MAKER The General Electric Co 
Ltd. From £2 10s 

13 Mode! MA2136H. pesiGNer Paul Boissevain 
MAKER The Merchant Adventurers Ltd. £5 15s. 
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Pendant 

The concept of a pendant lighting fitting is to some 
extent a relic of the days of oil and gas lighting 
Unlike these older sources, electric lights can safely 
be fitted directly to, or in, a ceiling and this is often 
the logical place for them. There are, however, many 
technical, aesthetic and other reasons why a 
pendant fitting is desirable. To risk a generalisation, 
the ceiling fitting is often the most satisfactory in 
appearance within the context of a room although 


the underlying logic is lost if it has been designed as 


a pendant and is merely adapted to fit flush with the 


ceiling 

14 Lampshades PZ 60, left, and PZ5. 100, right. 
DESIGNER L. V. R. Zucchi. MAKER Rotaflex (Gt 
Britain) Ltd. From £ 2 


15 Model B/W. pesicner John Reid. Maker George 
Forrest & Co Ltd. From {4 5s 1d. 

16 Mode! ML Chimney. pesicner Maurice Lee. 

MAKER Fulford Brown Brothers (1929) Ltd. 

From {3 2s 8d 

17 Another design from the Executive modular range 
See also 12, opposire. pestaner Bob Reynolds. Maker 
The General Electric Co Ltd. From { 2 10s. 

18 Lampshade C84. pesicner Beverley Pick 

MAKER W. S. Chrysaline Ltd. £5 5s. 

19 Ellipse series, mode! MA 1505 MF 

DESIGNER Paul Boissevain. MAkeR The Merchant 
Adventurers Ltd £ 9 8s 3d. (1959 Design Centre Award). 
The illustration on pages 54 and 55 is also from the 


Ellipse series, but in ceiling fitting form 
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23 x 
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Pendant groups 
k Where a larger fitting is required, the trend is still to — ways from a few standard designs. Here the pendant 
follow the precedence set by the chandelier — to put uses G294 glasses. MAKER Fredk Thomas & Co Ltd. 
: a lot of little lights together. This is convenient for 21 Model Cascade. pesiGNers John and Sylvia Reid — 
the manufacturer because he produces a number of MAKER Rotaflex (Gt Britain) Ltd. From {17 10s c ~ 4 
identical small components instead of a few large 22 One of the designs from the Chelsea range of . i q 
ones and, as these illustrations show, this approach pendants. pestGNers Richard Stevens and Peter Rodd = — 
results often in elegant designs. But lamps with MAKER Atlas Lighting Ltd. (1960 Design Centre Award > oJ 
ratings going up to | ,500w do exist and could form 23 Model G4005 3 4503. pesicners Nigel Chapman 
the basis of interesting individual designs for the together with L. H. Hubble of maker's design team. - 
larger fitting. MAKER Hailwood & Ackroyd Ltd for AE I Lamp and x 


20 Multiple pendants can be made up ina variety of — Lighting Co Ltd. £8 12s 9d. (1958 Design Centre Award 


| 


Table and wall 

The functional reason for a table lamp is to provide 
a pool of light just where it is wanted, a requirement 
met by the Terry Anglepoise, 1 on page 56. 
However, they have a more subtle value. The 
creation of a pleasant atmosphere by lighting 
depends largely on the establishment of variations 
in lighting levels throughout a room: a pool of light 
at a focal point, a contrasting gradation to a low 
level somewhere else. It is the role of table lamps and 
wall brackets to provide this mood lighting and this 
purpose is reflected in the wide variety of designs 
available 

24 Mode! CS. pesicners EF. Cooke- Yarborough and 


Ronald Homes. MAKER Cone I iltings Lid i 1 17s 6d. 
25 Mode! GD6/04. pesianer John Reid. MAKER 


(eorge Forrest & Son Lid £0 12s Gd 
26 Wall bracket, mode! £20. pesicner G 


MAKER J he 


24 


VMaclamp Co 


£2 3s. ¢ 
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eee * ue as 27 A model from the 830 series of fluorescent wall 
Light fittings. pesiGner Paul Boissevain. MakER The 
in 
Merchant Adventurers Ltd. {2 17s 6d. 


28 Reading lamp, F 38064. pesicner John Hildred. MAKER The General Electric Co Ltd. £7 3s. 
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Fluorescent 
Fluorescent lighting of the kind shown here 29 Kitchenlight mode! HA 0040. pesianers John and San 
represents the ‘Cheddar’ of the lighting industry. To — Sylvia Reid. maker Atlas Lighting Ltd. { 2 18s 6d. 
rationalise production, fittings are often designed (1959 Design Centre Award 5 
around a basic spine which is produced in very large 30 Pacemaker, twin tube with plastics dish diffuser. 
quantities. Reflectors are added for industrial MAKER Crompton Parkinson Lid. {12 16s 10d. 
29 applications, plastics diffusers for commercial uses. 31 A single tube model from the new A plan range of 
The spine is necessary to house the control gear fittings specifically designed for the domestic market. 
a » n associated with the fluorescent tube, but in some DESIGNER Peter Rodd. maker Atlas Lighting Ltd. * 
bear recent designs it has been successfully concealed as From £6 7s 4d 
23 in 31 and 34 on page 64. The kitchen apart, 32 Model Essex 24213. pesicner J. L. Taylor * 
32 fluorescent lighting has not yet been used to any MAKER Harris & Sheldon (Electrical) Ltd. From , 
great extent in the home. £24 10s Id. 
jh 
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33 Single tube fitting from the Atlantic 2 range. pestGNeR Charles Hambleton. MAKER Allas Lighting Lid. 
From £7 10s. 


34 Model F4109/. maker The General Electric Co Ltd. From £45 
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All retail prices quoted are approximate 
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detriment to the source of light itself, the fitting or the electrical 
connections. The problems this raises occur in any lighting equip- 
ment ~— table lamps as well as studio floods. 

Once the user requirement is determined, then the dominating 
factor in design is, of course, the source of light. One has only to 
think of the difference between the opal glass sphere and a typical 
fluorescent diffuser fitting (although they meet the same functional 
requirements) to see how true this is. This truism is one reason 
why lamp manufacturers also make fittings. Any radical advance 
in the techniques of producing light has a profound effect on the 


design of lighting equipment. 


New ideas for contract markets 

A designer in the lighting industry has a highly selective market 
for which he can design — if his company wishes to exploit it. For 
architects, exhibition and interior designers are important custom- 
ers of the lighting industry, with definite needs and aims in view. 
They are ready to accept innovations, are appreciative of the finer 
points of design and are willing to allow such things to influence 
their choice. A company decision regarding the possibilities of a 
novel design is not so liable to be fogged by discussions regarding 
its acceptance by a non-appreciative consumer market. If the 
design is good and initial acceptance by the architects is reason- 
ably assured, and with a little bit of luck (assuming, of course, the 
equipment is appropriate), it will be followed by more general 
acceptance by the electrical contractors, wholesalers and possibly 
the domestic market itself. 

Furthermore, a versatile design team operating in this climate, 
is not likely to drop its standards in dealing with more specialised 
equipment, such as, for example, hospital lighting equipment. 
There is no reason why the standard of design should not be 


consistently high throughout a company’s range of products. 


Wide scope in domestic lighting 

One of the industry’s main problems is to find ways of exploiting 
the potentially large domestic market. If, and when, the public 
begins to appreciate how important good lighting is in the home, 
the present turnover could easily be trebled, but many abortive 
attempts to awaken this interest have already been made in the 
past. One new line of approach may be indicated by the success 
achieved by the more functional fittings - as opposed to the more 
decorative type previously associated with the home. Recent 
development of new colours of fluorescent tubes may also have 
an important bearing. All the old objections about the colour of 
fluorescent light are no longer valid, and the fluorescent tube is 
now suitable for lighting many parts of the home. The introduc- 
tion of fluorescent fittings that may be incorporated in the room 
in the literal sense) is a new approach and, if accepted, could lead 
to a resurgence of interest in lighting generally and a more willing 
acceptance of better, if more expensive, fittings. 

In other directions the possibilities for development seem end- 
less. There is an increased awareness of the need for good lighting 
and attention to the factors governing comfortable seeing condi- 
tions (pEsIGN 129/50-51). New technical developments such as 
lighting sources — the quartz iodine lamp is one example — new 
materials such as polypropylene and plastics coated metals, and 
manufacturing techniques like extrusion and blow moulding, have 


yet to be fully exploited. 
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One thing is certain: design prospects inflighting 
are more exciting today than ever before. 
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An experiment of interest to all public and private authorities who own 


ancient, little used buildings is taking place now in Southampton. In re- 
planning the badly bombed town centre, the corporation is converting 
several of its mediaeval buildings into small museums which can be con- 
veniently visited in a single tour of the fine town walls. At the same time 
it is clearing a large area just inside the south part of the walls and having 
it laid out as a public park — within sight and hailing distance of berthed 
trans-Atlantic liners. 

Last year God’s House, a building which originally formed the south- 
east corner of the wall, was opened as an archaeological museum. This is 
one of the first occasions in Britain when a mediaeval building has been 
furnished and equipped throughout in a modern manner; but the result, 
dignified and harmonious, must surely confound all sceptics who hold 
that ancient and modern will never mix. 

Its success is due to close co-operation between the borough architect, 
L. Berger, the curator of museums, P. 8S. Peberdy, LM Furniture, and 
the Ministry of Works, which gave both grant aid and valuable advice. 
Two years ago the building, disused for a long time after serving as a 
prison and more recently as a store, was in a very bad state. The roof had 
leaked, the 7 ft 6 inch walls were wet through, and the interior had be- 
come a rubbish dump. Now it is laid out in three floors, of which the 
lower two provide laboratory and storage facilities, and the third — a high 
storey reaching to the rafters — forms the main hall of the museum, which 
is reached by an attractive staircase at one end. At the other end is a 
short tower, two floors of which contain exhibits; from the top there is an 
excellent view of the town, docks and rivers. 

Chis achievement ts all the greater for being made on a small budget. 
LM Furniture, a firm run by architects, adapted itself quickly and 
happily to the requirements of this specialised work, and showed con- 
clusively that simple, modern display units need cost no more than 
standard museum furniture of high quality but unattractive design. 

Next year work should be completed on the conversion of another old 
building into the town’s maritime museum. The entire scheme will take 
several years to accomplish and is a welcome example of far-sighted muni- 
cipal enterprise. (Some more examples of Southampton’s outdoor design 


policy were illustrated in pesiGn 134/35. 
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A self-consciously antique approach 
is all too common in the interior 
design and furnishing of old 
buildings. But this article presents 
a particularly striking example of a 


harmonious wedding of 


ANCIENT 


and 


MODERN 
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1 A general view of the exterior of God’s House 


museum 


2 The main hall on the top floor, with display cabinets. 
Ihe standard cabinets in the centre have been kept low 
in order to give visitors a sense of space in this small 
building. The cabinets are made of Bombay rosewood, 
whose deep rich red contrasts effectively with the 
rough, light grey walls and, with the dark red hardwood 


floor, gives an unexpected warmth to the building. 
3 The interior, before conversion. 


4 The top storey, as it looked before furniture was 
installed. The simple, well proportioned staircase is 
designed to take small display cabinets as well as 
providing circulation, and the top floor is set back a 
little to give an open appearance to the display on the 


mezzanine floor 


Overseas review: Europe 


COMPETITIVE IMPORTS 


ROSETTA DESBROW 


As was pointed out by Peter Tennant in the first article of this series on design in Europe (DEsiGN 147 72-75), 
there are two sides to the question of what happens when freer trade becomes established. Not only can Britain 


export more easily, but Continental countries can move into British markets. Rosetta Desbrow now describes some 


of the rapidly increasing imports to this country and, what is more important, indicates the extent of the ancillary 


services which some importers are providing. From July 1 manufacturers will have even stronger competition at 


home, for on that date Finland will start to reduce tariff rates into line with the other European Free Trade 


Association countries, and the Seven becomes Eight. 


If America is to be our guide, one sign of the affluent society is re- 
tail shops abundantly stocked with imported goods, and a social 
cachet attached to the label. Britain has traditionally been an im- 
porter of food and an exporter of capital goods and durable and 
consumer goods. Imported consumer goods have mostly been 
low priced articles made by cheap labour overseas. 

The question is, what effect will the development of EF TA 
have on importing? Western European countries, with high 
standards of living and good design, are entering our markets 


encouraged by the provisions and promise of the trade agreement. 


The EF TA agreements guarantee to the exporter that tariff 


barriers will not be raised against him in the future. Moreover, 
tariff barriers will disappear between European Free Trade Asso- 
ciation countries and perhaps between all EF’ TA and Common 
Market countries. Already the Seven has grown in number with 
the recent addition of Finland. The secretary-general of EF TA 
has said that “‘the inherent logic of the situation”? must bring the 
two communities together and that Europe ought “perhaps be- 
fore too long to extend the processes (of free trade) even wider 
throughout the world’. Tariffs will be eliminated within both 
communities no later than 1970; some members have even been 


calling for further acceleration of the free trade programme. 


Competing with the best 

The prospect, of course, is one of greatly inc reased competition. 
The English consumer, normally considered to be very much of a 
pinch penny by Continental exporters, is buying essentially ex- 
pensive imported goods with high tariffs (eg 16-20 per cent for 
furniture). How much stiffer will the competition be when the 
tariffs are down? 


British manufacturers are already being challenged in many 


home markets which previously were theirs exclusively.; They 
face the sobering prospect of competing on nearly even terms in 
the home market with the best designs, the best workmanship, the 
most aggressive salesmanship and the best packaging to be found 
in Western Europe. 


Design philosophy behind sales 

There is a new element emerging from the jungle of the strictly 
commercial attitudes toward trade. This is the influx of business- 
men with a modern design philosophy who are finding ways to sell 
good design instead of producing goods that are inferior but easier 
to sell. They are greatly moved by a desire to be associated with 
good and beautiful things, and seek ways to make good design 
profitable, and they have given the professional industrial de- 
signers a responsible place in the productive effort of their com- 
panies. Many firms give up the struggle for good design when 
they find a limited home market. These new men, however, are 
seeking additional markets abroad. In the words of the export 
manager of the Swedish firm Boras Wafveri AB: ‘“To make pos- 
sible the long runs we need to produce our printed textiles econ- 
omically, we have to export.” 

Even before the EF TA agreement came into effect (July | 
1960) the boom in imported domestic goods had already started. 
Well made and imaginatively designed goods previously un- 
known have been selling nearly as fast as they can be turned out. 

The success of the newcomers has been phenomenal. In the first 
nine months of last year imports of Swedish furniture had already 
risen 11 per cent over the previous year. The turnover of single 
firms often doubles and trebles during their second and third 
years. This demonstrates that Britain is a ripe market for goods 


different from those British manufacturers now produce. Show- 
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Showrooms 


1 The window display of Designs of 


Scandinavia, the showroom and 
retail shop of Porsgrund Porcelain Co 
of Norway, which overlooks London's 
Regent Street 

2 Danish furniture manufacturer 

C. W. F. France and Son Ltd opened 
an impressive showroom recently in 
Bond Stree a 
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rooms have been opened and manufacturers have been hurrying 
their representatives into the U K. 

The marketing schemes of these overseas firms vary from merely 
finding a British agent to establishing British subsidiary marketing 
companies, with a middle course of appointing an agent who 
specialises in Continental products, such as Danasco. Independent 
selling is frequently the ideal, but at this early stage in the life of 
EF TA, the importer often prefers the walking pace of an appoin- 
ted agent as a start. Such a progression is illustrated by the success 
of C. W. F. France and Son Ltd, the Danish furniture manufac- 
turer, After starting with an agent, the company has recently 
opened a showroom in London to handle its increased business. 

Another success story is that of Mélnylcke of Sweden, which has 
set up its own British company and has opened a wholesale show- 
room for its fabrics in London. Yet another Swedish textile firm is 
Boras, now accelerating its efforts to increase sales not only of 
furnishing cotton prints, but dress fabrics also, with a long term, 
forward looking policy. This kind of planning is characteristic of 


many importers. 


Corporate efforts 

Some Continental countries are making co-operative efforts to tell 
their design story. Sweden, for instance, has launched an 18- 
month Sweden Comes to Britain campaign, including a furniture 
exhibition held during the recent Furniture Show, and a stand at the 
Ideal Home Exhibition. Switzerland staged a highly successful Swiss 
Fortnight last year and French Fortnights are familiar. 

Successful foreign merchants seem to share certain views about 
English consumer attitudes. There is a strong belief that well 
made goods can be widely sold. But there is a difference of 
opinion on the effects of tariff removal. Some believe that business 
could not be much improved even when tariffs are gone, but of 
course the effects will vary with the product and its basic price. 
Many importers subscribe to the view that EF TA has also re- 
moved psychological export barriers and created an extension of 
their home market. 

In some industries design is a most potent factor. For example, 
the designs of Max Braun, the West German electrical manufac- 
turer, are of such a high standard that they are bought even by 
people with strong prejudice against buying German goods, with 
the result that sales in this country have been highly successful. A 
Dutch cutlery importer has commented that British competitors 
were going to find it increasingly difficult to meet the challenge of 
Continental designs. His firm has 30 years’ experience in modern 
stainless steel. He also pointed out that in Germany and other 
markets traditional Sheffield cutlery has lost its popularity to 


stainless steel of more modern designs. 
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But there is still a general lack of esteem for the discrimination 
of the British store buyer, who apparently is not quality conscious 
One importer said that it is not necessary to bring in the best 
furniture. This is preferably sent to Western Germany, where it is 
appreciated and demanded; what is left over will still be taken 
into British shops. This importer also felt, like British manufactur- 
ers of well designed products, that a considerable amount of 
British design is poor. A textile importer said flatly that his firm 
had little competition from British mills as regards design and none 
at all in quality for price. 

Most evidence shows that imports of well designed goods are 
expanding rapidly, although no statistics are available to point 
the exact increase. The question is, how far will the expansion go? 
Can imports of Western European quality furniture to the UK 
continue to increase? (Last year, imports of such products 
amounted to {1-17 million. This figure is an increase of 38 per 
cent over the 1959 imports; during the same period the turnover 
of the British furniture industry dropped slightly to £121-7 
million.) The success that foreign manufacturers have already 
achieved in the U K market suggests that expansion may in fact be 
great, for the Continental tradition of progressive, modern design 


will give momentum to current achievements. 


Untraditional retail outlets 

Good designs are made all the more alluring by advanced retail- 
ing; our best furniture stores, for instance, are cluttered compared 
with leading Scandinavian and German stores. Retailing im- 
ported goods is taking on new aspects with the opening of special- 
ist shops. An interesting example is the Designs of Scandinavia 
shop which was opened in London last November by the Pors- 
grund Porcelain Co of Norway. In addition to selling china and 
earthenware the shop has been selling a selection of glass, wood, 
flatware, tablecloths and other accessories with a success greater 
than was expected. Another shop opened recently in London, 
Oscar Woollens, which specialises in Danish and Scandinavian 
furniture and furnishings. 

There is a growing number of small retail shops stocked with 
fine designs, chosen with the personal taste of the owner or man- 
ager. These shops look to importers for the bulk of their stock, and 
all these retail activities will influence the way the bulk of the 
retail trade is carried on. While stores debate whether imported 
goods should be shown either alongside British products or separ- 
ately, either way the public is being given more opportunities to 
compare British with foreign designs. All these factors must 
persuade British manufacturers that there is a Continental 
challenge in design, quality, salesmanship and service which they 
have to meet. 
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Furniture 
3 Denmark: settee. pEsiIGNERS Peter Huidt and Melgaard Nielsen. MAKER and IM- 
PORTER C. W. F. France and Son Ltd. {176 10s. 


4 Norway: chair, model Aksla. pesiGNer Gerhard Berg. MAKER and IMPORTER 
Westnofa (London) Ltd. £ 29. 
5 Germany: sideboard, model WR 192, and wall fitments, model WR 190. 
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1// retail prices quoted are approximate 


MAKER Wilhelm Renz KG. importer Olivex Lid. £105 (WR 192); £20 (WR 190). 
6 Germany: chest of drawers, model WR 183 A. MAKER Wilhelm Renz. IMPORTER 
Olivex Ltd. £47. 


7 Denmark: dining ‘work table, model SW 93/4. pestcners anna and Jorgen 
Ditzel. MAKER Seren Willadsen. MPORTER Scandia. £67 8s 6d. 
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Textiles 

8 Sweden: furnishing fabric Hage 
(23/335). pesiGner Erna Gislev. 
MAKER and IMPORTER Mélnycke 
Textiles Ltd. 

9 Sweden: furnishing fabric 7Trema 
(BW 7206, design 6867). DESIGNER 
Irma Hagner. MAKER and IMPORTER 
Boras Waferi AB. 
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Lighting fittings 

10 Sweden: adjustable desk lamps, 

Cebe 1 (front) and Cebe 2, fluorescent. 

MAKER Cebe AB. imporTeR M. 7. 

Glover & Co (London) Ltd. {5 17s 6d 
Cebe 1) ; £8 17s 6d (Cebe 2). 

11 Norway: adjustable desk lamp, 
mode! LF-/. MAKER and IMPORTER 
The 1001 Lamp Co Ltd. £5 10s. 

12 Denmark: pendant lighting fitting, 
model 1680]. DESIGNER Bent Nordsted. 
MAKER Louis Poulsen. IMPORTER 

Danasco Ltd. {4 6s 6d. 

13 Denmark: pendant lighting fitting, 
model 5990. DESIGNERS Winding and 
Wright. MAKER Aemp and Lauritzen. 
m™PorTER Danasco Ltd. £8 10s. 
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Domestic equipment 

14 Germany: thermostatically 
controlled electric fan heater. MAKER 
Max Braun. importer Brattel Electra 
Co Lid. £12 12s 

15 Germany: electric floor polisher, 
model Polirette, MAKER AEG. IMPORTER 
Welmec Corp. £17 17s ( Polirette 

16 France: Airbrosse vacuum brush 
for cleaning clothes, etc. MAKER 
Peugeot ¢ 1@. IMPORTER Rudson Wood 
@ CoLtd £ 517s 6d 


Tableware 
17 and 19 Denmark: carving board 


and set, and five piece sterling silver 


place setting. DESIGNER Jens Quistgaard 


MAKER and imporTER Dansk Design 
Ltd. {4 (carving board) ; £6 15s (carving 
set); silverware from 27s Od each 

18 Sweden: glass decanter, mode] 
Samba. MAKER AB Kosta Glasbruk 
IMPORTER Finmar Ltd. From { 2 19s 6d 
20 Finland: enamelled iron stew pot, 
with wooden handle. pesiGner Timo 
Sarpanei a. MAKER Rosenlew and Co 
IMPORTER Finmar Ltd. From £3 19s 6d 
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1 The layout of the bedrooms follows a more or less 
standard pattern. In this double room a curtain 


divides the sleeping from the sitting areas, and the 


windows (their sills incorporate heating and air 
conditioning equipment) extend from wall to wall. 
The furniture was designed by Arne Jacobsen. 


2 The adjustable reading lamps in the bedrooms, 


also designed by Arne Jacobsen, slide along a groove 
in the wall panelling. 

3 The combined dressing table, writing desk and 
radio are designed to fit onto the wall panelling in 
any part of the room. While this is an excellent idea, 
allowing the designer a great deal of flexibility in 
the layout of a room, the drawers are probably too 
deep for most people to use the unit comfortably as a 


desk. 


Photographs 1, 3 and 4 are by Sam Lambert 
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Hotel in Copenhagen 


The Royal in Copenhagen is an object lesson in 
modern hotel design, and shows what can be 
achieved when an architect of Arne Jacobsen’s 
calibre is given a liberal budget and complete con- 
trol over every stage of development and planning. 

The Royal is a luxury hotel, incorporating SAS 
Airways terminal offices. The 275 bedrooms and the 
suites are in the tower, and the reception area, 
restaurants, lounges and bars, etc, are in the low 
horizontal block, 4. All of the furniture and furnish- 
ings throughout the hotel, including the carpets, 
curtains and upholstery materials, as well as such 
features as the door handles and the lighting fittings 


have been designed by Mr Jacobsen 


4 The Royal's 22-storey tower block is virtually one 
sheet of grey green glass, divided by grey anodized 
aluminium mullions. The enamel cladding for the 
base is a darker grey green. 

5 Part of the snack bar on the ground floor of the 
hotel (which also includes the SAS Airways 
terminal offices and travel bureau 

6 A corner of the bar on the first floor; the walls are 
panelled in rosewood, and the furniture is 
upholstered in a grey green fabric. 

7 A writing area, also on the first floor. The carpet 
is used throughout the first floor area, including the 
restaurant. 
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The reception and restaurant areas, mostly on the 
first floor, reflect the quality, understatement and 
attention to detail that has come to be associated 
with the best of Scandinavian design, 5,6 and 7. The 
walls are panelled in rosewood, the area is carpeted 
throughout, and decoration is kept to a minimum 

It is, however, in his treatment of the hotel bed- 
rooms, 1, that Mr Jacobsen’s essentially practical 
approach has produced a positive step forward in 
the design of hotel furniture. He has devised a 
modular system of wall fitments, 3, that are used 
throughout the hotel; these units, including writing 
desks, drawers, dressing table and radio equipment 


are hung on low wall panels that are built into every 


bedroom. They are interchangeable, and their posi- 
tion in the room can be varied when the rooms are 
adapted from singles to doubles. Reading lamps, 2, 
designed by Mr Jacobsen, are attached to a hori- 
zontal groove in the panelling so that they can be 
moved to any position along the fitments. 

Each room has its own private bathroom and 
lavatory, and an anteroom with fitted drawers and 
cupboards and mirrors. The rooms are designed as 
bed sitting rooms, suitable for the business man in 
transit, as well as the holiday maker. The now fami- 
liar ‘egg’ chairs were originally designed by Mr 
Jacobsen for SAS Airways, and have been in general 


production for several years. 
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The new dimensions 

“You might say | was born in a furniture factory”, 
Erik Berglund of Svenska Slojdforeningen, told 
me on a recent visit to London. “‘My father, his 
father, and his father before him were all cabinet 
makers, and I joined the small family firm as soon 


Erik Berglund, right, and his assistant Sten Engdal, photographed at the CoID recently. 


as I left grammar school.”’ Apart from evening study, 
he had no other training than this, and there are no 
letters after his name. But there is not much about 
wood and the design and manufacture of furniture 
that he has not experienced at first hand. 


He joined Svenska Slojdforeningen (the Swedish 
Society for Industrial Design) in 1946, and spent 
some years arranging exhibitions and courses on 
furniture. The activities of the society have had a 


wide influence on Swedish public opinion (Mr 
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Berglund gives a lot of the credit to excellent Press 
coverage). But he felt that the advice the organisa- 
tion was offering the public was woolly, and that 
beth public and manufacturers needed a more pre- 
cise definition of the 


practical requirements of 


furniture in the home 

In 1948 a small grant from manufacturers gave 
him the chance to pinpoint the basic elements of a 
good bed — for comfortable sleep, easy making and 


cleaning (pEsiGcn 135 60 
Baddmobler, 1950 


tion of Swedish bed sizes 


The published findings 
resulted in a logical standardiza- 
But manufacturers were 
unwilling te dig into their pockets again for some- 
thing so intangible as research 

However, in 1954 the Swedish Labelling Institute 
asked Mr Berglund to draw up specifications for 
labelling furniture, in order to help the customer to 
make the right choice. He used the testing methods 
of the Furniture Development Council (devised for 


the British used as a 


Standards Institution, and 
criterion for the Kitemark) as a basis for perform- 
ance tests — and he acknowledges a great debt to the 
F DC’s work. But his scheme goes further than the 
Kitemark, since the different properties of furniture 
are divided into five grades of quality, and the 
relevant dimensions must be given, as well as a com- 
parative list of required standards. The labelling 
scheme is voluntary, and at first was regarded with 
suspicion by manufacturers. During the past two 
years, however, 20 of the best and largest firms have 
adopted it, although they tend to label only those 
pieces of furniture which show up well in the tests. 

A small government grant in 1956 gave Mr Ber- 
glund the chance to make a detailed study of tables 
and chairs, and later of storage furniture, based on 
human dimensions and requirements, as well as 
space limitations. (Details of this work will be pub- 
lished in DesiGN later this year.) Trade response to 
startling: at the Swedish 
Furniture Fair three months after the publication of 
Bord (Tables), 80 per cent of kitchen and dining 


tables were lowered to his recommended height of 


his findings has been 


2 ft 4) inches, and today no other height is available. 

“Too good a response”’, says Mr Berglund, who 
agrees that standardization can go too far.) Though 
his book on storage furniture was only recently pub- 
lished (Skap, 1960), already some Swedish manufac- 
turers have adopted his recommendations. 

Mr Berglund is diffident about his work. “It was 
not really scientific’, he said, “our tests were too 
restricted in number.” But the margin of error is 
small, and if anyone queries his findings (no one 
has done so yet) he is open minded and ready to 
reconsider them. And it is a measure of his success 
that this year, in addition to an increased govern- 
ment grant for further research, the furniture trade 
has voluntarily decided to contribute again. 


Mr Berglund told me that he is now planning to 


study the special furniture requirements of hospitals, 
schools, offices and hotels. His staff has quadrupled 


since he first began — making a total of four in the 
furniture research department. For he believes that 
a small team of hard working enthusiasts gets better 
results than any number of high powered com- 
mittees. His own achievement proves the point. 


DOROTHY MEADE 
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Sheffield standards 

David Mellor, silversmith and designer, has recently 
moved into a combined workshop-studio, designed 
by Pattrick Guest and built in an orchard near the 
centre of Sheffield. He has designed and made the 
work benches and drawing tables that are used in 
the studio, as well as the fireplace, thermostat covers, 
power point plates, cutlery, and salt shaker — he 
even designed the gate at the entrance to his drive 
This building would, of course, be the envy of every 
designer who has to be ready to produce anything 
from a teapot for example, to a full size mock-up of a 
stamp machine, since as well as Mr Mellor’s own 
designs, it contains a forge, a paint-spraying booth 
and a full range of power tools (which, he em- 
phasises, are only power operated extensions to 
manual work). Three assistants and a secretary 
complete his staff. 

Mr Mellor, 30, is a perfectionist who has rejected 
many of the items that might have found a way into 
his studio; and he is also one of the few silversmiths 
working in this country who are able to combine 
the craft they trained for with a thriving industrial 
design practice. This includes not only designs such 
as cutlery that are expected from a silversmith, but 
also a full range of products such as lamp standards, 
stamp machines, convector fires and telephone 
equipment. It is natural perhaps, to find that he is 
based on Sheffield; this provides him — despite the 
amount of travelling involved in seeing his clients 


with a strategic situation, for he can obtain many of 


David Mellor in his workshop. Photograph by Sam Lambert 


his raw materials within a radius of about a mile 
And he 


is fortunate in being able to recruit his craftsmen 


it would be at least 20 miles in London 


in a city largely concerned with a tradition of 
craftsmanship. Besides doing a great deal of free 
lance work, he holds consultancies with Walker & 
Hall Ltd (he is at present designing a complete new 
place setting in stainless steel for this firm) and with 
the G.P.O. 

Mr Mellor was born in Shefheld, and after train- 
ing there for a short time moved to London to take 
the RCA course in silversmithing. Even at an early 
stage, his designs were made with a view to mass 
production, but it was not until he visited the British 
School in Rome for a term in his post graduate year 
that he became specifically attracted to industrial 
design. His first real attempt at product design was a 
lamp post he designed while he was still at college, 
which was eventually sold and manufactured. On 
completion of his training he was fortunate, for a 
young student, to obtain two consultancies. He 
moved back to Shefheld in 1954 and worked in a 
run down Georgian house in the middle of town, 
before he was able to build his own studio. 

Three of his designs (the Queen-heater solid fuel 
room heater for the Grahamston Iron Co Ltd, and 
the Pride teapot and cutlery for Walker & Hall Lid 
have been chosen as Design Centre He also 
sits regularly on ‘Design Index’ selection panels 
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BACKED BY 
MORE RESEARCH 
THAN ANY 
OTHER SCREW 


Unbrako are making screws now to take strains which 
are still drawing board calculations. That is what 
Unbrako’s genuine five-year lead means to industry. 
Designers can plan ahead in the confidence that the 
fasteners they will need already exist. 

Unbrako screws are made by men with a wealth of 


experience, applying the skills of today to the needs 


of tomorrow, backed by intensive research and the 


most advanced production techniques. 


Fastenings are no problem nowadays. Unbrako indivi- 
dual product leaflets, gladly sent free on request, will 
meet most of your needs. For special projects, the 


Unbrako man will be happy to call. 


UN BRAK O 


UNBRAKO SOCKET SCREW "COMPANY LIMITED, COVENTRY. TELE: 89471 
UNBRAKO SCHRAUBEN G.m.b.H. KOBLENZ 


UNBRAKO STEEL CO. LTD., 


SHEFFIELD, ENGLAND 
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Experiment and experience 


AUDREY LEVY 


Ihe ideal end product of a successful design educa- 
tion is an efficiently trained, accomplished student 
who is able to make a useful contribution to the in- 
dustry he is supposed to serve. In providing this pro- 
duct, the Royal College of Art is in a privileged posi- 
tion, since most of its students are already graduates 
of other art schools. With these advanced students, 
the RCA might expect to be exploratory, inquisitive, 
creative and mature — the leading art school in the 
country, in fact 

Phe recent exhibition at Celanese House, London, 
of work by students in the college’s textile depart- 
ment was stimulating and exciting; it prompted a 
number of thoughts about the whole problem of 
education in textile design, and presented one solu- 
tion with great clarity. 

Textile design training has for many years fallen 
between two stools in trying to cater for a demand 
which is practically non-existent. To justify the 
training of aspiring young textile design students, 
the idea has been propagated that the industry 
needs them, and that it is the responsibility of the 
art schools to provide students with a suitable com- 
mercial training. Experimental work has been in- 


hibited on the undoubtedly 


that 
manufacturers would not buy the resultant designs 


accurate basis 
These exponents of the ‘practical’ point of view 
maintain that their students will have received the 
essential technical education; in practice, however, 
the art schools are rarely equipped to provide any- 
thing but limited printing facilities, and the essen- 
tial experience of constant studio practice is largely 
ignored. By this process the student becomes either 
mediocre or useless 
Other colleges have adopted the equally mistaken 
notion that the industry is waiting for fresh ideas. 
that originality is all important and if the student is 
left to develop with freedom, he will find little diffi- 
culty in selling his work, as manufacturers are keen 
to see ‘interesting’ designs. Some are — but they will 
only buy really original work. This system is par- 
dangerous because its rare 
publicised. A talented 


student may make an impact and sell his work, but 


ticularly successes are 


widely determined 


and 


this tends to promote the idea that restraint is un- 


necessary; other students stalk 


from the 
colleges, frequently to become frustrated and resent- 


bravely 


ful, and to come back for advice which is generally 
not available 

I realise that I have painted a none too happy 
picture, but I fear it is a largely accurate one. With- 
out wishing to present Prote SSOT Roger Nic holson as 
a Galahad to the would-be designer, I believe that 
he has realised the dangers inherent in the present 
systems, and the recent exhibition of his students’ 
designs suggests that he means business. 

The exhibition was dramatically staged, making 
an immediate impact by an exciting arrangement of 
colour harmony and contrast. It also provided an 
excellent opportunity for technical improvisation, 
and for variations on a theme (in this case stripes 


and spots and simple, abstract brush 


patterns 

There was an interesting play of ideas in weaves and 
in prints, and the textural qualities of the fabrics 
themselves seemed to suggest and dictate the type of 


designs used. The self discipline of working in such a 
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Some of the designs by RC A students at the Celanese House exhibition 


limited framework resulted in a professional hand- 
ling and a degree of inventiveness that was most un- 
usual in students. 

The use of colour, although particularly exciting, 
tended to obscure a weakness in drawing. The paper 


work on show was of an indifferent standard, especi- 


ally the dress croqguis, which is certainly a neglected 


field 


Closer examination, however, revealed a 


number of unusual talents. (I very much liked the 
work of Janet Taylor. 

In the special position that the R CA finds itself, 
this original approach (a combination of experiment 
and experience), acc ompanied by a basic training in 
industrial conditions, could make a significant im- 
which tends to believe that 


pact on an industry 


foreign design is inevitably the best. 
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Free standing or fixed bar seating made to withstand 
hard wear and easy to clean. A wide range of upholstery 
and finishes will blend with any decor. 


Du-al have the answer to 
all your seating problems. 


DARE - INGLIS PRODUCTS LIMITED 


Du-al House + Byron Road + Harrow + Middlesex 


Telephone: HARrow 51/41* Telegrams: DU-AL, HARROW 
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Local operation 
The Wargrave Arms in Brendon Street, a corner 
building dating from about the turn of the century, 
has recently been redesigned by Geoffrey Salmon of 
J. M. Austin-Smith & Partners 

For this, the first of three similar commissions for 
H. H. Finch Ltd, exterior treatment (which owes 
something to the pioneer work of DRU for Wat- 
ney’s), simply involved painting the front to empha- 
size the original structure and adding expanded 
Egyptian lettering in Finch’s own house style 

Inside, the original 12 ft height is masked by a 
Parana pine ceiling at 7 ft 6 inches; the boldly pat- 
terned linoleum in orange, black and white repeats 
the warmly relaxed tones, heightened by brass and 
copper fittings, of the overall scheme of orange, 
dark brown and black. The bar stools and small 


circular tables were designed by Mr Salmon 


Post haste 
Garden gate letter boxes have been installed in a 
group of new houses and flats near Stevenage town 


centre. The scheme is experimental, and was initi- 


ated by the G PO to test whether the use of this type 


of letter box would cut down postmen’s delivery 
times. If the experiment is successful the GPO may 
encourage a more widespread use of these designs. 

he new letter boxes were designed by the Steven- 
age Development Corporation's Architect's Depart- 
ment (chief architect, L. G. Vincent). The boxes 
are 9 inches square and 15 inches deep (from back 
to front), so that there is plenty of room for bulky 
magazines. The contents are protected from rain by 
the projecting flap, and from pilfering by a baffle 
plate fitted inside the box. The house numbers are 
clearly displaved, and for this scheme, the boxes are 
mounted on steel poles, although they can also be 
wall mounted 

The box is made from anodised aluminium, and 
is suitable for large scale production at a reasonable 


price, should the G PO adopt the idea 
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NEW BINDERS FOR Design 


Attractive binders which will hold 6 issues are now available. They are covered 
in red rexine, gold blocked on front and spine. Binding is by wires inserted 
vertically through the pages of the magazine and secured in metal pillars. This 
method holds the magazine firmly without damage and permits easyinsertionand 
removal. Instructions are given 
with each binder. Enquiries 
regarding permanent binding in 
volumes with indices may be 
made to the address below. 


12s each or 13s 6d post free in the 
United Kingdom from DESIGN, 
The Council of Industrial Design, 
28 Haymarket, London SW1. 
TRAfalgar 8000. 
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REPORTS 


Accidents 


The design of machine tools and the progress of the 
machine tool industry have been important indus- 
trial talking points in recent months. Some general 
aspects have been discussed in four recent articles 
DESIGN 119,24 — 28), 

53), Vertical Milling 
63), and Control Loop 


in DESIGN: Inclinable Presses 
Centre Lathes (pesicn 131,49 
Machines (pesiGn 142 58 
Concept (DESIGN 148, 42 — 48 
One of the important human factor aspects in the 
design of such machine tools is the safety of the oper- 
lecidents with Machines, pesicn 119 29 — 35). 


It is for this reason that designers should be aware 


ator 


of the work of H M Factory Inspectorate and keep 
an eye on its publications 

The latest issue of Accidents* contains rather less 
than usual of immediate interest to designers, be- 
cause the majority of examples given consist of 
primary operator mistakes. However, there is one 
section of 12 pages on power presses which above 
all emphasises the importance of really foolproof 
guards and the need for the designer to foresee every 
eventuality 

The very great importance of good ergonomic 
design, and the fact that just any suitable shape of 
guard will not do, could perhaps have been stressed 
by the Factory Inspectorate. One example given 
describes how “‘an operator was injured between the 
tool and die of the press when, to avoid tiring her arm 
author's italics), she disconnected the gate from 
the interlocking gear and tied back the latter so that 
she could work the press with the gate open... Py 
A guard which interferes with the operator at the 
wrong moment or causes undue fatigue will often be 
removed by the operator, and it is unreasonable to 
blame the operator for the accident which often 
follows. Such a guard is obviously not well designed, 
and the designer must take his share of the respon- 
sibility for any accident 

The designer has not finished his task when he has 
achieved an efficient, functional machine, or even 
when he has achieved an efficient man-machine 
combination which complies with the statutory 
requirements on guards, etc; he has only fulfilled his 
duty when he has achieved a machine design which 
is actually easier to work and more efficient when it 
is being operated with all its guards in correct work- 
ing order, than when it is operated in any other, 
inevitably less safe, method. B. SHACKEL 


* Accidents at Factories, Docks, Building Operations, and Works of 


Engineering Construction, No 45, HMSO, Is 3d 


Lettering on buildings 


Nicolette Gray has been studying public lettering 
with sufficient intelligence, open-mindedness, per- 
ception and diligence to have discovered, or re- 
discovered, criteria which make nonsense of much 
current practice and opinion. Her recent S1 A lec- 
ture on Public Lettering, before a crowded audience at 
the Manchester Building Centre, seemed to make 
her views much more unexpected, and also more 
practical, than they have seemed in her many 
articles in the Architectural Review. Perhaps this is 
because she has unearthed some of the fundamental 


bases of lettering design that have been obscured by 
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recent changes and which are now so new to us as to 
require many repetitions and public restatements 
before they can be fully assimilated. The following 
is a brief attempt to restate her major heresies and 
findings as they appeared to one whose views 
changed from scepticism to acc eptance during the 
course of her lecture 

1 First, she does not have any quarrel with legibility 
and would always defer to the findings of research 
in such cases as traftic illegibility can 
But she 


like pseudo-functionalism, which imposes a higher 


signs where 
have dangerous or costly effects does not 
degree of legibility and uniformity than is called for 
by the prevailing circumstances 

2 Her first major heresy is to state that there is no such 
thing as good lettering. Letter shapes can only be good 
or bad for a particular situation, and it is quite 
possible for very wild and fanciful letter shapes to be 
highly appropriate in some situations in which so- 
called good letter shapes might be out of place. And 
ime versa. 

3 Her main plea is for new designs for modern letters 
so that these will fit our circumstances as appropri- 
ately as many older styles fitted the circumstances of 
the past. 

4 The overriding criteria in the selection and design 
of public lettering for modern buildings are suita- 
bility to material, eg, plastics; illumination of letters; 
to the 


suitability building, eg, to fit in with steel 


fenestration rather than wooden windows: suitabili- 
ty to the purpose, eg, speed of recognition, whether 
the message itself or its associations are considered 
the most important 

5 Older letters such as modernised Victorian faces 
seldom fit in with modern buildings. 

6 In many cases we could do with more, rather than 
less, variety in modern letter shapes; new kinds of 
lighting, and the free standing letter suggest that the 
greatest possibilities lie in this direction 


7 And three should welcome ex- 


final heresies: we 
periments with vertical lettering, lettering on curved 
or irregular lines, and the moving letters of the 
animated sign 

8 While not advising us to copy any past style she 
suggests that we can learn much from a fresh look 


at Art Nouveau 


Museums alive 
Museums are increasingly in the news and it is 
fashionable, and very easy, to point out their faults 
and shortcomings. This is certainly a good thing, for 
criticism does harm only to those who feel uncertain, 
and is a salutary challenge to those who know what 
they are doing, and why 

With recent criticisms of national museums in 
mind, it was appropriate that the annual gathering 
of the Design and Industries Association, held at 
the Geffrye Museum recently, should include a 
public lecture by James Gardner under the title of 
Museums — Bringing them Alive 

Mr Gardner spoke very critically of the design 
policy — or lack of policy — of a great many museums 
their approach, he said, is too often dull and im- 
personal. The public do not feel that there is any 
real welcome for rarely are visitors 


them. Very 


likely to get real enjoyment and a sense of intellec- 


tual adventure 


from their visit. Museum exhibits 


could be a lively means of communication to the 


ordinary person, but many museums are far too 


large and the visitor feels lost and uncertain. He 
wants to enjoy his visit and to understand what is 
being said, but all too often he goes away feeling 
exhausted and inferior and suffering from a sense of 
having been 


snubbed. These 


unfortunate results 
could perhaps be avoided by skilful display methods ; 
smaller sections of the building could be se parated 
off for the display of related material, gay colours 
and good lighting should be used, and temporary 
exhibitions and any other techniques that could 
possibly help to make a contact between the object 
and the viewer should be « mployed 

PURITAN SEPULCHRES 

Mr Gardner poked serious fun at those museums 
which are, “Puritan where we 


sepulchres store 


things’. He pointed out that men and women are 
better educated today than they were a generation 
ago. They are used to good films, vivid advertise- 
ments and skilfully arranged shop windows; more- 
over, now that their problems are no longer mainly 
economic ones, they want ‘culture’ and are looking 
for meaning in thei surroundings and positive in- 


but Marks & Spencer 


is more meaningful to them than Marco Polo 


terest in their spare time 
The patron is no longer an aristocrat but, in- 
Works of art no 


longer belong always to the ruling class, but often to 


directly, the man in the street 


the public. Even great art does not speak for itself 


anyore coming new to it information, 
some putting into focus is essential, but how much, 
and where , are spec ial proble Tris I he museum « ura- 
tor should employ outside designers to arrange the 


exhibits so that 


they are exciting. Museurns can 


entertain, inform and educate, but only if they are 
really alive 

Mr Gardner spoke excitingly and challengingly 
on the importance of lively design in museums; in 
the discussion that followed many speakers sup- 
ported him and others pointed out that there are a 
great many other aspects of museum work: preserv- 
ation of precious objects, conservation of the past for 
the future, good human relations, publications, 
demonstrations, allowing, and even encouraging the 
public to learn by doing. We could have discussed 
all night. What a pity so few museum officials were 


present! MOLLY HARRISON 


Light and shade 


Anyone who tries to improve design in neon signs 
deserves praise, even if the try does not succeed. And 
that sums up the latest activity of the Electrical Sign 
Manufacturers Association. 

ESMA has booklet, 


Penumbra ?, to invite planning authorities “to exercise 


published a Pageant or 
more flexibility of attitude towards the design and 
siting of illuminated signs’’. This booklet illustrates 
British and overseas signs, and implies that the 
overseas examples are more adventurous 


all . 


are just plain hideous: the argument might be more 


“not 


. well-designed, but at least gay". Some 


convincing without the examples. ALEC DAVIS 
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In the land of Furnishing this new Contract Service 
offers every advantage to you. If you give usa 
tight brief, or a free hand, you may be sure of some 
clear thought and bright ideas. Write or phone for 


us to call or better, come and see us at work. 


THE CONTRACT DIVISION OF 


Timeless trend 36.27 Sloane Street, Knightsbridge, London, S.W.1 


DESIGN 


QUALITY Phone: KNightsbridge 9388 ‘9159 
VALUE 
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CONFERENCES 


Bulk buying - international congress 
The 1961 International Design Congress, which is 
sponsored by the ColD, will take place at the Royal 
Society of Arts from October 3 — 5, and will have as 
its theme Design Policy for Corporate Buying. The con- 
gress will consider the implications of large scale pur- 
chasing and it will demonstrate that a sound design 
policy in corporate buying is a keystone in building 
a successful organisation, resulting in improved sales, 
better working conditions and increased efficiency 
The congress membership, which is by selected 
invitation, will fall into three groups. Group A will 
consist of large industrial and commercial corpora- 
tions, national and local government departments, 
and the services, etc; Group B of transport under- 
takings and hotels and restaurants; and Group C of 
“C hools and colle ges, hospitals and unive rsities 
Speakers will include Gio Ponti, Emanuel Gran, 
Eliot Noyes, Sir William Holford, Sir 
Russell, William Lacey, John Murray and Sir John 
Cockcroft. Further details are available from James 
S. Cousins, ColD, 28 Haymarket, London sw. 


Gordon 


The Aspen papers 
This 
Aspen will take place from June 18 
will be Man — Problem Solver 


development as a problem solver and an enquiry 


year’s Conference at 


24. Its theme 


International Design 


“the dynamics of man’s 
into the problem solving processes”. As in previous 
years, the conference will consist of three 
Man Becomes a Problem Solver ; 
People are Problem Solvers ; and The Business 
Solving Today and Tomorrou 

This Herbert 
Pinzke, and the provisional list of speakers includes 
Norbert Wiener, Saul Bass, Joyce Morrow, William 
Maldonado, Harry Bela- 
fonte, Milner Gray and William Capitman. Further 
Herbert Pinzke, 179 
North Michigan Avenue, Chicago 1, Illinois, USA 


evcles, in 
Creative 
of Probl m 


this case 


year’s programme chairman is 


Friedman, Dr ‘Tomas 


details are available from 


Cybernetics for Namur 
The third International Congress on Cybernetics, 


organised by the International 


Association for 
Cybernetics, will be held at Namur from September 
11 — 15. The congress will be arranged in five sec- 
tions: Principles and Methods of Cybernetics ; 
Machines ; Technical Aspects ; 


Economical and Social Aspects ; and Cybernetics and Life. 


Semantu 
Automation Automation 

The Association has recently issued the Proceedings 
of the Second International Congress, held at Namur in 
September 1958. This publication, price 800 Belgian 
francs to members, or 1200 Belgian francs to non- 
members, and full details of the forthcoming con- 
gress, are available from the Secretary, Association 
Internationale de Cybernetique, ASBL, rue Basse- 
Marcelle 13, Namur, Belgium. 


The control of noise 
The problem of controlling noise is the theme of a 
DSIR 


Laboratory, the 


three-day conference, organised by the 
National 
Building Research Station and the National Engin- 


eering Laboratory, which is to be held at the Nation- 


through the Physical 


al Physical Laboratory at Teddington from June 


26 — 28. Admission is by personal invitation, and 
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Industry, sport and the muses 
The British Industries Pavilion at the Brussels Inter- 
national Exhibition, designed by Edward D. Mills, has 


heen purchased by the City of Hilversum, where it has beer 


those interested are 


asked to write to the Director, 
National Physical Laboratory, Teddington, Middle- 


sex, for further information 


APPOINTMENTS 


ColD - council members and staff 
The President of the Board of Trade has appointed 
three new members to the ColD’s Scottish Com- 
Mrs Margaret B. A 


Advisory 


mittee Denny, member, 
Scottish Civil Aviation; H 
Adam Crawford, principal, Dundee College of Art; 


Council on 


and James Findlater, managing director, Findlater 
Smith Ltd 

George Ratcliffe has been appointed the ColD’s 
industrial liaison officer for pottery and glass, tiles, 
fireplaces, sanitary ware and sanitary fittings. Mr 
Ratcliffe was until recently lecturer in graphic de- 
sign at the Stoke-on-Trent College of Art, where his 
work included the teaching of pottery decoration 

Vivian Edwards, who for the past six years has 
been assistant sales manager and press officer with 
Arlington Plastics 


Ltd, has been 


officer for 


Development 


appointed industrial liaison plastics, 


wallpaper, leather goods and travel goods. 


Paper and print 

Barrie Powell-Jones has been appointed advertising 
and public relations manager to Spicers Ltd. He 
will be responsible for the firm’s ‘visual image’, and 
will liaise with the designers involved in Spicers’ 
various products, including stationery and wrapping 
papers. Mr Powell-Jones was previously publicity 


director of John Waddington Ltd. 


Canteens and colour 
John Lunn is designing the executives’ dining room 
and the staff canteen at Berry’s Electric Ltd’s new 


re-erected as a hall for concerts, sports, etc. It was rebuilt en- 
tively to the original drawings ; the platforms are demount- 


able, so that the hall can be converted into a stadium 


factory extension at Bletchley. He is also advising on 
This 
appomtment was the result of a recommendation 
from the Col D's Record of I Jesigners. 


colour schemes throughout the new extension 


Designers’ designer 

Rapier Design Ltd, specialists in display and exhibi- 
tion work, has appointed A. J. Wyatt chief designer 
of the company. Mr Wyatt has worked for the 
Debenham Organisation on exhibitions, displays 
and shop interiors, and more recently for the archi- 
tects, Booth, Ledeboer and Pinckheard on work for 
the War Office. 


Razor men 
Richard Lonsdale-Hands Associates Ltd, has been 
appointed industrial 
Gillette Safety 


design consultant to the 


Razor Co. The work will include 


product design, packaging and display material. 


Managerial change 

Trollope & Sons (London) Ltd has appointed Gwyn 
Owen to the position of general manager. Mr Owen 
was previously primarily responsible for the design 
studio at Trollopes and has experience of interior 
designing for flats, houses, offices, and shipping. 


EXHIBITIONS 


Design displays for retail stores 


Holmes of Reading, the furniture shop, is to open on 


May 26 a new wing whose ground floor extension 
will be devoted exclusively to a display of products 
chosen from ‘Design Index’. Robert Heritage has 
designed the exhibition, which will feature seven 
room settings — three sitting rooms, two dining rooms, 
a bedroom and a kitchen-dining room. There will 


continued on page 87 
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DETAIL SHOWING 
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@ PAT. No. 800.828 C7) 

Here’s how the ERC OLion secures extra 

comfort. The patented method of 

anchoring the reinforced rubber web 

bing to the frame allows deep shock 

absorbing action that is exclusive t 

Ercol 


@ No. 427 EASY CHAIR PAT. APPD. 35840/58 
@ DESIGN APPLNS 891887/8 


The ERCOLion on the 


anatomy of comfort 


“Design for the comfort of the anatomy” began 


the ERCOLion, “is an amalgam of science and aesthetics. 
A marriage of form and information. A means of support 
without obtrusive supporting means. Take my new light 
but immensely strong Easy Chair. The entire sitting area of 
the seat and back is completely free of any cross rails. Just 
resilient rubber webbing (self anchored to the solid Beech 
frame), supporting deep foam cushions. A hammock-like 
haven which ‘ gives’ to your body at every point. 

However you dispose your anatomy you are superbly 
comfortable as never before, because you are literally 


a 
ERCOL Windsor ‘free-floating’. And as an additional practical comfort”, 


concluded the ERCOLion, “I have provided zip-off 


contemporary furniture cushion covers”. 


RE LTD wWrcon”nese BUCKS 
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NEWS continued 


also be special displays of domestic consumer goods. 
Holmes 
sign since 1950, and belongs to the Good Design 


which has concentrated on modern de- 
Group ~ intends to use some of its new space for a 
permanent display of ‘Design Index’ products. 
Barrow’s of Birmingham is to hold a Design Fair 
from May 8 ~ 27 (a follow up to a successful previous 
which will 


venture in 1959), in which the exhibits 


be on sale — have been chosen from ‘Design Index’. 


Graphics on show 

An exhibition of work by the Illustrators’ Group of 
the SLA, Illustration 1961, which aims to show the 
best current work in illustration in newspapers, 
books, advertising and industry, will be held at De 
La Rue House, 84-86 Regent Street, London wl 
from May 9-27. 

Illustration 1961 will be the first comprehensive 
exhibition of the work of British illustrators since the 
‘thirties: exhibitors will include Edward Ardizzone, 
Paul Hogarth, Eric Frazer, George Him, Tom 


Eckersley, and Natasha Kroll. 


Athome... 

International Construction Equipment Exhibition, Crystal 
Palace, June 15 — 24 

Russian Trade Fair, Earls Court, July 7 — 29. 

National Radio and Television Exhibition, Earls Court, 


August 23 — September 2. 


...and abroad 

International Trade Fair, Wellington, August 22 
September 9 (apply Wellington Show Association, 
Wellington, New Zealand). 

Household Goods and Hardware Fair, Cologne, Septem- 
ber 8 — 10 (Du Mont Publicity Co Ltd, 123 Pall 
Mall, London sw! 


Plastics award 

B. M. Eccleston won the 1960 Horners’ Award com- 
petition ( for the most striking design in plastics by a young 
with his design for a portable, prefabricated 
shower cabinet. The cabinet is made of glass fibre or PVC 
sheets, which are locked together by grooved L-shaped 
sections in PVC. The drawing depicts the unit used in 


craftsman 


conjunction with Alberto Rosselli’s plastics unit bathroom 
illustrated in DESIGN 145, 38). 
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Radi, Television and Electronics 
September 14 — 25 
d’Appareils Radio Récepteurs et Téléviseurs, 23 
rue de Lubeck, Paris 16). 

International Motor Exhibition, Frankfurt, September 
21 ~ October | (Lep Transport Ltd, Sunlight Wharf, 
Upper Thames Street, London rc4 

Export and Samples Fair, Innsbruck, September 23 
October | 


Exhibition, 
Le Syndicat des Constructeurs 


Paris, 


Office of the Austrian Foreign Trade 
Representative, | Hyde Park Gate, London sw7). 


MISCELLANEOUS 


Souvenir book 
A new publication, The Design Centre Book, edited by 
Stephen Garrett, will be produced by the CoID in 
September. The book, which will cost 3s, is intended 
as a souvenir for visitors to The Design Centre and 
other exhibitions with which the Col D is associated 
It will contain fully illustrated information about 
products shown in The Design Centre or repre- 
sented in ‘Design Index’. 


Kites fly high 

The BSI Aite Mark has been adapted, peLow, for 
use by the British Electrical Approvals Board for 
Domestic Appliances. It will appear on appliances 


manufactured in or imported into this country which 
reach the level of BS 3456: Specification for the Testing 
and Approval of Domestic Electrical Appliances. The 
BEAB, a new body set up by EDA, BEAMA, 
BSI and others “to protect and safeguard the 
British public’, will maintain a list of such ap- 
pliances. 


Standard colours 
The British Standards Institution has now issued a 
supplement to BS 2660: Colours for Building and 
Decoratwe Paints. This standard, which was intro- 
duced in 1956, was discussed in two articles on Colour 
(pesiGN 123 34-40, and 129/32-37). 


ment is a table of colorimetric values, in which hue. 


The supple- 


value and chroma are given in terms of the trichro- 
matic system for colorimetry established in 1931 by 
the International Commission on Illumination. The 
supplement, price 3s less postage, is available from 
the BSI’s Sales Branch at 2 Park Street, London w! 


Post graduate fellowships 
The Manchester College of Art's recently founded 
School of Advanced 143 87 


awarded four fellowships in its first year, which went 


Studies 


to graduates whose study projects were in graphic, 


typographic, user and advertising design. Because of 


the great number of applicants, it is hoped that for 
the next academic year the school will be able to 


award 12 or more fellowships to students of graphic, 


industrial and textile design. 
Details about these fellowships are available from 


Music man 

Michael Thomas, anove, — who himself both makes and 
plays harpsichords ~ is collaborating with LM Furniture 
Ltd to produce modern versions of seventeenth century harpsi- 
chords, which he hopes will improve on the quality of the 
older instruments as well as being considerably cheaper. 


the Director of the School at the Regional College of 
Art, Cavendish Street, Manchester 15. 


Triennale awards 

It is regretted that three silver medalists among the 
British exhibitors at the Triennale last year (W. T. 
Copeland & Sons Ltd, for its Meadowsweet tea set; 
Walker & Hall Ltd for Pride cutlery and A. & F. 
Howland Ltd for a school chair) were not included 
among those previously listed in pesicn 146/25. This 
makes a total of seven awards to Britain including 
the Gran Premio for the British school. 


Curtain calls 

Miki Sekers, with an international reputation for 
top line fashion fabrics, recently launched his first 
range of furnishing fabrics. The majority were subtly 
coloured, woven silks, together with some interesting 
designs using silk in combination with rayon, wool 
or mohair. The range was significant, however, not 
only for its use of silk, which is enjoying a revival as 
a furnishing fabric, but for the emphasis, rare in a 
British range, on colour and texture, rather than on 
pattern. 

Another new venture is a range by a recently 
formed firm, Hull Stafford Ltd, which showed its 
first collection in a new showroom in Leicester 
Hull Stafford 
including Tristram Hull, formerly of Hull Traders 


Ltd and Maureen Stafford of the Stafford Group of 


Square recently. The directors of 


companies) are aiming their first 


ranges at the 
The spring 
collection consists of eight hand silk screened prints 


contracts and decorating markets. 
on cotton satin, but the firm is also developing a 
range of weaves, together with a series of designs in 


cotton chintz. 


Co-operative electrics 
Export managers and senior executives of the elec- 
trical industry have welcomed a suggestion that the 


continued on page 89 


87 


fi 
APp, 
= 
= “at 
= hee 
J] 
Ss 
ae 
Fe, 
icy 
= 


FABLONITE is the new top-quality laminate that introduces over 70 new and 
exclusive stylings. There are 13 exceptionally realistic wood grains (their 
unique long ‘repeats’ defy detection!) ... 18 pure plain colours ... hosts of 
colourful patterns. The glorious ‘Harmony’ stylings (combining two or more 
effects in one distinctive panel) give individuality to built-ins and make 
interesting focal points. FABLONITE costs less to use — list price is only 3/9 per 
square foot in the standard range (including wood grains). Planned nation- 
wide distribution ensures that you get the FABLONITE you want, where and when 
you want it. No costly hold-ups . . . no last-minute changes of plan! 

The Fablon Building Division is ready to assist you with technical 
information. For details of prices, stylings and specifications, post the coupon 
today, to FABLON LTD., 49 PARK LANE, LONDON, W.1. 


- 
| 


To: FABLON LIMITED - 49 Park Lane - London W1 


Please supply details of FABLONITE prices, stylings and specifications. 


Please arrange for a FABLONITE consultant to cai] by appointment. 
(TICK WHERE APPLICABLE) 
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NEWS continued 


British Electrical and Allied Manufacturers’ Asso- 


ciation should organise joint sales efforts, market 


research and overseas exhibitions with makers of 


complementary equipment. Firms will complete 


confidential questionnaires which will enable 
BEAMA to bring together those wishing to co- 
operate in export promotion. Electrical and allied 
products account for about one tenth of British ex- 
ports of manufactured goods, and it is felt that the 
pooling of resources in the most competitive markets 


will bring considerable advantages. 


Laminates for the home 

Fablonite, recently introduced by Fablon Ltd, is now 
available to the general public. As well as patterned 
and wood grained designs there is an excellent range 
of plain colours. The standard thickness is inches, 
4 ft. 


Fablonite is Fablon Ltd's latest addition to a range 


and the standard sheet size 9 ft 


of plastic materials for the home which include 


Fablon, a self adhesive plastics for drawer linings 
and wall coverings, et 


, and Superlon, a PV C up- 
holstery material. 


LETTERS 


Directory defended 
Sir: It was quite refreshing to read your construc- 
tively critical review of the 


and Directory 


Shop Equipment Annual 
75), but I should like to 
enlighten your reviewer, David Keddie, on a num- 


ber of points he has raised 


DESIGN 146 


First of all it should be borne in mind that this is 
only the second issue of the directory; there has been 
nothing of its kind ever before in this country: it has 
been welcomed by retailers large and small, as well 
as architects and shopfitters — and we realise only 
too well that there is room for improvement. 

The aim of the directory is to present to readers a 
review of the equipment available to them ~ it is not 
our function to be critical, which is better left to 
journals such as your own — and to let the retailers 
and shopfitters make their own free choice accord- 
ing to their needs and prices they wish to pay. The 
editorials are submitted by the manufacturers, and 
we agree with you that this could have been more 
clearly stated on the contents page of the directory. 
This will be borne in mind for future editions. 

Your reviewer states that the space allocated to 
each item “appears to depend on the depth of the 
advertiser’s purse, rather than on its relative im- 
portance”. This might appear so on a cursory 
glance, but on close study it will be seen that it is 
without any foundation whatsoever. There are a 
number of leading advertisers who have very little 
editorial, and vice versa. In some cases where it 
appears that an advertiser has a greater preponder- 
ance of editorial than a non-advertiser, it is prob- 
ably because that company dominates the market 
in its particular field, and produces by far the great- 
est range of equipment. In those circumstances you 
would surely agree that it is in the interests of the 
reader that a more comprehensive review be given 
to such a firm’s products. 


As regards more space being devoted to lighting 
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Graphics for the table 
The Furniture Trades Benevolent Association commissioned 


June Fraser to design this lively selection of graphic material 


this could easily justify a complete directory. We 
have done the best thing with the space available. 
The directory is being extended each year and 
the ‘do it yourself” shopkeeper is not being forgotten. 
The 


should be of great use to him, and other materials 


section on boards and laminated plastics 
will be included in future editions 

Unfortunately not all manufacturers in this 
country are press and public relations conscious and 
sometimes, despite being contacted many times, fail 
to supply the material that we need. But this is a 
situation, we are happy to see, that is rapidly chang- 
ing. We realise the weaknesses of this comprehensive 
directory and shall certainly not become self satis- 
fied as a result of the bouquets received. 
EDWARD NEWTON 
Editor 
Shop Equipment News 
Westbourne Publications Ltd 
35 Great James Street 
London we! 


Testing Design Centre products 

Sir: The work of the Consumers’ Association Ltd is 
so revealing that I do not see how the CoID can 
continue without a similar organisation to test pro- 
with 
CA to make use of its results. In the end, without 
such testing, selection of products reduces itself to 
one of preference in styling. 


ducts, or alternatively, an arrangment 


for its recent annual dinner. The range includes invitation 


cards, menus and table plans 


For example, in the April 1959 issue of Which ?, 
out of 13 refrigerators tested nine failed to conform 
to a British Standard ; again, one of those tested con- 
sumed 13 times as much current as another. It is 
plain therefore, that as a consumer one may have a 
choice between a refrigerator awarded a prize for 
elegant design (but not tested by C A), or one found 
efficient but ugly. What is obviously needed is an 
approach in which all these factors have equal atten- 
tion, otherwise the word ‘design’ becomes completely 
de based. 

G. H. WIGGLESWORTH 
53 Canonbury Park South 
London nl 


Editor's note: “The ColID already has an arrange- 
ment to apply the findings of Which ?, as well as those 
of Shopper's Guide (published by The Consumer Ad- 
visory Council of the British Standards Institution 
to products shown in The Design Centre and ‘Design 
Index’. 

“Although the ColD has technical assessors who 
check on products selected for ‘Design Index’, it is 
also the ColD’s policy to examine the results of all 
responsible tests as well as valid complaints from 
users. If this exposes important weaknesses the 
product is then withdrawn from ‘Design Index’. The 
ColD welcomes all authoritative information on the 
performance of products and when the results are 

continued on page 91 
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Fibreform mouldings are pre-eminent among fibre QOver1 million large mouldings produced last year 
mouldings and no indifferent moulding must be passed 


olf as & Fibre Form product. Over 250 complex shapes—from bottle 


tops to table tops 


For this reason the Company has adopted the i 
hallmark for the convenience that it will afford both . : 
the Company and its customers. Coloured and decorative finishes no problem 


Complex shapes and large areas no problem 


Fibreform mouldings may well improve your product = excellent 
and effect worthwhile economies. Please erplore the strength/weight ratio 
possibilities with our technical representative. The cheapest moulding for mass production 


FIBREFORM 


FIBROUS PLASTICS MOULDINGS 


FIBRE FORM LIMITED 
Garratt Mills Trewint Street Earisfield London SW18 Telephone: Wimbledon 2386-7 


MIDLAND WORKS 
Lower Gornal Near Dudley Worcestershire Telephone: Sedgley 2766-7 
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LETTERS continued 


published, takes account of them in its selection of 
goods for ‘Design Index’. The suggestion that the 
ColID should have its own testing organisation is not 


new and is regularly reviewed.” 


Clash of critics 


Sir: I would not comment on Peter Smithson’s 
review of my book The Master Builders (DESIGN 
145/73) if I did not admire Mr Smithson, and 


admire your magazine 


Mr Smithson suggests that he is “disturbed” by 
the popular tone of the book, which he finds similar 


to that of the 


“women’s magazines’. (In America, 
some of the best writing of recent vears has been 
published in 


‘women’s magazines’ but I suspect 


that Mr Smithson is not trying to flatter me.) I was 


taken aback to find this sort of criticism in an 
English magazine ; in certain academic circles in the 
United States, been 


unintelligibility has long 


equated with scholarship (and intelligibility with 
ignorance); but I thought that English intellectuals 
had overcome this particular kind of snobbishness 
I also thought that the only reason Mr Smithson’s 
brilliant writing is totally unintelligible to the lay- 
man — and almost as unintelligible to an architect 
is that he was too busy to learn to write well. Alas. . . 
Mr Smithson also suggests that I have not seen all 
the buildings I discussed in my book, and he is right: 
the Barcelona Pavilion, for example, was demolished 
when I was eight years old — that is, at a time when 
my critical faculties were not fully developed. I 


have seen Mme de Mandrot’s house, and her name 


Drinking by design 

T his example of a range of six gift decanters made by Wade 
Heath & Co Ltd was des 
Research Unit in collaboration with Jasper Grinling of W. 
Gilbey Lid. The were designed by Ronald 
g Research Unit 


ened by Milner Gray of Design 


1 artons 


Armstror 2, of Des 
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is spelled Mandrot’’, not “de Mondrot”, as in 
your review. 

But I was most surprised to find Mr Smithson 
disagreeing with my last chapter, and its discussion 
of “foreground” versus “background” buildings. I 
was surprised because I thought Mr Smithson would 
agree with me, rather than consider my suggestions 
“appalling”. (All of Mr Smithson’s constructed work 
suggests that he really does agree with me, so that 
there must have been some failure of communica- 
tion on my part in this instance.) In any case, on 
this issue which is too involved to take up in a 
letter — | am afraid that he is wrong and I am right. 
PETER BLAKE 
200 East 50th Street 


New York 22 


Problem printing 
Sir: 1 read with interest the extracts fom Allan 
Fleming’s speech under the heading The Tired 
Typographer (pesicn 14665 
Recently I have had occasion to contact printers 
in an effort to obtain wedding invitations and letter 
headings to my own design, on international paper 
sizes 
After finding complete ignorance of international 
paper sizes, I all but gave up. However, eventually a 
printer was found who would produce what I re- 
quired — notepaper, produced to international A5 
size, for business and personal use, and a wedding 
invitation without silver ink and old English type. 
ARTHUR J. BINNING 
103 Deanston Drive 
Shawlands 
Glasgow 


Professional practice for designers 
Dorothy Goslett, B.T. Batsford Ltd, {1 10s 


It is a pleasure to review a book with unqualified 


approval. Dorothy Goslett’s Professional Practice for 
Designers is a manual, but one written with warmth, 
pre-vision and empathy. It is as though someone 
had produced a motor mechanic's handbook which 
included “ .. . and when you have finished the job 
to your satisfaction, just take a good look round to 
see that you haven't left your favourite spanner 
inside the bonnet, gobs of axle grease on the uphol- 
stery and a galaxy of black fingerprints on the 
steering wheel”. 

The book is written for the young and the unwary. 
It brings a lump to the throat as it is so obviously the 


downfall of 


hopes, and good talent wasted through inattention 


outcome of seeing many a pathetic 
to the business and tactical side of practice. From 
now on there is no excuse for ignorance on the part 
of budding free lances. One fears of course there may 
still be disasters, for, although from the wealth of her 
personal talent for organisation, Miss Goslett makes 
the business side of practice sound easy — just applied 
commonsense one knows that it is not so for 
those who have not been trained from the beginning 
to think systematically and form clear-cut plans. 


Can this subject not form part of a normal design 


curriculum? It clearly must. The fact that business 
aptitude may be lacking in some of the most talented 
designers is an additional reason for teaching it. 
Professional Practice should be the text book for an 
S$1A examination in professional conduct, to be taken 
by all new members. A measure of this kind is over- 
due, and is in the interests of both the individual 
designer and the professional body. 

In its shape, planning and comprehensive cover- 
age, the book itself proves that the author can prac- 
tice what she preaches (no such proof, of course, is 
needed, since as business manager of Design Re- 
What 


comes as a surprise is the amount of detail in which 


search Unit she is well known to do so 
she describes the minutiae requiring attention if the 
way is to be prepared for success. For example, “Be 
fussy about your (office) cups, saucers, spoons and 
tray - your visitors will be pleasantly surprised if 
your tea or coffee is not only good to drink but 
attractively served " “Everybody you may meet 
. is a potential client. The contractor who fixes 
your shelves may one day want you to design a fitting 


for him.” “Whenever you plan to entertain the 
chances are that it will be arranged verbally... 
This 


“confirm in writing” is almost a refrain in the book.) 


always confirm the appointment in writing.” 


“At no stage in your career will you lose anything 
by sparing the time to be meticulously courteous 
about ‘thank you’ notes when you have been a 
guest.”” “The a date 
schedule is first of all to write it down backwards, 


easiest way to work out 


starting with the completion date...with a 


calendar before you so that you will not overlook 


” 


Sundays or public holidays.” “In the brief letter 
which will accompany your finished work it is a 
good idea to reiterate yet again that you will want 
to see and check proofs, prototypes or first run’. 
for your 


* Always take at least one carbon (invoice 


accountant.” The paragraphs in Chapter 2 on 
revenue and expenditure budget alone are worth 
the price of the book 

Surely this is a far more golden gift than any 
profession has a right to expect. The labyrinthine 
network of contingencies which can entrap the 
small office are dealt with so smoothly and in such 
good order that complexity becomes simplicity and 
pattern is revealed. Miss Goslett is obviously one 
of those rare individuals whose touch unravels and 
whose glance opens up the way. She would un- 
doubtedly be in vast demand as a source of infor- 
mation and advice were it not for the fact that 
scarcely anything remains to ask ~ it is all there in 
the book. C. G. TOMRLEY 
An anthology of houses 
Monica Pidgeon and Theo Crosby, B. T. Batsford Lid, 
210s 
This book illustrates 48 houses from 16 countries 
Europe, the Americas, Australia and Japan. All 
were previously published in the magazine Architec- 
tural Design, of which the authors are editors. All the 
houses are uncompromisingly modern and devoid of 
gimmicks. Dominant in their selection, was the 
degree of success with which the designers grappled 
with the concepts of internal space and availability 

continued on page 93 


~ 
3 
> 
> 
ir 
: 
te 
4 
7 
| 
# % 
j 
= was 
91 


Le 
THE COLOURFUL. WASHAB 


VINYL FABRIC THE COLOURFUL, B 


VINYL FAS 


REATHABLE 
RIC 


If you really want to see just how splendid Wardles viny] fabric can look on 
walls or furniture you can see them in new buildings like Thorn House and 
The Shell Centre, Skyways Hotel and in many Dolcis branches and, in fact, 

in hundreds of places where people have insisted on having up-to-date, sensible 
and beautiful decorating fabrics. You can get the feel of Everfiex and Hroflex 
just by sending this coupon.* We will send you free samples of each fabric. 


14, Just attach this coupon to your company notepaper, sign your name and post it today. 


: 
TO: (DEPT D3) NAME 
BERNARD WARDLE (Everfiex) LTD 
. TEL: 3243 Please send me sample of Everfler & rofler : 
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BOOKS continued 


of modern services 

his is not just another reprint between two hard 
covers. Its value is that it is a correlated picture 
series, with succinct and deadpan text, of some of 
the best houses that have been built in the past few 
years. Both the authors see buildings from the view- 
point of all round design and not simply as architec- 
ture. The examples they have chosen for illustrating 
the book are screened from other examples that 
themselves went through a high standard of initial 
selection, and the aptitude tests were practical, up 
to date and honest. 

Visually, the houses rest happily in the frame- 
work of international modern; but, more than is 
conceded in the preface, national characteristics 
exert strong influences on the finished product. The 
clever showing of variety in solving living problems 
makes the book interestingly direct and realistically 


informative. PETER RAWSTORNI 


Handicrafts and industrial arts of India 
R. J. Mehta, D. B. Taraporevala Sons & Co Private 
Lid, 210 Dr D. Naoroji Road, Bombay 1, £4 18s 
India has made considerable strides since indepen- 
dence in encouraging her craft industries and find- 
ing modern markets for them. Design research 
centres and development corporations have been 
set up, and state run handicraft shops in the main 
tourist centres do a brisk trade. But success brings 
its own difficulties: American buyers are eager for 
hand-woven textiles, but in return for large orders 
demand standardisation, which endangers the 
special character of the material. How to persuade 
the village craftsman to meet the modern challenges 
of mass orders, deadlines and standardisation with- 
out destroying the freshness of his work is a problem 
not yet solved. The unique advantages, in terms of 
design, of a society where the village potter, for 
example, can and will make every household pot to 
the individual housewife’s specifications, are in im- 
minent danger as industrialisation proceeds. 
Although this book scarcely mentions these as- 
pects of the subject, and although the editorial and 
production standards are somewhat low, it is a 
valuable and comprehensive survey of every tradi- 
tional art and craft, from the humble and relatively 
little known ones such as papier mdché, basket work 
and clay toys to the rich and gorgeous work that has 
been bought by Europeans since the age of Sir 
Thomas Roe. 


techniques of each craft are described. The illustra- 


The history, localities and special 


tions are plentiful, though unfortunately in a book 
of this size and scope few in colour. There is a glos- 
sary, a bibliography, and a useful final chapter on 
What and Where, intended as a shopping guide for 


the visitor DAPHNE WALI 


The human implications of work study - 

the case of Pakitt Ltd 

Stuart Dalziel and Lisl Klein, Human Sciences Unit, 
DSIR Warren Spring Laboratory, Gunnels Wood Road, 
Stevenage, Herts ; free on re quest 

An interesting and readable booklet has recently 
been published which although its primary subject 
is work study) may have some lessons for designers 
who are starting up a new department in an indus- 


trial company, or who are continually acting as 


144 


consultants to companies trying out industrial 


design for the first time. This booklet deals with the 
impact of work study at all levels in an industrial 
organisation and describes what happened during, 
and after, the introduction by consultants of work 
study into a medium sized Midlands firm. It is a 
study of change and people’s reaction to it. 

The application of work study was not wholly 
successful, but subsequent analysis of the difficulties 
revealed that their real 


encountered cause was 


neither obvious nor technical — they were due to the 
different expectations and basic assumptions of the 
various groups concerned. For example, the same 
words and phrases held quite different meanings for 
different people. Analysis showed that the changes 
which were introduced involved a closer control of 
people's activities, so that they felt under constraint 
and pressure. Management and consultapts did not 
anticipate this closer control, nor did they recognise 
it when it happened. 

The report and comments of the authors throw 
insight on the reasons why reactions unfavourable 
to the attempted changes developed. Thus they 
illustrate the sort of reaction which must be ex- 
pected in industry to many kinds of innovation. This 
is a problem which designers may well find them- 
selves facing more frequently as competition forces 
British industry to try to match the advances now 


obvious in many Continental designs. B. SHACKE! 
Addendum 


DESIGN 148 83: the International Packaging Exhibition 
will be held at Olympia from September 5-15. 


This month's cover 
This month’s cover was designed by Sydney King, a 


free lance graphic designer. Mr King trained at the 


Sydney King 


Royal College of Art, and later worked for Associ- 
Lid. He 
design consultant to Shell Chemical Co Ltd, and J. 
Walter Thompson Ltd. 


ated-Rediffusion is at present graphic 


DESIGNERS this issue 

Ronald Armstrong; Alec Assigonis; John Barnes, rsta; J. M. 
Barnicot, sta; Professor Misha Black, OBE, RDI, MiInstRA, PPSIA ; 
Paul Boissevain piparch, msta; Sir Hugh Casson, RD1, MA, FRIBA, 
Cooke-Yarborough, sia 
Drew, rripa; B. M 
ARCA, MSIA; James Gardner, cae, RDI, 


rsta; Nigel Chapman pesrca; I 
Robin Day, rept, arca, Jane B 
Eccleston; June Fraser, 
rsta: Milner Gray, rept, prsta, aot; Nicolette Gray; 
Robert ( 
James Holland, one, rsia, ARncA; Kenneth Holmes, ope, arca, 


Jasper 
Grinling; Patrick Guest Heritage, DesRCA, MSIA 
usta; Ronald Homes, prc, usta; L. H. Hubble; Richard Hurr; 
Sydney King, arca, pa (Oxon), sta (cover); K. Last; Maurice 
Lee; John Lunn, sta; David Mellor, pesaca; Edward D. Mills, 
CBE, FRIBA, MSIA, FRSA; Professor Roger Nicholson, arnca; Gwyn 
Owen, msta Beverley P. Pick, esta; Ernest Race, rept, rsta; John 
& Sylvia Reid a/arma, Psta; Peter T. Rodd, usta; Geoffrey 


Salmon, ania, Richard Stevens, sec, maa; J. Taylor 
Ralph Tubbs, ome, rama; Noel Villeneuve, meta; 


A. H. Woodfull, rsia: A. J. Wyatt, anrpa. 


MANUFACTURERS tv this 
AE1 Lamp & Lighting Co Ltd, Melton Rd, Leicester 
Armstrong-Siddeley Motors Lid, Parkside, Coventry 


Janet Taylor 
LG. Vincent 


Atlas Lighting Ltd, Thorn House, Upper St Martin's Lane, wo2 


Joseph Bourne & Sons Lid, Denby, Nr Derby 

S. N. Bridges & Co Lid, York Rd, Battersea, sw! 

British Motor Corporation, 41 Piccadilly, w! 

Campmaster) Oakmills (Timber) Lid, Brimscombe, Stroud, 
Glos 

Cer Cruiser) O. G. Lynwood Lad, North Hyde Rd, Hayes, 
Middx 

W.S. Chrysaline Lid, 282 High St, Berkhanpstead, Herts 

Cone Fittings Lid, 9 Rosernont Rd, »w3 

W. T. Copeland & Sons Ltd, Spode Works, Stoke-on-Trent 

Crompton Parkinson Ltd, Guiseley, Nr Leeds, Yorkshire 

Dorman & Smith Ltd, Atherton Works, Blackpool Rd, Preston 

Eccles (Birmingh 


am) Ltd, Caravan Division, Birmingham 

English Electric Co Ltd, 28 Kingsway, we2 

Ernley Caravan Co Lad, Carlisle St Mill, Blackburn, Lanes 

Fablon Lid, 4 Park Lane, w! 

Falk Stadelmann & Co Ltd, 91 Farringdon Rd, ect 

H. H. Finch Ltd, 29/32 Paradise Walk, Royal Hospital Rd, sw 5 

George Forrest & Co. Ltd, Arundel Rd, Cowley, Uxbridge, 
Middx 

Fulford Brown Brothers (1929) Lid, 6 Regent Parade, 
Birmingham | 

Genera! Electric Co Lid, Magnet House, Kingsway, wo2 

Grahamston Iron Co Lid, PO Box No 5, Falkirk, Stirlingshire, 
Scotland 

Hailwood & Ackroyd Lid, Beacon Works, Texas St, Morley, 
Leeds 

Harris & Sheldon (Electrical) Ltd, Ryder St, Birmingham 4 

Allom Heffer & Co Lad, 17 Montpelier St, Knightsbridge, sw7 

Hilger & Watts Ltd, 98 St Pancras Way, nw 

4. F. Howland (Wycombe) Ltd, Eaton Avenue, High 
Wycombe, Bucks 

Hull Stafford Ltd, 19-21 Leicester Square, we2 

Jaguar Cars Ltd, Browns Lane, Allesley, Coventry 

L.M Furniture Ltd, 15 St John’s Rd, Wallingford, Berks 

The Merchant Adventurers Ltd, Hanworth Estate, Hampton 
Rd West, Feltham, Middx 

1.. Oertling Lid, Cray Valley Rd, St Mary Cray, Orpington, 
Kent 

Philips Electrical Lid, Century House, Shaftesbury Avenue, w« 

Rolls Royce Ltd, 14-15 Conduit St, wl 

Rotaflex (Great Britain) Lid, 4-10 Nile St, x1 

Gordon Russel] Ltd, Broadway, Worcs 

SLR Electric Ltd, Welbeck Works, Welbeck Rd, South 
Harrow, Middx 

Stephens & West Lid, Love Lane, Cirencester, Glos 


Streetly Mouldings, Streetly Works, Sutton Coldtield 


James Templeton & Ce Ltd, Templeton St, Glasgow, Scotland 
Herbert Terry & Sons Lid, Redditch, Wores 
Frederick Thomas & Co Lid, 18-26 Everton Buildings, 


Stanhope St, Nw! 


lravelmaster Caravans, Princes Risborough, Bucks 

Troughton & Young (Lichting) Ltd, 143 Knightsbridge, sw! 

Universal Caravan Trailers Ltd, 6! Blagdon Kd, New Malden, 
Surrey 

Wade Heath & Co Lid, Royal Victoria Pottery, Westport Ra 
Burslem, Stoke-on-Trent 

Walker & Hall Lid, Electro Works, Howard St, Sheffield | 


IMPORTERS in this issue ( Overseas review) 
Boras Waferi AB, 6 Golden Square, w! 

Brattel Electric Co Ltd, | Dover Yard, wl 

Danasco Ltd, 6 Golden Square, wl 

Dansk Designs Lid, 22 Grosvenor St, wl 

Designs of Scandinavia, 95/97 Regent St, wl 

Finmar Ltd, 26 Kingly St, wl 

C. W. F. France & Son Lid, 18 New Bond St, wi 

M. J. Glover & Co London) Lid, 8 Evelyn Grove, Rahine, w5 
The 100! Lamp Co Ltd, 66 Tyrwhitt Rd, se4 

Melnycke Textiles Ltd, 45-46 Berners St, wl 

Olivex Ld, 16 Gerrard Rd, Harrow, Middx 

Rudson Wood & Co Ltd, 6 Kilburn High Road, yw6 
Scandia, 14a Marylebone High St, wl 

Welmec Corporation Lid, 147/148 Strand, we? 
Westnofa (London) Ltd, 234/24 Rathbone Place, w! 
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REGISTERED TRADE MAKK 


the remarkable — 


in any of a hundred 
different forms! 


Every day, a designer somewhere RALSIN is light in weight, mechanically tough, shock 
resistant, non-absorbent and superbly stable. It is 

all these things in whatever shape it has been machined 
or moulded, extruded or sprayed... 


is giving a new shape, 
a novel purpose to this 
incredible polyamide, RALSIN! 


Gears, straight and conical, bottles unbreakable, pipes 
near unburstable, coatings unflakeable, packages most 
printable — such are the forms of RALSIN, the basic 
material for whatever end you have in mind. 


WwW H ; F F E he S WHIFFEN & SONS LIMITED 


A member of the Fisons Group of Companies Willows Works - Derby Road - Loughborough - Leicestershire 


Whiffen & Sons Ltd. are sole agents for Ralsin in the U.K., Canada, 
Australia and New Zealand. 


Distribution outside the United Kingdom through Fisons Chemicals (Export) Ltd 
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RACE 


All set for 


complete relaxation 


Macaulay 2215/7 


The Race Heron chair—with head- 
and-back-rest cushion and footstool. 
The Heron has two loose reversible 
cushions in Latex foam with chair 
seat based on Pirelli webbing. 

And, for supreme relaxation, the 
‘lumbar’ cushion can be moved to 
support the small of the back. Legs 
finished in satin matt chromium or 
graphite stove-enamel, and kind 

to carpets —all fitted with Armstrong 
Quads. You choose from our wide 
ranges of covering materials. 

Chair from £33.9.6. Matching footstool 
from £13.14.0. 
Head-and-back-rest from £2.2.6 


Race Furniture, 22 Union Road, Clapham, London sw4. Tel: 


Race is a very special family 
of furniture: write for free illustrated 
list of the complete range. 


THAT TOOK EUROPE 


BY STORM! 


Now available in Great Britain. A light portable 
* printing system that will produce quicnly and easily 
showcards, notices, display and price tickets, 
in three beautiful types with a full range of sizes. 
Neoprint means a new 
high standard of 
legibility and elegance 
and will quickly 
pay tor itself by the 
money it saves. 
Write for illustrated 
brochure now! 


SOLE DISTRIBUTORS OF NEOPRINT FOR THE U.K. 


E. POLLARD & CO. LTD. 
29 Clerkenwell Rd., London, E.C.1 
Telephone: CLErkenwell 6701 
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Because 

the majori 
of people 
prefer it... 


GLASS packing actively SELLS goods! 


Next to sampling, there is no better method of 
selling goods than to let the customer examine 
them closely. Glass packing enables her to do this. 
Glass packing is favoured by the housewife be- 
cause she can see exactly what she is buying. She 
can see the quality, the colour, the shape, the 
texture and the quantity of the produce offered for 
sale. That is why housewives trust glass. Glass 
hides nothing, shows all. From the Packers’ point 
of view, the irresistible appetite-appeal of goods 
packed in glass makes it an inexpensive and 
efficient packing material. 

Something new and interesting is always happen- 
ing in the lively Glass Container industry. If you 
have a packaging problem, it will certainly pay 
you to see what glass has to offer. 


PROVE IT WITH A PRACTICAL TEST 
ON YOUR OWN PRODUCT 


Use the Glass Container-Acceptance Testing Service to 
test consumer reaction to new pack designs before they 
go into mass production—in any or all of the following 
progressive stages 


DESIGN PREFERENCE TESTING Any new design can be 
tested on a consumer panel of 400 families. 


CONTAINER IN USE TESTING The new container and 
its product can be tried out in actual use in the home. 


SHELF TESTING The sales appeal of a new container can 
be tested under real store conditions. 


Further details of this service are contained in a booklet 
which you can get from your Glass Manufacturer or from 
the Federation. 


See how good things are in GLASS 


THIS IS AN ADVERTISEMENT OF THE GLASS MANUFACTURER FEDERAT 


TLAND PLACE LONDON WI! 
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GOOD PLATING 
DRAWING 


Because the shape of the work affects the way in which 
nickel and chromium are electro-deposited, early atten- 
tion to details of design helps the plater to help you. It 
enables him to meet more economically the requirements 
of British Standard 1224:59. Then you can apply the 
appropriate ‘Label of Plating Quality’ to your product. 


In addition to clauses covering adhesion and other 
aspects of processing, BS 1224:59 calls for minimum 
thicknesses of nickel for various conditions of service 
because the nickel provides most of the resistance to 
corrosion. The Mond Label of Plating Quality can be 
attached to plating which meets these standards. 

The specification normally applies only to those parts of 
the significant surface which can be touched by a I-in. 
diameter ball. Where a comparable nickel deposit is 
required in other areas, such as corners and recesses, 
manufacturers should come to a special arrangement 3 
with the plater. Some questions 


which describes the Labelling Scheme and includes 
‘Questions and Answers on BS 1224:§9’. 


RITI 
| about the \ 
Service Conditions | renial Designation Nickel Thickness 
and colour of label Minimum Inch } 
| Severe Steel Ni 12S 0.0012 
Red Label Copper or Brass | Ni 6C 0.0006 
Zinc Alloy Ni 10Z 0.0003 Cu + 
0.0010 Ni 
| Moderate Steel Ni 8S 0.0008 oO 
Blue Label Copper or Brass | Ni 3C 0.0003 — 
Zinc Allo Ni 6Z 0.0003 Cu + 
4 0.0008 Ni FOR FURTHER INFORMATION 
Complete and return this coupon 
Mild Steel Ni 4S 0.0004 TT 
Green Label Zinc Alloy Ni 3Z 0.0003 Cu + [ 
0003 N 
—. | Please send me your booklet ‘CONFIDENCE IN PLATING’ 


Chromium thickness 0.00001 in. minimum 


Note that some of these figures are different from BS 1224:5 3 now obsolete. | 


NAME 


ADDRESS 
lewsmum. The International Nickel Company (Mond) Limited | 


Plateng 
THAMES HOUSE MILLBANK LONDON sw1 — _ 
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21 June— 
1 July 1961 


GRAND, 
NATIONAL 
& EMPIRE HALLS 
OLYMPIA 
LONDON 


INTERNATIONAL PLASTICS EXHIBITION 
AND CONVENTION 


The complete 
picture of 
world plastics 
progress 
| gather new ideas — 
study new techniques — talk chemistry, 
production and merchandising. 


The greatest display of its kind ever assembled under one roof, 
Europe’s major plastics event in 1961 will present the most up-to-date 
developments in every phase of the industry. 


The newest plastics materials, the latest processing machinery and 
equipment, finished and semi-finished products of every type, 
shape and size, machines of every kind in operation—the complete 
picture of world plastics progress—will await your examination. 

Do not miss this vitally important Exhibition—or the concurrently 
held convention, where you can discuss every aspect of the 
plastics industry with international experts. 


* Exhibits from many countries #* Convention on subjects of 


% Many developing materials major plastics interest 
of future importance % International Design Display 
% Thousands of typicalenduses %* Daily films in special cinema 


organised for the ILIFFE journals “British Ptastics” and 
“INTERNATIONAL PLASTICS ENGINEERING” by Iliffe Exhibitions 
Ltd., with the co-operation of the British Plastics Federation. 


This is 
an exhibition 
you must see 

Post this 

TODAY 


TO THE MANAGER ILIFFE EXHIBITIONS LTD DORSET HOUSE STAMFORD STREET LONDON SE1 
Please send me visitors’ brochure, free season ticket, etc., for Interpias. 
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Polypanol-H/F keeps panelling costs on the 
floor—the same area as this page would cost 
about 6d... . It's far and away today's 
most reasonably priced decorative sur- 
facing material. Polypanol-H/F can be 
used in the same way as hardboard—its 
base material. It's tough, durable, does 
not spread flame, cleans easily, and it's 
simple to work with. The attractive 
surface emboss comes in vivid fast 
colours or realistic woodgrain patterns 
The Plasmarc people make Polypanol- 
H/F by laminating superbly decorative 
P.V.C./foil to a first class hardboard. 
They can deliver it immediately (by the 
acre, if you wish) for as little as 1/- to 1/4 
per sq. ft. 

POLYCOR 

A light weight thermal insulating panei. 
15 oz. density expanded polystyrene 


POLYPANOL-H/F 


covers everything except the floor! 


faced both sides with 4° or 2 m.m. Poly- 
panol-H/F. For partitions, doors, ceilings, 
cupboards, etc. Find out about POLYCOR 
and other Polypanol-H/F modifications 
including POLYPANOL-H/F THERMO- 
PANEL, POLYROC and POLYGLIN 
PLASMARC SERVICE 

it will pay you, too, to learn more abou! 
the most comprehensive plastics service 
outside the U.S. We supply large auenti- 
ties (at minimum notice) of all leading 
makes of plastic surfaced boards and 
sheets. Our fabrication division offers 
the additional service of fabricating these 
plastics to specification and guarantced 
to PLASMARC quality workmanship 
standards. Come to us for impartia’ 
advice about plastics. 

WRITE OR ‘PHONE VOW 


Plasmare 


ipany Limited 


rmission of Britis 


pe 


apr 


Plastics Marketing Company Ltd. Buckhurst Avenue, Sevenoaks, Kent. Sevenoaks 51341 (5 lines) 


STAFFORD 


THE BOARDROOM, around which 
the wheels of commerce revolve, 
should reflect the status and 
competence of the company which 
it serves— here, as in many other 
cases, the all important finishing 
touch has been supplied by 
Stafford Furniture. Write for 
illustrated brochure and full 
details of our range. 


STAFFORD FURNITURE LTD 
19 20 and 21 Leicester Square 
London WC2 

Telephone WHItehall 2231 


or London CENtral 1468, 


on 

4 
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NEW FREEDOM 
DESIGN 


EMBELLISHING 
SUIT CASES TELEVISION 
CABINETS 


CLAYLASTIC 


the plastic/metal trimming strip 


Claylastic by virtue of its flexibility, superb wearing 
qualities and freedom from damage in assembly, 

is becoming the natural choice of designers for 
trimming a wide range of products. From cars to 
television, and from furniture to suit cases, Claylastic 
has proved itself the perfect embellishment. For 
further information about this revolutionary product 


please write for our Claylastic Brochure 1001 revised. 


CLAYLASTIC IS PROTECTED BY BRITISH PATENT No. 901934 


HOWARD CLAYTON-WRIGHT LTD. 


WELLESBOURNE WARWICK ENGLAND 
TELEPHONE: WELLESBOURNE 316 TELEGRAMS: ‘CLATONRITE’ WELLESBOURNE 


DESIGN 149 


Y, 
Y 
G, 
4 
/ 
x 
TRUAMING FLANGE 
JOINT ON MOTOR 
* 
| 
| 
| 
we 
‘ 
+ 
100 


Elegance and 


strength right 


down to the floor 


Pel Taper Tube furniture has made a name for 
itself in hotels, restaurants, reception 
rooms and offices through good design and 
fitness for use in a work-a-day world. Wherever 
there is a need for furniture that can resist 
the rigours of daily use and keep its poise and 
elegance Pel Taper Tube will meet it, more 
than adequately and at no great cost. 
This range of furniture is Pel designed 
and Pel manufactured at the Oldbury factory. 
A colourful catalogue giving full 
details is available on request. 


PEL LIMITED- A QCOMPANY-OLDBURY-BIRMINGHAM 
TELEPHONE: BROADWELL 1401/6 

LONDON SHOWROOMS: 15 HENRIETTA PLACE - Wi - TELEPHONE: WELBECK 1874 

GLASGOW SHOWROOMS: 50 WELLINGTON STREET - C2 - TELEPHONE: CENTRAL 8886 
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CARPET TRADES LIMITED, KIDDERMINSTER, ENGLAND 
ANNOUNCE AN OPEN 


INTERNATIONAL 
COMPETITION 
FOR 
CARPET DESIGNS 


Entries are invited from 
Architects, Industrial Artists, Painters and Students 


Class 1 Design for a Wilton Carpet 
Ist prize £400 2nd prize £100 3rd prize £50 
The neatest, most compact and rigid system of its kind in 5/8" sq. Class 2 Design for an Axminster Carpet 
7/8" sq. and 1'/,' sq. Steel couplings and grooved joining members. Ist prize £400 2nd prize £100 3rd prize £50 
- Class 3 Design for Modern Living 
Rophic Ist prize £400 2nd prize £100 3rd prize £50 


JUDGES 


— 


panellin, 


Modular Frame and Panel Lord Bossom, LL.D., F.R.1.B.A., J.P. 
Sir Ernest Goodale, C.B.E., M.C. 
Construction System Mr. Paul Reilly, Director, Council of Industrial Design 
COUPLING UNITS IN SECTION Mrs. Marian Russell, A.R.I.B.A., F.S.1.A. 


om, | Mr. Neville Ward, B.Arch., A.R.I.B.A., F.S.1.A. 

US | | Miss Anna Zinkeisen, R.O.I., R.D.I. 

==le>| » || —.| Entry Forms can be obtained on application to: 

tor. Sather samotes P.O. BOX No. 5, MILL STREET, KIDDERMINSTER, ENGLAND 


Please mark envelope “COM PETITION” 
Closing date for receiving designs is September 30th, 1961 


TECHNIGRAPHIC BRISTOL LTD., CREWS HOLE ROAD, ST. GEORGE, BRISTOL Ss Tel. 51504 


THE *U°’ RANGE OF OFFICE FURNITURE 


Designed by Sir Basil Spence & Partners 


ACCEPTED BY THE COUNCIL 
OF INDUSTRIAL DESIGN 
FOR INCLUSION IN ‘DESIGN INDEX’ 


introduces for the first time a blended Office range at 


reasonable prices; prices within those specified by the 
University Grants Committee for this type of furniture. 

The ‘U’ range made in attractive Nigerian Pear- 
wood, is especially suitable for Universities, Senior 
Technical Colleges and Offices where a combination of 
correct working posture and good looks is of para- 
mount importance. 

For the convenience of Architects and Executives, 


the ‘U’ catalogue is available in a handy pocket size 


from the sole Manufacturers. Double Pedestal Desk 5’ 0” 


Geo. M. Hammer & Co. Ltd. 


“You can trust Hammer’s personal service’ 


Specialists in Library, Office and Laboratory Furniture 
Crown Works, Hermitage Road, Harringay, London N.4 STAmford Hill 6691-2 


Craftsmen in woodwork since 1858 
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MODERN MISCELLANY 
by 


Tan Henderson 


This month we illustrate four items taken 
from a complete office suite carried out 
by us at Finsbury Square. The desk has an 
interesting panel treatment, very appro 
priate for the modern office. The extra 
comfortable chairs are available in leather or in 
many varieties of fabric 
A visit to our showrooms is well worth while; we 
can show you everything pertaining to furnishing, 
including a most interesting collection of textiles 


from the United States. IAN HENDERSON LIMITED 


194 SLOANE STREET, LONDON, 
BELGRAVIA: 8271/2 
200 vores from Knightsbridge on the left 


LAMBERT & BUTLER wanted a point-of-sale dis- 
penser unit for their TOM THUMB Cigars to give 
maximum display effect and also to allow each tin to be 
easily removed. 

Our team of specialists soon had a layout on paper. A 
realistic prototype followed—and so did the order. 
Moulded in red Polystyrene and lettered with self- 
adhesive labels, we again proved that plastics can so 
easily provide the answer to a need. 


INJECTION 
MOULDERS 
LIMITED 


KINGSBURY - LONDON NW 
Telephone: 
COLindale 0141 (4 tines) 
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Applied 
Sign 
Lettering 


Variety of alphabets and 


materials for internal 
i isi tho f Lette 
Colour Printers by precision Met ods of Letterpress and or external use. 
Lithography, with a design service of outstanding merit, . 
available for submission of ideas for Leaflets, Brochures, and Illuminated letters and 
Catalogues, specimens available from : box signs. 


KINGS NORTON PRESS (1947) LTD. Literature on request. 
Head Office and Factory, Kings Norton, Birmingham 30 


Telephone No, KIN. 2262 WARD & CO (letters) LTD., 


London Office: STUART HOUSE, | TUDOR STREET, LONDON E.C.4 
Telephone No. Fleet Street 1379 6-12 WILDER ST., BRISTOL 2. TEL 21536 


Fine Printing 


A D NM I oy ISTRATO R A combination of 


component units to match the requirements of modern business. 


BY APPOINTMENT TO 
HM. QUEEN ELIZABETH 
UPHOLSTERERS & SUPPLIERS 
OF FURNISHING MATERIALS 


Units can be coupled to carry 
desk tops sizes from 7’ 0’ to 
46". The wood is mahogany 
and the tops are lined 

with black simulation hide. 
Conference Tables sizes 
from 5’ 0" to 25’ 0" long. 

Plan and Reception Tables. 
Desk Chairs, revolving or 
static, with matching 
Interview and Side Chairs. 


| 
| 
| 
L 


From retail houses or please write for brochure BER ES FORD & HICKS 
BERESFORD & HICKS Contracts Division Fes Road, London, E.C.2 


131-139 Curtain Road, London, E.C.2 
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Originality 
and afresh approach 
from an ; 
enthusiastic team 


Letterpress 2 Multiple and 


- clear and crisp = individual units 
Silk-screen : in wood, wire, metal, 


Photography too! Offset z vacuum forming. 
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- plenty of colour 


Walkers 


HE 5 TER 


Faraday Street Manchester 1 Central 4965/8 


Foyle's Gallery 
June 21-July 15 


Leicester College of Art, The Newarke, Leicester 


good halftones too! : perspex and rubber, | 
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WALL PAPER MANUFACTURERS 
ORTIMER STREET LONDON 


ere. 


By < 
| 
# 
175 PICCADILLY, LONDON W.1. Hyde Pa 
Exhibition of Fine Art 
105 


AN 


OF ART 
AND 


INTEGRATION 


TECHNOLOGY 


SALFORD 


BIRMINGHAM COLLEGE OF ART 


COURSES IN INDUSTRIAL DESIGN (ENGINEERING) 
APPLY: Registrar School of Art and Industrial Design, 
Peel Park Technical College, SALFORD 5, Lancashire 


ASSISTANT 
DESIGNER 


A vacancy has occurred in the Publicity Studio of 
The De La Rue Company for an Assistant Designer. 


Qualifications for this post should include a sound 
knowledge of graphic design and typography in ail 
forms and candidates should have had a thorough 
training and several years experience with a design 
group or in advertising. The Company is receptive 
to creative thinking and new ideas. 


The work is varied and interesting and includes all 
forms of visual materials from publications to 
displays. 


Salary and prospects are excellent. Five day week. 


Apply to Personnel Officer 
THE DE LA RUE COMPANY 
Berger House, Berkeley Square 
London W.1 


training in professional photography up to 
_ the Institute of British Photographers and — 
the City and Guilds of London Institute Final 
_ examinations. The School specializes in | 
training students in creative, speemercial, 


Design for Production 


London County Council Technical College 
for the Furnishing Trades. SHOREDITCH. 


A new College Diploma course in furniture de- 
sign and production. This advanced sandwich 
course provides pre-industrial experience and re- 
lates professional design training to production 
for the furniture industry and associated fields of 
practice. The programme includes design re- 
search and prototype making in wood, metals and 
plastics; professional drawing office practice; 
part drawings and jig design for machine pro- 
duction; factory organisation and management 
studies. Students will undertake furniture pro- 
jects in various fields of production in liaison 
with manufacturers in the industry. 


Application forms and further information from 
The Principal, Jack Kape, ARCA 

Technical College for the Furnishing Trades, 
Pitfield Street, Shoreditch, London, N1. 


You are invited to visit an exhibition of designs for 
production, which includes furniture designed for a 
London County Council housing project, to be held 
in the College from 3rd July to 8th July, 1961. 
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Classified advertisements 


Rates 


1s Gd per word (minimum, 21s 


Situations vacant 


Council of Industrial Design 

ENGINEERING CONSUMER Goops An Industrial Liaison 
Officer is required by the ColD for domestic and 
other consumer products manufactured by the 
engineering industries. The essential qualifications 
are a good general education, a full-time training in 
industrial design and experience in the design of 
domestic consumer goods with an engineering and 
electrical basis. The age limits are 28-45. The start- 
ing salary will be according to qualifications and 
1,410, or £1,435 


There is 44 weeks’ holiday, and a pension 


experience in the scale £1,070 
1,820 
scheme. Further particulars and an application form 
Establishment Officer 
CoID, 28 Haymarket, London 


from the 
quoting No. 143 


swl. 


are obtainable 


Manchester Education Committee 
REGIONAL COLLEGE OF ART Applications are invited 
from suitably qualified persons for the following 
posts for September 1961: 41. Senior Lecturer in the 
School of Industrial Design. Appropriate industrial 
experience in product design essential. 42. Lecturer 
in the School of Textile Design. Responsible indust- 
rial experience preferably dress textiles essential. 
43. Assistant, Grade B to teach Photography in the 
School of Graphic Design. 49. Two Assistants Grade 
B to teach Drawing and Painting or illustration. 
These 


September 1961 


two posts are temporary for one year 


August 1962.) Salaries in accord- 


ance with the Burnham Further Education Report, 


1959: Senior Lecturers £1,550 £50 £1,750; 
Lecturers — £1,370 £35 — £1,550; Assistants, 
Grade £700 £27.10s. £1,150. To the scales 


for Assistants, allowances may be added in respect 
of training and graduateship. The starting salary is 
determined according to previous industrial and 
teaching experience. Application forms and further 
particulars (s.a.e.) from the Chief Education Officer, 
P.O. Box 480, Manchester 3, returnable by 15th 
May. Applicants should state the number of the 
post in which they are interested. 


Middlesex County Council Education Committee 
TWICKENHAM TECHNICAL COLLEGE 

Egerton Road, Twickenham, Middlesex 
Principal: J. P. Wolfenden, m.sc, MIEE 

Department of Printing and Graphic Design. Two 
additional full-time teaching appointments are to be 
made in the Graphic Design Section of the Depart- 
ment of Printing and Graphic Design, to be effective 
from Ist September 1961. Applicants for both 
appointments are required to be able to teach 
general drawing subjects to full-time students taking 
courses leading to the National Diploma in Design 
at Special Level in Commercial Design, and in 
particular to students in the preliminary and first 
year groups. A knowledge of lettering, Calligraphy 
or any of the autographic processes would be con- 
sidered an additional qualification. Both appoint- 
ments will be made on the scale for Assistant 
Lecturers, Grade B: £738 to £1,201 per annum, 
plus Graduate and Training allowances. Starting 
salary to be determined by the number of years’ 
teaching and or suitable industrial experience after 
the age of twenty-one. Application forms and 
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further particulars may be obtained from the 
Principal, to whom they must be returned within 
14 days. G. E 


Officer 


Gurr, m.sc, Php Chief Education 


Buckingham Education Committee 

HIGH WYCOMBE COLLEGE OF FURTHER EDUCATION 
Principal: D. J. Everett, Ba, 

Furniture Department. Applications are invited for 
the following post for September next: Lecturer in 
Materials. This is a new post and applicants should 
be graduates preferably with teaching or research 
experience. The College offers Advanced full-time 
and part-time courses in Design, Production and 
Management Subjects for the Furniture Industry. 
The person appointed will be responsible to the 
Head of Department for the development of courses 
in Furniture Materials to meet the requirements of 
the City and Guilds Craft Full Technological and 
Advanced Courses together with the National 
Diploma in Furniture Design. Salary in accordance 
with the Burnham Further Education Report, viz. 
£1,370 to £1,550 per annum. Application forms and 
further particulars may be from the 
Principal, College of Further Education, Queen 


Alexandra Road, High Wycombe, to whom com- 


obtained 


pleted forms should be returned within 14 days of 
the appearance of this advertisement. F. J. North, 
Chief Education Officer 


PEEL PARK TECHNICAL COLLEGE, SALFORD 

Principal: F. Wood ma (Oxon), LL.B, Alp 

Applications are invited for the post of Assistant 
Lecturer Grade B in the School of Art and Industrial 
Design to teach Abstract Sculpture and experiment- 
al three-dimensional Design to basic courses leading 
to advanced courses in Industrial Design (Engineer- 
ing and Product), Package Design and Display. 
Duties to commence Ist September 1961. Salary in 
accordance with the Burnham Technical Scale for 
£700 to £1,150. 
Additions are payable for recognised training and 


Assistant Lecturers Grade B 
degrees. Further particulars and forms of application 
may be obtained from The Principal, Peel Park 
Technical College, Peel Park, Salford 5, to whom 
completed forms should be returned within 14 days 
of the appearance of this advertisement. 
Southampton County Borough Education 
Committee 

COLLEGE OF ART 

Principal: W. J. Smith, arca 

Required for lst September 1961, Lecturer (full- 
time) in commercial design to be responsible for 
developing a full-time course and part-time classes. 
Applicants should have had Art School training and 
studio experience. Some experience in industry 
essential, preferably in Advertising, Display or 
Packaging. Salary, Burnham F. E. Report 1959, 
£1,370 « £35(4) « £40- £1,550. Particulars and 
application form (to be returned in 14 days) from 
J.J. B. Dempster, Chief Education Officer (Ref. 57 
66), Civic Centre, Southampton. 


DERBY AND DISTRICT COLLEGE OF ART 

Principal: T. Wrigley, ApsA, NRD 

Applications are invited for the post of lecturer in 
photography to take charge of the Photography 
Section, duties to begin in September 1961. Salary 


Box numbers 1s extra. Copy: Last date for copy is 10th of month preceding date of issue 


£1,370 


£35 to £1,550. Applicants should be well 
qualified creative photographers, interested in and 


capable of developing the existing full-time and 
part-time courses. Further details and application 
forms obtainable (on 


receipt of a self addressed 


foolscap envelope) from the Principal, Derby and 
District College of Art, Green Lane, Derby, and 


should be returned within 14 days 


GLAMORGAN COUNTY COUNCIL require the following 


permanent appointments in the County Supplies 


Department a) Technical Assistant (Furniture 
A.P.T IIL (£960 — £1,140 per annum) (b) Tech- 
nical Assistant (Furniture) A.P.T.11 (£815 £960 


per annum). Applicants should possess the National 


Diploma of Design (Furniture) and have had 
appropriate experience. Application Forms and 
general particulars from the County Supplies 


Industrial 
Estate, Bridgend, Glamorgan and returned to him 
by 10th May. Richard John, Clerk of the County 
Council. 


Officer, Glamorgan County Council, 


ARTIST required by the makers of Robbialac Color- 
izer paints to interpret and prepare the colour 
schemes of the Colour Consultants for the interior 
decoration of Public buildings, factories, offices, etc. 
The successful applicant will be required to work at 
Stratford, London £15. Remuneration commensur- 
ate with the considerable experience required. 
Write giving full Personnel 
Manager Jenson & Nicholson Ltd, Carpenters Road, 
Stratford, £15 quoting Ref. B.48 


particulars to the 


THE DESIGN of lighting equipment requires an 


appreciation of the technicalities involved, an 
ability to tackle wide range of products and an innate 
feeling for the appearance of things. Designers with 
these attributes, who would like to join the design 
team of Atlas Lighting Ltd, are invited to write to 
The Personne! Officer of Thorn Electrical Industries 
at the following address: Thorn House, Upper St. 


Martin’s Lane, London we2. 


MURPHY RADIO require a technical illustrator in their 
Electronics Division Drawing Office. This is a good 
opportunity for a keen young man or woman with 
artistic ability, and preferably some knowledge of 
electronic equipment. The successful applicant will 
be required to do both normal pictorial work and 
exploded views of equipment. The position might 
well appeal to a person just completing a recognised 
art training course. Conditions of employment in a 
new building are excellent, and scope will be given 
wherever possible to express individuality 
(T.174), 


Limited, Welwyn Garden City. 


Apply 
Murphy Radio 


personnel department 


PROGRESSIVE COMPANY specialising in furnishing 
University Hostels, Schools etc., requires an experi- 
enced and versatile man accustomed to contract 
furnishing. Good prospects. Box No. 511, Design, 
28 Haymarket, London sw1. 


DESIGN ASSISTANTS required for production furniture 
in wood and metal, also product design. Exhibition 
design experience would be an advantage. Box No. 
509, Design, 28 Haymarket, London sw!. 

classified advertisements continued on page 108 
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CLASSIFIED 


advertisements continued from page 107 


DESIGN DEVELOPMENT ENGINEER Excellent salary and 
prospects for top grade man. Should have practical 
experience and proven ability in the design and 
development of wooden furniture. 20-30 years of 
age. Interviews will be arranged according to your 
own convenience. Please send full details of your 
career to date, salary, hobbies, ambitions and 
explain why you consider yourself capable of leading 
a small team in this important work. Also enclose a 
sketch or illustration of one of your own designs. 
Apply Box No. 508, Design, 28 Haymarket, London 
sw! 


Commissions and contracts wanted 
FREE-LANCE designer and typographer, wishing to 
extend his practice, requires commissions. Box No. 
512, Design, 28 Haymarket, London sw]. 


rwO GRAPHIC DESIGNERS, MSIA standard, require 
commissions in all types of Graphic Design, Typo- 
graphy and Illustration. John Lathey, 7 Rose Ave, 
Stanground, Peterborough. 


COLOUR PHOTOGRAPHY. Small West-end Company 
secks interesting assignments. Paintings, murals, 
sculpture, objets d’art, advertising, etc. Top quality 
work at moderate fees. Box No. 507, Design, 28 
Haymarket, London sw1. 


LONDON DESIGN ASSOCIATES. A young design group 
MsSIA) experienced in interior, office, shop, 
showroom, exhibition and furniture design. Seek 
commissions. L. DA,8 Lyndhurst Gdns, London nw3. 


Business opportunities 

MANUFACTURER Of Lamp Shades and Fittings, 
accepted for inclusion in the Council of Industrial 
Design's Design Index, designed to fit the contem- 
porary setting, wishes to dispose of this production 
line. Stocks of materials, tools, goodwill and rights of 
manufacture available to purchaser. Enquiries please 
to Box No. 506, Design, 28 Haymarket, London sw. 


Miscellaneous 

College of Ceramics 

NORTH STAFFORDSHIRE COLLEGE OF TECHNOLOGY 
STOKE-ON-TRENT 

Principal: E. R. Patrick, php, s.eng, Ami.mech.r, 
AMIEE. 

The next Special Full-Time Course of one year’s 
duration for Designers in the Pottery Industry will 
commence in September 1961. It will be operated 
jointly by the College of Ceramics and the Stoke-on- 
Trent College of Art. The course is intended for 
those students who have completed the NDD 
course, and for others whose work shows sufficient 
promise, and will provide facilities for potential 
designers to be trained in all the decorative tech- 
niques of the Industry, to carry out research on 
design, and to use the technical facilities available to 
put their ideas into execution. Entry will be made by 
selection, and candidates will be required to submit 
samples of their work and attend for interview after 
Whitsun, and to be sponsored by a Principal of a 
College of Art or some other responsible person. 
Enquiries should be addressed to the Head of the 
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College of Ceramics (North Staffordshire College of 
lechnology), Stoke-on-Trent, as soon as possible. 


IS ART any use? Architecture has developed a fine 
international style. Painting and sculpture have had 
a virtual renaissance. Yet recent attempts to use art 
as architectural decoration have not always been 
successful. The second issue of Number, a bi-monthly 
magazine of art, design, graphics and architecture 
discusses this situation. Contributors include the 
secretary of Anti-Ugly Action and the Assistant 
Editor of Graphis. Drawings and photographs from 
many countries. Get Number from | Jedburgh 
Street, London swl! or bookshops. Single copies 
2/~, subscription for six issues 14/—. Future topics: 


Indifference, Obscenity, Advertising, Education. 


DESIGN and Editorial Services are offered by the 
publishers of Number, who have experience in book, 
catalogue, brochure and pamphlet design, illustra- 
tion, photography and production. They are not 
interested in advertising, but would do first-class 
work for publishing houses, illustrated books 
instructional, children’s, historical), official bodies, 
architects, promoters of good design, bookshops etc. 
Write to Number, | Jedburgh Street, London sw11. 


As FROM 5 April 1961, the Architectural and Town 
Planning practice of Grenfell Baines & Hargreaves, 
and the Quantity Surveying practice of Arnold E. 
Towler, will merge into one Professional organisa- 
tion to be known as Design Partnership. Founder 
partners of the new firm will be: George Grenfell 
Baines, OBE, FRIBA, Dip.PP, MFPI, John Wilkinson, 
pip.arch (manc.), ARIBA, Arnold R. Towler, rrics, 
William White, Aa, pip.Hons, ARIBA. Mr Thomas 
Hargreaves is retiring from the practice. It is intend- 
ed that the Partnership in the future should cover all 
the professions connected with the design of build- 


ings and physical environment generally. 


PICTURE FRAMING of all types undertaken. A large 
stock is maintained in London for immediate use 
and frames are made to specification without delay. 
Rowley, 86-87 Campden Street, w8. park 4349. 


AEROFOAM make and design (or will make to your 
design), built in seating to the highest standard of 
craftmanship. Clean, uncluttered prototypes or 
production runs made. Estimates given. Acrofoam 
Ltd, 19 27 Cricklewood Broadway, nw?2. 


Printing and publications 

TECHNICAL BULLETINS Advance Information Sheets, 
Data Sheets, Manuals, Parts Lists, Price Lists, 
Ifustrated Technical Reports, Diagrams. By direct 
image-litho, dia-litho and photo-litho up to size 
19inch » 133 inch. Latest Typewriter Faces, High- 
est Quality, Speedy Service. Ask for Samples. 
Expedite Multiprint Limited, 51 Tothill Street, 
Westminster appey 3213, 4. 


SMALL PROGRESSIVE PRINTING COMPANY, desirous of 
creating good impressions, is looking for print 
conscious industrial firms. Modern plant and en- 
thusiastic operatives, only interested in producing 
quality work, are at your service. Contact — Sales 
Director, Witley Press Limited, Hunstanton, Norfolk. 
Telephone 89. 


pesten is published for the Council of Industrial Design. The Design Centre, 28 Haymarket, London sw! (Scottish Committee: 46 West George Street, Glasgow c2) by 


Prototypes and model making 


FOR EXHIBITION STANDS and animated light displays, 
architectural and visual planning models, prototype 
design and development — consult: John Evans and 
Associates, East Gate House, Chenyne Walk, North- 
ampton., 


Shipping and packing 

INTENDING EXHIBITORS at European Fairs should con- 
tact Davies Turner & Co Ltd, 4 Lower Belgrave 
Street, London swl, stoane 3455, for details of 


direct road service 
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‘Banderol’ Lucienne Day ‘Country Bunch’ Barbara Brown ‘Cumulus’ Doreen Dyall 48" printed cotton from 12/9 yard 


AL'S NEW DESIGNS 


Heal Fabrics Ltd. 196 Tottenham Court Road London W1 


4 


g1 Farringdon Road, London, E.C.1. HOLborn 7654. London Showrooms: 20'22 Mount Street, Park Lane, W.1. MAY fair 5671/2 


ie 
2 OLYMPUS FITT Y 


